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THE INTERNET IS CHANGING THE WAY YOU SHOP. 

THE INTERNET IS CHANGING THE WAY YOU PLAY. - 

THE INTERNET IS CHANGING THE WAY WE COMMUNICATE. 

AND NOW MICRON IS CHANGING 
THE PRICE OF INTERNET ACCESS TO $0 





EQUESTRIAN SITES II HOUSE FINANCINJjW/ BEST BEACH SITES II SEXUAL THRILLERS 



ORDER DIRECT 1 - 888 - 807-5806 


PC MAGAZINE'S 
EDITORS' CHOICE 


MILLENNIA C466 


$ 36/mo 


*1235 

Factory Direct Price 


$ 49/mo. $ 1681 














"The Millennia...ranks high enough 

to make it an overall winner." -CNET April, 1999 

Micron's Millennia desktop product line has a long- for one year on select systems, a $239 value. 44 And a 

standing tradition of taking home the major awards in free 4 one-year subscription to Micron University, our 
the PC industry. PC Magazine, PC World, and CNET r - lr - 1 online training tool with over 150 free classes, 
have consistently praised Millennia systems. |U||t~Bni\| seminars ' and self -P aced tutorials. Learn to 
It's rewarding to be recognized for our high- I |_|. I build your own Web site. Master the latest 

performance technology. But the real Micron difference 4 ' Microsoft application. Explore desktop publishing, 

is the tools we provide to help you apply that technology. The opportunities are endless, and Micron is dedicated 
Tools like unlimited EarthLink Sprint Internet access 00 to helping you pursue them. 




RAM 

Hard Drive 
DVD ROM 
Modem 
Graphics 
Micron U 
Onsite Warranty 
Operating System 
MConnect 


Factory 
Direct Price 
without monitor 


Factory 
Direct Price 
with monitor 


Millennia® C366 Millennia C400 



Intel Celeron processor 366MHz 
64MB SDRAM 

4.3GB Ultra ATA hard drive* 

4.8Xvar. speed DVD-ROM drive 
3Com USRobotics V.90 WinModem** 

8MB nVidia Riva 128ZX AGP 2X graphics 
1-year free* training @ Micron U ontine 
3-year on-site limited Warranty 
Microsoft Windows 98 


Intel Celeron processor 400MHz 
64MB SDRAM 

8.4GB Ultra ATA hard drive* 

4.8Xvar. speed DVD-ROM drive 
3Com USRobotics V.90 WinModem** 

8MB nVidia Riva 128ZX AGP 2X graphics 
1-year free 4 training @ Micron U onlim 
3-year on-site limited Warranty 
Microsoft Windows 98 


Intel Celeron processor 466MHz 
64MB SDRAM 

8.4GB Ultra ATA hard drive* 

4.8Xvar. speed DVD-ROM drive 
3Com USRobotics V.90 WinModem** 

8MB nVidia Riva 128ZX AGP 2X graphics 
1-year free 4 training @ Micron U online 
3-year on-site limited Warranty 
Microsoft Windows 98 


$29 /™'18 $ 33/mo.»1136 *36/8,0.^35 


Upgrade to: Upgrade to: 

128MB SDRAM 128MB SDRAM 

8.4GB Ultra ATA hard drive* 8.4GB Ultra ATA hard drive* 

15" Micron SOOCx (13.9" display) 17" Micron 700Cx (15.9" display) 


13GB Ultra ATA hard dri 


$ 38/mo. >1,305 *44/810.81,523 1^9/^1,681 


GO®™ HMteSo 


GQ@®7 Tfe®D©o‘ 


SHOP ONLINE WW1NLMICRONPC.COM 


















Micron Pays for Unlimited Internet Access. 

New Rules. New Tools.” 







If you were really slow in a past life, 
you come back as something faster. 









Let’s talk beautiful color. 
Got a few seconds? 


Introducing the BJC-6000 Color Bubble Jet printer. 

A few seconds is all you need. After all, print speeds up to 8 ppm in black and 5 ppm in color make it 
one of the fastest printers in its class. And with 1440 x 720 dpi as well as our exclusive Drop Modulation 
Technologyr the color is certainly something to talk about. Plus, our exclusive Canon Think Tank 
System™ features money-saving individual ink tanks. The BJC-6000. For about $249,* it’s simply the 
smart choice. Visit our Web site at www.ccsi.canon.com/6000 or call 1-800-OK-CANON for details. 




Print this document in just: 

10 Seconds 


Year-End Sales Report 



Print this document in just: 

16 Seconds 


Quarterly Report 



Print this document in just: 


29 Seconds 
Bubble Jet 



Key Features 


• Fast print speeds up to 8 ppm black & 5 ppm color 
• Rich, laser-quality black printing 
• 1440 x 720 dpi color & black printing 


tiling t.iiil Save money with Canon’s 
m system*^ Individual Ink Tanks. 

It’s an innovation designed to save money and eliminate ink 
waste. The Canon Think Tank System” has separate tanks for 
each ink color, allowing you to replace only the colors that 
run out. And optical ink sensors automatically monitor ink 
levels, giving you an on-screen warning when a color is low. 



Canon 



























Quokka.com 

(live digital sports coverage) 24-hour 


User information 
about Quokka.com 

(kwok-uh dot kom) 


SIDE EFFECTS MAY INCLUDE: 

i • constant low-grade ambient fear • euphoria • the shakes • working the word “crampon" into every conversation. unemployment. hyperactive adrenal gland • fondness for really tight, stretchy fabrics • mild dyspepsia 
3 ep appreciation for rope • excitability • forgetfulness • forgetfulness • failed relationships • insomnia • horripilation • increased heart rate • increased sex appeal -shortness of breath - bullous eruption • nervousness • for- 

' " ■ .. ' 

lere there once was hair - forgetfulness - halitosis • amnesia • spasms - tongue gets stuck in desk drawer - that gassy and bloated feeling - delusions of grandeur • fondness for wearing a sal 
)e • temporary loss of bladder control • abnormal thinking - incomprehensible babbling • comprehensible babbling • anxiety • smarty pants • forgetfulness • bulging eyeballs • the yucks • attentioi 
w ,n ' mr - «*"«•"" - weak knees - forgetfulness - hyperventilation - rug burn - Indian burn • cooties • noogies • wedgies • heebies • jeebies • he 

■ 

is • hairy palms • hairy tongue • studliness • forgetfulness • spastic colon. (P r .“ “ ““ 


What is Quokka.com? 

Quokka.com is 24-hour live sports coverage that uses proprietary digital technolo¬ 
gies to let you experience what the athletes experience. Combined, these technolo¬ 
gies deliver a powerful new form of sports entertainment called Quokka Sports 
Immersion.™ 

Quokka.com live climbing expeditions and events: 

GreatTrangoTower— Three top climbers including Alex Lowe travel to Paki¬ 
stan to attempt the first ascent of the Tower's Northwest Face—a mile- 
high, vertical rock wall. Spending 30 days on the wall itself, the team will 
relay live audio, photos, 3-D maps, firsthand reports and biometric data. 

First Ascent— A team of professional climbers scales the unconquered peaks 
of the Karakoram range in China. Quokka Sports delivers continuously 
updated live coverage—audio direct from the mountain, digital photos, 
climber e-mails, weather reports and global positioning data. 


CART Champ Car Racing— The fastest circuit racers in the world. Quokka 
Sports provides complete, immersive coverage of races throughout the 
season with a real-time race viewer, behind-the-scenes reporting, stand¬ 
ings, statistics and live audio from the cockpit. 

Users may also experience these archived events: 

Marathon des Sables— Runners test the limits of human endurance in 
this 150-mile foot race across the Sahara desert. 

Around Alone— Sailing's ultimate challenge and the longest race for an individual 
in any sport. One person, on a boat, around the world, alone. 

The Whitbread— Yacht racingis most grueling competition. A 32,000-mile odyssey. 
A 16-month efficacy trial involving users 18-49 years of age reports a high response 
of “This is freaking incredible" from our randomly selected trial participants. A small¬ 
er group responded with barely audible chirping noises. One participant simply 
crawled into the fetal position under the table, where he remains to this very day. 


What is Quokka Sports Immersion? " 


QSI is the active ingredient in Quokka.com. It is a revolutionary way to follow 
sports, combining live video and audio, still images, continuous 24-hour updates, 
e-mail diaries from the competitors, biometric data, professional commentary, real¬ 
time statistics, event maps, background information and athlete bios. Studies show 
Quokka Sports Immersion provides the most intense sports coverage available 
today. Studies of these previous studies confirm the results of two earlier studies. 
A 22-month study of these 12-month studies demonstrates that 14-month studies 
based on previous 8-month studies are basically a load of crap. All studies con- 
clude that further studies will be necessary. 


Is it possible to overdose on Quokka.com? 


No. It is impossible to overdose on Quokka.com. Anyone who tells you otherwise 
is a damn liar. Stop this crazy talk immediately. However, Quokka.com users 
should be aware of the possibility of withdrawal symptoms when they log off of 
Quokka.com. These withdrawal effects may include: random bouts of excruciating 
pain, ennui, a sense of existential despair, swollen fingers, vampirism, loss 
of popularity among friends and co-workers, and an unsightly blemish right in the 
middle of your forehead. 


What the **** do you mean, side effects?! 

Users may experience severe side effects as a result of their complete immersion 
in the drama and excitement of the sports event. Due caution should therefore be 
exercised when using Quokka.com while operating the following potentially dan¬ 
gerous machinery: lawnmowers, single-engine aircraft, 80-story cranes, monster 
trucks, elaborate lever-and-pulley systems, acetylene torches, invisible death rays, 
visible death rays, lunar landing modules, levitating bullet trains, tanning beds, 
nuclear submarines, 40-ton hydraulic presses, forklifts or toaster ovens. 

What if I become pregnant while using Quokka.com? 

It is unlikely that you will get pregnant while simultaneously using Quokka.com 
because of the highly engaging spectator experience Quokka Sports Immersion 
provides. However, if pregnancy does occur, you should refrain from giving your 
baby the following names: Crampon, Blister, Piston, Barnacle, Gaping Wound, 
Hypoxia, Matey Tapwater, Cockpit, Sidecar, Musty Sail Bag. 



Because Quokka collapses the distance between you and the sports event, you 
experience what the athletes experience (see table 1). Consequently, there is a small 
probability (<.0001 %) you will become injured as a result of your immersive expe¬ 
rience. There is also a small probability (<.000001%) you will co-star in a sitcom 
about a talking goat detective. Quokka.com, Quokka Sports, its parent company or 
any of its subsidiaries accept no responsibility for any injuries, real, imagined or 
otherwise, sustained while using Quokka.com. If, however, you sustain injuries 
while co-starring in a sitcom about a talking goat detective, feel free to sue anyone 
you want to. 


Table 1 . The Incidence of Unsolicited Adverse Events (Including Severe Events) 
Reported by Quokka Athletes in a Double-Blind, Placebo-Controlled Trial. 


Adverse Events 

Quokka.com 

Placebo (sugar pill) 

Avalanche 

23% 

0% 

Gale-force winds 

62% 

0% 

Uncontrollable sobbing 

44% 

9% 

Teeth fall out of head 

1% 

83% 

Hit wall at 200 mph 

17% 

0% 

Laceration 

99% 

6% 

Fall into crevasse 

12% 

0% 

Spontaneous decapitation 

0% 

2% 

40-ft. waves 

39% 

0% 

Struck by runaway grand piano 

0% 

31% 


Can I expect any adverse reactions? 

Quokka Sports coverage is so intensely engaging that users may experience 
adverse reactions caused by their prolonged exposure to the site. The most com¬ 
mon adverse reactions include “If I catch you on that site again, you're fired!," 
“When was the last time you showered?," and “You reek." 

This summary provides important information about Quokka.com. This summary 
cannot replace the more detailed information that you will receive from the actual 
Quokka.com web site. In summary, it's hard to believe you read this entire summary. 


© Quokka Sports, Inc. 1999 All Rights Reserved. 

Quokka Sports* Is a registered trademark of Quokka Sports, Inc. Quokka Sports Immersion, Quokka.com, 
and A Digital Dose of Sports are trademarks ot Quokka Sports, Inc., San Francisco, CA USA. 


Quokkasporls* 

“A digital dose of sports”'" 


Quokka Sports* San Francisco, CA USA 




















SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 


by FTC method. 
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Features 


Roger Ebert/Critical Eye 

Could it be that the entire Web is from Venus, too? 

^) Charles Pappas/Safety Net 

On the Web, pilfered passwords to adult sites are 
hot—too hot 

0 Annette Hamilton/Reality Bytes 

Wedding bells for the Net and TV? 


Columns 


(?) Smells Like ’Toon Spirit 

By Carla Sinclair 

Forget about Nickelodeon and the Cartoon 
Network. Today’s hottest animators are 
showcasing their work on the Net. Color us 
impressed 

© Soul Food 

By Rob Bernstein 

Which South Park character is “a sex machine 
to all the chicks”? Chef! Damn right! An interview 
with Isaac Hayes 

(f J) 50 Most Incredibly Useful Sites 
Compiled by Richard Butner 
Their outstanding utility will have you wondering 
how you ever got along without these superlative 
Web sources 

Web at War 

By Bilge Ebiri 

The conflict in Kosovo has cast the Net in what 
may be its biggest—and most important—role 
to date 

(![•) Around the World in 80 Clicks 

By Dina Gan 

Planning a global getaway? Well, they don't 
call rt the World Wide Web for nothin’ 

Gold Star Sites: Sports 

By Bilge Ebiri 

Our starting lineup of must-see 
sports sites 

















D0U 

www.dell.com 


Are you Y2K OK? www.dell.com/y2k 

Phone Hours: M-F 7a-11p • Sat-Sun 8a-8p CT • In Canada, 1 call 800-839-0148 • In Mexico, 1 call 01-800-021-4531 
33 48-Mo. Purchase Plan offered through Dell Financial Services L.P., 14050 Summit Dr., Austin, TX 78728, to qualified consumers. Only available in 
the 50 U.S. states and District of Columbia, except AR & MN. Availability may be limited or offer may vary in some states. Advertised payments are 
based on sales prices depicted for 48-mo. term at 18.99% APR, with approved credit. Excludes taxes & shipping charges which vary (for example, 
based on sales price of SI799 for a notebook system, the total of sales taxes & shipping charges via 3- to 5-day ground to Hartford City, IN would 
be $184.95 [includes sales taxes of $89.95 and shipping charges of $95.00].) Taxes & shipping charges due with 1st payment unless included in the 
amount financed, in which case your monthly payment will be higher. 


Introducing the Dell® Inspiron™ 3500 
notebook, with the Intel® Celeron™ processor at 
366MHz. It’s a perfect notebook for your home 
away from home. Of course, with its great price, 
you’ll also be able to take it anywhere. 

Headed to the beach? No problem - it’s only 
6.5 pounds. Too many frothy, blue cocktails? Its 
14.1-inch screen offers great clarity. Afraid you’ll 
have to leave behind your favorite games or those 
evil work-related programs? No chance. There’s 
plenty of storage space with the 4.8-gig hard 
drive. So what are you waiting for? Just visit us 
at www.dell.com or give us a call to order. Then 
pack your bags and don’t forget to wear sunscreen. 

800-825-0044 


Light Weight, Light Price 

• 14.1" XGA Active Matrix Display 

• 32MB SDRAM 

• /VEW4.8GB 4 Ultra ATA Hard Drive 

• Modular 24X Max 7 Variable CD-ROM 

• NeoMagic® MediaMagic™ 256AV AGP Video 

• 3D Surround Sound with Wavetable 

• Lithium Ion Battery 

• MS® Works Suite 99 with Money 99 Basic 

• MS Windows® 98 (Ask about Our FREE MS 
Windows 98 Second Edition Upgrade Offer) 

• McAfee VirusScan 4.02 

• 3-Year Limited Warranty 2 

• Inspiron Setup Video/Touchpad 

• Dell Customized Upgrade, add $199. 
Deluxe Nylon Case, 6.4GB• Hard Drive, 
Internal 56K Capable" V.90 Fax Modem with 
Trial Offer ConnectDirect m Internet Access" 
IE • Value Code: 88862-800619z) 

$1799 

$ 54/Mo., 48-Month Purchase Plan” 

#1 E-VALUE CODE: 88862-800617 


- 



















DELL DIMENSION DESKTOPS 


NOW THAT 
YOU'VE GRADUATED, 
YOU SHOULD BE 
SMART ENOUGH 
TO BUY A DELL. 

No matter what path you take, Dell wants 
to help you make a smart decision when it 
comes to computers. You can go online or call 
our helpful sales representatives to get Dell’s 
award-winning systems at low prices. Either way, 
you can custom configure a computer to suit 
your needs. And receive technical support at 
any hour of the day or night with a call or a click. 
Add in Dell’s smart payment plans that help 
you make the most of your purchase, and it’s 
no wonder smart people are making smart 
choices with Dell. So give us a call or stop by 
www.dell.com to order today. 


Common features: 512KB Integrated L2 Cache (128KB on Intel®Celeron™ Processor-ba 
with Money 99 Basic. 3.5" Floppy Disk Drive. Universal Serial Bus (USB) Ports. McA 
Keyboard ♦ 3-Year Limited Warranty 2 ♦ 1-Year At-home 3 Service Upgrades: HP® Offic 


■ 32MB SDRAM 

•4.3GB 4 UltraATA Hard Drive 

• 15” (13.8" viewable) 800F Monitor 

• Intel 3D AGP Graphics 

• 40X Max 5 Variable CD-ROM Drive 

• SoundBlaster 64V PCI Sound Card 

• harman/kardon HK-195 Speakers 

■ Logitech First Mouse + Wheel (PS/2v) 

k Dell Customized Upgrade, add $199. 
B4MB SDRAM, 9.1GB i Ultra ATA Hard 
Drive (7200 RPM), 17" (16.0" viewable. 
,26dp) M780 Monitor (E- Value Code: 


$899 


$27/Mo„ 48-Month Purchase Plan 33 

|H E-VALUE CODE: 88864-500608 


•64MB 100MHz SDRAM 

• 9.1GB 4 Ultra ATA Hard Drive (7200 RPM) 

• 17" (16.0“ viewable, .26dp) M780 Monitor 

• 8MB ATI XPERT 98D 3D AGP Graphics 

• 40X Max 5 Variable CD-ROM Drive 

• Turtle Beach Montego IIA3D 320V 
Sound Card 

• harman/kardon HK-195 Speakers 

• MS IntelliMouse® 

• Power Game Pack 22 

• Dell Customized Upgrade, add $229. 

17" (16.0" viewable, ,26dp) 1000HS 
Trinitron * Monitor, Altec Lansing 
ACS-340 Speakers with Subwoofer, 
100MB Iomega Zip BUILT-IN Drive 
(E-Value Code: 88864-500616a) 

$1399 

$53/Mo., 48-Month Purchase Plan 33 

fjf E-VALUE CODE: 88864 500613a 


DELL INSPIRON NOTEBOOKS 


Common features: 3D Surround Sound with Wavetable ♦ Lithium Ion Battery ♦ MS W 
j ♦ McAfee VirusScan 4.02 ♦ Touchpad . 3-Year Limited Warranty 2 ♦ Setup Video Upg 
add $49 ♦ APC Notebook Surge Protector, add $29 ♦ Targus College Logo Backpack, ad _ 


Light Weight, Light Price 

• 14.1" XGA Active Matrix Display 

• 32MB SDRAM (256MB Max) 

• NEW 4.8GB 4 Ultra ATA Hard Drive 

• Modular 24X Max 7 Variable CD-ROM 

• Modular Floppy Drive 
•NeoMagic®256AV AGP Video 

• MS Works Suite 99 with Money 99 Basic 

• Dell Customized Upgrade, add $199. 
6.4GB 1 Hard Drive, 56K Capable" Fax 
Modem with Trial Offer ConnectDirect 
Internet Access", Deluxe Nylon Case 
(E-Value Code: 88864-800619z) 


Desktop Features, Notebook Convenience 

• 15" XGA Active Matrix Display 

• 32MB SDRAM (384MB Max’ 3 ) 

• NEW 4.8GB 4 Ultra ATA Hard Drive 

• Removable Combo 24X Max 7 Variable 
CD-ROM and Floppy Drive 

• 2X AGP 4MB ATI RAGE™ LT Pro 3D Video 

• MS Works Suite 99 with Money 99 Basic 

• Deluxe Nylon Case, add $39. 

• Upgrade to a 6.4GB Ultra ATA Hard 
Drive, add $99 

• Upgrade to 64MB SDRAM, add $99 


$1799 

1 $54/Mo., 48-Month Purchase Plan 33 

$2199 

4|§ E-VALUE CODE: 88864-800617 

$83/Mo., 48-Month Purchasa Plan 33 $ 

E-VALUE CODE: 88864-800621e 4 



pentium®/// 


Phone Hours: M-F7a-11p-Sat-Sun8a-8p CT In Canada. 1 call 800-839-0148-In Mexico, 1 call 01-800-021-4531 



!3 48-Mo. Purchase Plan o 
Services L.P., 14050 Summit 
consumers. Only available 
of Columbia, except AR & 
or offer may vary in some 
based on sales prices dep 
APR. with approved cred 
charges which vary (For e 
$2799 for a desktop systi 
shipping charges via 3- to 
would be $234.95 [includ 
shipping charges of $95.00] 
with 1st payment unless ini 
which case your monthly pi 


















PRE-LOADED SOFTWARE OPTIONS 



I Systems) ♦ 3Com® USR V.90 11 PCI Telephony WinModem with Trial Offer ConnectDirect 4 " Internet Access 14 ♦ MS® Works Suite 99 

VirusScan 4.02 ♦ MS Windows® 98 (Ask about Our FREE MS Windows 98, Second Edition Upgrade Offer) ♦ Dell QuietKey® 
Set 710, add $499 ♦ APC Back-UPS Office, add $99 ♦ HP DeskJet® 895Cse, add $399 ($50 HP Mail-in Rebate* 0 Available) 


■ 128MB 100MHz SDRAM 

■ 9.1GB 4 Ultra ATA Hard Drive (7200 RPM) 

■ 17“ (16.0" viewable, .26dp) 1000HS 
■Trinitron Monitor 

■ 16MB Diamond Viper nVidia TNT AGP 

■ Graphics Card 

■ 40X Max 5 Variable CD-ROM Drive 

■ Yamaha XG 64V Wavetable Sound 

■ harman/kardon HK-195 Speakers 
I MS IntelliMouse 

I Power Game Pack 22 
1 Dell Customized Upgrade, add $249. 
1 19‘(18.0" viewable, ,2Bdp)P990 
I Trinitron Monitor, BX Max ' 0 Variable 
I DVD-ROM Drive, Turtle Beach Montego 
I IIA3D 320V Sound Card (E- Value 
I Code: 88864-500622a) 


48-Month Purchase Plan 33 

k E-VALUE CODE: 88864-500619a 


■ 128MB 100MHz SDRAM 

■ 13.6GB 4 Ultra ATA Hard Drive (7200 RPM) 

• 17“ (16.0" viewable, ,26dp) 1000HS 
Trinitron Monitor 

> 16MB 3DFX Voodoo3 AGP Graphics Card 

• NEW 67. Max' 0 Variable DVD-ROM Drive 

■ Yamaha XG 64V Wavetable Sound 

• ACS-340 Speakers with Subwoofer 

■ 100MB Iomega Zip BUILT-IN Drive 

1 Logitech MouseMan Wheel (PS/2v) 

■ Power Game Pack 22 

r Dell Customized Upgrade, add $179. 
20.4GB 1 Ultra ATA Hard Drive (7200 
RPM), Turtle Beach Montego IIA3D 
320V Sound Card, APC SurgeStation 
(E-Value Code: 88864-500624e) 


1999 $2299 $2799 


$69/Mo„ 48-Month Purchase Plan 33 

E-VALUE CODE: 88864-500622e 


• 128MB 100MHz SDRAM 

• 13.6GB 4 Ultra ATA Hard Drive (7200 RPM) 

• 19" (18.0" viewable, ,26dp)P990 
Trinitron Monitor 

• NEW 32MB Diamond Viper 770D nVidia 
AGP Graphics Card 

• NEW 6X Max’" Variable DVD-ROM Drive 
and Decoder Card with TV Out 

• NEW SoundBlaster Live! Value 512V 
Sound Card 

• ACS-495 Dolby Surround Sound 
Speakers with Subwoofer 

• 250MB Iomega Zip BUILT-IN Drive 

• Logitech MouseMan Wheel (PS/2v) 

• Power Game Pack 22 


$84/Mo„ 48-Month Purchase Plan 33 

DP E-VALUE CODE: 88864 500627a 


Microsoft' 1 Office 2000 Small 
Business Edition: 

Word 2000, Excel 2000, Publisher 
2000, Outlook 2000, Small Business 
Financial Mgr. 2Q00 and Expedia 
Streets 2000. 


Microsoft Works Suite 99: 

Word 97, Encarta Encyclopedia 99, 
Money 99 Basic, Works 4.5a, 
Works Calendar, Graphic Studio 
Greetings and Expedia Streets 98. 


Fast Track Game Pack 22 $79: 

Tomb Raider 2, Jack Nicklaus Golf 
5.0, Titanic: Adventure Out of Time, 
Hardball 6.0 and Total Annihilation. 


Quicken 99 Power Bundle $79: 

Quicken Deluxe 99, Quicken Financial 
Planner, Quicken Family Lawyer. 


sktop Features, Notebook Convenience 

115" XGA Active Matrix Display 
■6MB SDRAM (384MB Max' 3 ) 

■4GB 4 Ultra ATA Hard Drive 

■Removable Combo 24X Max' Variable 

■CD-ROM and Floppy Drive 

■2X AGP 8MB ATI RAGE LT Pro 3D Video 

■internal 56K Capable" V.90 Fax Modem 

■with Trial Offer ConnectDirect 

■Internet Access 14 

■MS Office 2000 Small Business 

■Custom Leather Case 

I Upgrade to a 10GB 4 Ultra ATA Hard 

■ Drive, add $199. 

I Upgrade to 128MB SDRAM, add $99 


*2999 

p/Mo., 48-Month Purchase Plan 33 

iD E-VALUE CODE: 8 


Desktop Features, Notebook Convenience 

• 15“ XGA Active Matrix Display 

• 128MB SDRAM (384MB Max 13 ) 

• 10GB 4 Ultra ATA Hard Drive 

• Removable Combo 4X 10 DVD-ROM and 
Floppy Drive 

• 2X AGP 8MB ATI RAGE LT Pro 3D Video 

• Internal 56K Capable" V.90 Fax 
Modem with Trial Offer ConnectDirect 
Internet Access 14 

• MS Office 2000 Small Business 


• Inspiron 7000 Port Replicator, add $149. 
■ Upgrade to a 14GB“ Ultra ATA Hard 
Drive, add $199. 

$3499 

$105/Mo., 48-Month Purchase Plan 33 

E-VALUE CODE: 88864-800634 


POWER UPGRADES 


RECEIVE UP TO $100 OFF WITH MAIL-IN REBATES ON THESE HP PRODUCTS 
WHEN PURCHASED WITH A DELL DIMENSION DESKTOP AND MONITOR. 
OFFER EXPIRES 7/3/99™ 


NEW HP DESKJET 882C 
COLOR PRINTER 

• Brilliant photo-quality printing 
on any paper 

• Up to 8 ppm black, 5 ppm color 

• Parallel or USB 21 connectivity 


$299 

$50 HP MAIL-IN REBATE 20 Available 


NEW HP SCANJET 5200Cse SCANNER _ ^ 

• Single push-button scanning and copying j 

• USB 21 connectivity for easy installation * 

• 600 x 1200 dpi, 9600 dpi enhanced, 36-bit color 

$50 HP MAIL-IN REBATE 20 Available 


$39 


PREMIER 3-YEAR ON-SITE 3 SERVICE 

• Sends a technician to your door the 
next business day if necessary after 
phone-based troubleshooting 

• Protects your PC from expensive technical 
support costs down the road 


$99 

Desktop Service 

$149 

Notebook Service 19 


■fered through Dell Financial 
■Dr., Austin, TX 78728, to qualified 
" )0 U.S. states and District 


it. Excludes l ... 

e, based on sales price of 
le total of sales taxes 8i 
E-day ground to Hartford City, IN 

I). Taxes 8> shipping charges due 


Are you Y2K OK? www.dell.com/y2k 


USE THE POWER OF 
THE E-VALUE™ CODE. 

1ST TECHNOLOfiY WITH 
ES. ENTER THE E-’ 


800-825-0044 


BE DIRECT™ 

oeu 

www.dell.com 































IF YOU'VE NEVER EXPERIENCED THE INTERNET 
ON A NEW DELL DIMENSION, HOLD ON TIGHT. 


’ 



• 128MB 100MHz SDRAM/9.1 GB 4 Hard Drive 

• 17" (16.0“ vis, .26dp) 1000HS Trinitron® Monitor 

• 16MB Diamond Viper nVidia TNT AGP Graphics Card 

• 40X Max 5 Variable CD-ROM Drive 

• Yamaha XG 64V Wavetable Sound 

• harman/kardon HK-195 Speakers 

• 3Com® USRV.90" PCI WinModem with Trial Offer ‘ 
ConnectDirect* Internet Access' 4 

• MS® Works Suite 99 w/Money 99 Basic; McAfee 
VirusScan, MS Windows® 98 (Ask about Our 
FREE MS Windows 98,2nd Edition Upgrade Offer) 

• Dell QuietKey® Keyboard/MS IntelliMouse® 

• 3-Year Limited Warranty 2 

• 1-Year Next-Business-Day At-home 3 Service 

• Power Game Pack 22 

• Dell Customized Upgrade, add $389. 

19" (18.0" vis, .28dpl P990 Trinitron Monitor, 6X 
Max '“ Variable DVD-ROM, Turtle Beach Montego 
IIA3D Sound Card, NEW 32MB Diamond Viper 
770D nVidia AGP Graphics, ACS-340 Speakers with 
Subwoofer IE • Value Code: 88863-500623) 


$1999 

$60/Mo., 48-Month Purchase Plan 33 

E-VALUE CODE: 88863-500619a 


Are you Y2K OK? www.dell.com/y2k 

Phone Hours: M-F7a-11p • Sat-Sun 8a-8p CT • In Canada) call 800-839-0148 • In Mexico) call 01-800-021-4531 

33 48-Mo. Purchase Plan offered through Dell Financial Services L.P., 14050 Summit Dr., Austin, TX 78728, to qualified consumers. Only 
available in the 50 U S. states and District of Columbia, except AR & MN. Availability may be limited or offer may vary in some states. 
Advertised payments are based on sales prices depicted for 48-mo. term at 18.99% APR, with approved credit. Excludes taxes 8i shipping 
charges which vary (for example, based on sales price of $1999 for a desktop system, the total of sales taxes 8> shipping charges via 3- to 
5-day ground to Hartford City, IN would be $194.95 [includes sales taxes of $99.95 and shipping charges of $95.00].). Taxes 8i shipping 
charges due with 1st payment unless included in the amount financed, in which case your monthly payment will be higher. 


Prepare to be sucked into an intense world of realism and excitement on the Internet. 
With high-end components like the Ffentium® III processor and 16MB AGP graphics 
card, this system delivers what you need to take advantage of the latest sites and 
the new generation of 3D software. And to get you off to a smokin’ start, we make 
Internet hookup fast and easy with ConnectDirect SM Internet access. Of course, you 
can also customize your system to be broadband-ready 37 if you really want to fly on 
the Internet. Either way, you’re sure to get swept up in the action. To get a better 

grip on a new Dell® Dimensionf visit www.dell.com. 800■825■ 0044 
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(^ Editor’s Note 

In the wake of the school killings in Colorado, the 
Net is demonized anew. Is it really to blame? 

O Backchat: Letters to the Editor 

Our readers: They love us.. .they love us not... 

Q Click! 

Anthony Michael Hall returns to Nerdsville.. .taking 
stock in night trading.. .the teen scene at Bolt.com.. 
quick, where’s Emmanuel Lewis?...the Whitney 
Museum of American Art’s Web gallery.. .and the 
29-foot mobile Starsiege Universe Assault Vehicle 


j) E-Z User 

Mobilizing your bookmarks, maximizing your 
browser, and Microsoft's new IE 5.0 

Q E-Z Shopper 

Tans, clams, and summer hats for all 

O Cool Tools 

An interactive piano, an MPEG-4 camcorder, 
and more 

ii Touched by the Net 

A librarian’s virtual card catalog helps children of 
all ages and races find books that speak to their 
unique interests 


(•!) Y-Life Interview: 

Net Trading Skeptic 

Financial-news guru Michael Bloomberg talks 
about the dangers of trading online and how 
Net privacy isn’t what it’s cracked up to be 


Old Way/Net Way 

Buying pet food, finding a wedding gift, and 
calculating inflation 


Pretty Strange 

A big toe with big powers, plus the latest in prison 
accessories 
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The Maneuverability To Get To Your Favorite Fishing Hole. Assuming You Can Find It. 

Flexible passenger seating, great styling and available 
full-time 4-wheel drive. Not to mention sufficient cargo space 
to bring enough provisions to keep you alive for days. 

RAV4 It’s out there. Every day. 





Uses and Abuses 


kwe go to press with an issue that focuses on what’s posi- 
ve and useful about the Internet, the national debate over 
fcauses of the shootings in Litdeton, Colorado, still rages— 
with the Net coming in for a share of the blame. Something as 
unfathomable as seemingly normal teens bent on massacre begs 
for explanation, and so Hollywood, TV violence, bullying ath¬ 
letes, Nazi ideology, lax principals, godless society, and 
Charlton Heston have all taken their turn in the dock. 

So, of course, has the Internet. 

It’s a ritual that now accompanies each new 
American tragedy or melodrama: If an Inter¬ 
net angle can be found, Internet-flavored 
headlines and stories will follow. Though 
Net access among educated U.S. households 
is approaching majority status, the fact that 
someone at the center of a crime or scandal 
has a Web site, sends e-mail, or plays com¬ 
puter games is seized upon as “evidence” 
that the sinister influence of the Internet is involved. 

This finger-pointing is part of a historical continuum. Other 
communication tools were blamed for pernicious evils of their 
time, too: the telephone, radio, movies, and, not least, televi¬ 
sion. But the Net is a polymorph, shape-shifting into all of the 
above—and more. So the odds are high you’ll find increasing 
Net “involvement” in the course of everyday human events. 

In the event of the Colorado shooting, one of the gunmen’s 
Web sites was found to contain descriptions of pipe bombs. The 
official Columbine High School site, laced with disturbing links 


and references, was apparently maintained for a time by mem¬ 
bers of the Trench Coat Mafia. On TV talk shows, this led some 
to ask why the Net shouldn’t be regulated, censored, or other¬ 
wise more closely patrolled. In other forums, too, there were 
dark mutterings about what happens when loners spend too much 
time online, and about the need for laws or direct police action 
to stop people from making threats on the Net. 
To be safe, some seemed to say, just log off. 

Our notion has been that there’s good and 
bad on the Internet—as in every other sphere 
of life—and that parental monitoring is the only 
thing that makes sense. The Internet is too big 
and too precious to censor. Even trying to gov¬ 
ern it by law is impossible. Type I want to kill into 
a search engine and you will get links to thousands 
of pages, for starters. No software or federal cop 
could have reasonably headed this off. 

JJJ outer. But in the case of Columbine, school adminis- 
trators might have checked what was on their site. Par¬ 
ents, even without technical expertise, might have kept track of 
what the kids were looking at and posting online. And they 
could have done so with about the same effort it takes to know 
what they’re reading, what movies they see, or what parties they 
attend. (Web tip: Ctrl+H displays a browser’s surf history.) 

Our modest proposal: People in positions of responsibility 
should spend more time, not less, online. Make use of the 
Internet’s strengths to combat its abuses. Use it or lose it. 

Now, on to our Incredibly Useful issue. 
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/ Barry Golson Editor in Chief 
Letters to the editor: backchat@zd.com 


OUR TEAR-OUT SITE ADDRESS GUIDE IS ON PAGE 25 

SUBSCRIPTION INQUIRIES ' OUR WEB SITE 


on the web: [subscribe.yil.com/service] 
by e-mail: [yil@neodata.com] (please include your 
full name and the address at which you subscribe) 
BY PHONE: 303-665-8930 
tt Please don’t contact the editors about sub¬ 
scriptions. They appreciate your interest but need 
their sleep. 


HOW DOES THIS MAGAZINE WORK WITH OUR WEB SITE? 

Very nicely. You’ll find links to every Web address in the magazine, 
updated articles, and Web-only daily features at [www.yil.com]. 
WHAT’S THIS GOT TO DO WITH YAHOO!, THE DIRECTORY & PORTAL? 
We’re linked by a licensing partnership but editorially independent. 
Online, you can switch easily between our site and Yahoo!’s 
[www.yahoo.com]. 
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network. 1 easy step. 




AnyPoint” Home Network 

Share Internet access, printers and more. 


Finally, there’s a solution for a powerful, simple and 
fast home network that’s easy to use. 

▼ 

Works through existing phone lines. Plug in each PC 
you want to connect, run the software, and go. 

▼ 

All connected PCs can simultaneously share a single 
Internet account.* 

T 

Use your phone while you share printers, files, 
and enjoy multiplayer gaming. 

T 

Available in external or PCI card models. 

The choice is yours. 


| Av< 
1 


Available only at CompUSA 
and at ►www.intel.com 
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N othing personal. We 
just think waiting for 
those magic numbers to hit might 
take a while. At E*TRADE® were 
used to things moving faster. So 
E*TRADE® offers real-time quotes, 
breaking news, and up-to-the- 


minute analysis directly from the 
street. Our Smart Alerts notify 
you when your stock hits set 
levels. And you can transfer funds 
from your bank account directly 
into your E*TRADE® account. 
So you’re always ready to react 


to an ever-changing market. If 
you want the same equipment the 
brokers use to stay ahead of the 
market, look us up at etrade.com, 
aol keyword :etrade, or the old- 
fashioned way, call H500ETRADE-1. 
If not, well, c’mon lucky seven. 


It's time for A e*trade 

J The #1 place to invest online. 










Easy to learn. 
Easy to buy. 
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Any Point 
Home Network 

Share Internet access, 
printers and more. 

Hop online and take the 
exciting tour of the Intel® 
AnyPoint ” Home Network. 
Once you know what it 
can do, you’ll want to 
share it with everyone. 

▼ 

See it, learn about it, 
and buy it online today at 
► www.intel.com/AnyPoint 
















By design, choosing a new Sebring is a 
along with one of the largest interiors in its i 
designed to be driven year-round. Each is 
every road imperfection from pebbles I 
Our advice? Go with your instinct and don't 


The 1999 Chrysler Sebrmg Coupe and 
Convertible both offer an exceptionally 
large amount of interior room. 


Rear seat leg room has been maxi¬ 
mized. making Sebring almost as much 
fun to ride in as it is to drive. 












difficult decision. The 1999 Chrysler Sebring LXi Coupe is equipped to provide a unique blend of elegance and performance, 
class. The 1999 Sebring Limited Convertible, on the other hand, brings into the equation the aura of top-down engineering 
powered by a potent 2.5 liter multi-valve V6 engine, while an advanced, fully independent suspension effortlessly absorbs 
to potholes. Adding to the dilemma even further, both offer a roomy leather-trimmed interior and abundant trunk space, 
second-guess yourself. If you'd like help deciding, just call us at 1.800.CHRYSLER or stop by online at www.chryslercars.com. 
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You’re about being the best. In everything you do. In everything 
you own. And now, JVC proudly presents your camcorder — the 
GR-DVL9500. With an unprecedented array of features that delivers 
the most incredible digital image you’ve ever seen, this digital 
camcorder simply blows away anything else in its class. 

These features are just the tip of the iceberg: 

• Crisp 500-line resolution with Progressive Scan CCD 

• An amazing 200x digital zoom 

• Integrated snapshot mode with built-in auto flash for superb 
digital photographs 

• A bright, clear 3.8-inch flip-out LCD monitor 

• High-speed recording with ProSlow for high-density slow 
motion playback 

• PC connectivity, including RS232 cable and 5-piece software package 
— everything you need is in the box (software value $180.00) 

• Digital Interface, including DV in/out terminal (IEEE/1394) 
and Digital Still Picture Output (RS232) 

• Built-in digital effects, editing capabilities and more |i 

And it’s all packed into a sleek, yet rugged compact unit that’s 
extremely user-friendly. So if you’ve ever imagined being 

limited only by your imagination, the JVC GR-DVL9500 is 
the camcorder for you. | 










□ Pollster www.pollstar.com 
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□ Internet Movie Database www.imdb.com 
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□ Bestfares.com www.bestfares.com 

□ Online Vacation Mall onlinevacationmall.com 
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□ Yahoo! www.yahoo.com 
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□ Weather.com www.weather.com 
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Back Issues: Every edition of Y-Life since the beginning, www.yil.com/filters/toc/masterlist.html 
Net Essentials: The bookmarks you must have, www.yii.com/essentiais 


Here’s our handy tear-out card of the Web addresses in this issue. 
Visit us online at www.yil.com/url for a clickable version. 
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Freebies, Bargains, and Contests: There is 
such a thing as a free lunch. 

www.treebargain.com 


Daily Double Download: Playful and 
practical shareware daily. 

www.doubiedowntoad.com 


Your Yastrologer: Your daily Net horoscope. 


□ The Universal Currency Converter 

www.xe.net/currency 

□ InsWeb www.insweb.com 

Reference 
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□ AOL Workplace Careers Decision Guide 
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tycho. usno. navy, mil/what, html 

□ Peterson's www.petersons.com 
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□ MovieLink www.movieiink.com 

□ Ticketmaster Online www.ticketmaster.com 
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□ The Goddamn George Liquor Program 

www.spumco.com 

□ Tommy Sausage www.eggtoons.com 
ShockRave www.shockrave.com 
Hookworm www.honkworm.com 

□ Pink Donkey and the FlylB. Happy 
www. cartoonnetwork. com 

□ WhirIGirl www.showtimeoniine.com/whirigid 

□ StenLee.net www.staniee.net 

□ Disney.com www.disney.com 


SOUL FOOD (PAGES 88-89) 

□ Isaac Hayes www.isaachayes.com 

□ Y-Life’ s South Park\Neb guide 

www.yil. com/southpark 

□ Comedy Central: South Park 

www. comedycentral. com/southpark 

□ South Park: Bigger, Longer & Uncut 
www.southparkmovie.com 

□ Beef-Cake.com www.beef-cake.com 

□ Sweeet sweeet.stomped.com 

□ ShockRave www.shockrave.com 

□ South Park Central 
www.spcentral.com 


50 MOST INCREDIBLY USEFUL SITES 
(PAGES 90-98) 

Personal Finance 

□ Financenter.com ClickCalcs 

www.financenter.com/calcs.html 

□ Thomson Real Time Quotes 

rtq.thomsoninvest.net 

□ Visa ATM Locator www.visa.com/atms 

□ The MasterCard/Cirrus ATM Locator 

www.mastercard.com/atm 

□ Bankrate.com www.bankrate.com 

□ The “Full” Universal Currency Converter 

www.xe. net/currency/full 
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□ Excite NewsTracker nt.excite.com 

□ The Ultimates theultimates.com 

□ Switchboard www.switcht3oard.com 

□ DeLorme CyberMaps 
www.delorme.com/CyberMaps 

□ Maps On Us www.mapsonus.com 

□ SpringStreet www.springstreet.com 

□ Realtor.com www.reattor.com 
Incredibly Useful Sites of Tomorrow 

□ California Politicians Decision Guide 
www.personaiogic.com 

□ FasTV.com www.fastv.com 

□ Audible www.audible.com 

□ Zabaware www.zabaware.com 

□ BullsEye www.intelliseek.com/ 
prod/products.htm 

□ WebVCR www.netresuttscorp.com 

□ Neuromedia Inc. www.neurostudios.com 

THE WEB AT WAR (PAGES 100-104,142) 

□ Find Kosovar Albanian Refugees in 
Macedonia www.refugjat.org 

□ NATO www.nato.int 

□ Voice of America www.ibb.gov 

□ CNN Interactive www.cnn.com 

□ Federal Republic of Yugoslavia: Official Web 
Site www.gov.yu 

□ War Against Yugoslavia (INET’s Belgrade 
Webcam) www.inet.co.yu/kamera 

□ INCORE: Initiative on Conflict Resolution & 
Ethnicity www.incore.ulst.ac.uk 

□ Human Rights Watch www.hrw.org 

□ ABCNews.com abcnews.go.com 

□ Radio B92 www.b92.net 

□ Anonymizer.com’s Kosovo Privacy Project 
info.anonymizer.com/kosovo.shtmt 

□ Amnesty International USA 
www.amnestyusa.org 

□ Center for Information Strategy and Policy 

www.cisp.org 

□ OneWorld www.oneworid.org 

□ Global Beat www.nyu.edu/globalbeat 

□ Serbia Now! News www.sn-ol.com/news 

AROUND THE WORLD IN 80 CLICKS 
(PAGES 108-111) 

□ Yahoo! www.yahoo.com 


□ Round-the-World Travel Guide 

www.travel-library.com/rtw/html 

□ MSN Expedia Travel www.expedia.com 

□ Travelocity.com www.travelocity.com 

□ High Adventure Travel www.highadv.com 

□ Netfare.net www.netfare.net 

□ Paris Hotel Guide 

www. trance, com/tra vel/hotels/PHG. html 

□ Locaflat Paris www.locafiat.com 

□ Israel’s Hotel Center www.inisraei.com/hoteis 

□ Thaiway.com www.thaiway.com 

□ Palawan www.palawan.net 

□ China Custom Tours www.xintours.com 

□ China International Travel Service 
www.citsusa.com 

□ Hotels in China www.cbw.com/hotei 

□ Hong Kong Tourist Association www.hkta.org 

□ Hotmail www.hotmail.com 

□ The Internet Cafe Guide 

www.netcafeguide.com 

□ Technotravel: How to Access the Internet 
While Traveling pobox.com/~technotravel 

□ Foreign Languages for Travelers 
www. travlang. com/languages 

Circling the Millennium 

□ Around the World by Private Concorde 
www. intrav. com/millen. htm 

□ Millennium II Air France Concorde Charter 
Tour www.emcoinc.com/travel/html/Milen/ 
Concorde.htm 

□ Dawn of a New Millennium 

www.wildemesstravel.com/millenn.htm 

□ Millennium Trips www.mtsobek.com/ 
MJS_NAWmiltJrm.htm 

□ Odyssey 2000 www.kneeland.com 

YAHOO! INTERNET LIFE’S GOLD STAR 
SITES: SPORTS (PAGES 112-116) 

□ ESPN.com www.espn.go.com 

□ CBS SportsLine cbs.sportsiine.com 

□ NBA.com nwiv.nfia.com 

□ NFL.com www.nfl.com 

□ Fastball www.fastball.com 

□ Total Baseball Online www.totalbaseball.com 

□ ESPN.com NBA espn.go.com/nba 

□ CBS SportsLine NFL cbs.sportsline.com/nfl 

□ NHL.com www.nhl.com 


□ The Daily Soccer www.dailysoccer.com 

□ Soccer Times www.soccertimes.com 

□ Tennis.com www.tennis.com 

□ The Auto Channel www.autochannel.com 

□ College Sports News Daily 
chili, collegesportsnews. com 

□ Golf Online.com www.golfonline.com 

□ Sports Illustrated for Women 
www.siforwomen.com 

□ Rumor City www.mmorcity.com 

□ The Hockey Report 
home.i1.net/~antmba/geo.htm 

Report Card: Grading the Major Sports Hubs 

□ ESPN.com www.espn.go.com 

□ CBS SportsLine www.sportsline.com 

□ CNN/SI www.cnnsi.com 

□ The Sporting News www.tsn.com 

□ FOX Sports www.foxsports.com 

A Closer Look: Fantasy Leagues 
a ESPN.com Fantasy Games 
games.espn.go.com 

□ Fantasy SportsExchange 
usatoday. wallstreetsports. com 

□ Yahoo! Sports Fantasy Baseball 
fantasy.yahoo. com/baseball 

□ Fastball www.fastbail.com 

□ Free Commissioner Services 1999 
rotonews. com/specials/fastball/index, htm 

□ Sandbox.net www.sandbox.net 

COLUMNS 

ROGER EBERT: CRITICAL EYE (PAGE 72) 

□ SeniorNet www.seniomet.org 

□ Salon www.salonmagazine.com 

CHARLES PAPPAS: SAFETY NET (PAGE 74) 

□ The Adult Check System www.aduttcheck.com 
o Password Cop nww.passwficcp.com 

□ Deja News www.dejanews.com 

□ Net Nanny www.netnanny.com 

□ Cyber Patrol www.cyberpatrol.com 

ANNETTE HAMILTON: REALITY BYTES 
(PAGE 76) 

□ Searchterms.com www.searchterms.com 

□ Garage-bands.com www.garage-bands.com 

□ Garage Band Network www.garageband.net 




of you are online. 


of you don't have an excuse anymore. 
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SITE ADDRESS GUIDE 



DEPARTMENTS 
CLICK (PAGES 39-54) 

□ Former Child Star Central members.tripod. 
com/~former_chiid_star 

□ The Munsters & Butch Patrick 

www.munsters.com 

□ Salma Hayek: The Unofficial Site 

www.geochies.com/Hollywood/Studio/1268 

□ The History Place: Apollo 11 

www. historyplace. com/unitedstates/apollo 11 

□ Woodstock www.prismnet.com/~ssor/add1/ 
woodstock.html 

□ The Boss: Bruce Springsteen 

www. msn. full feed. com/~ptblank/boss 


□ PrizePoint Entertainment www.prizepoint.com 

Cttck Forward; Yahoo! internet Litre 

□ Yahoo! Internet Live www.ylive.com 

□ Dr. Logan Chamberlain www.talkamerica.com/ 
chamberiain.html 

□ The Green Room www.wfmu.org/greenroom.html 

□ Sleep Disorders Chat sleepdisorders.miningco. 
com/mpchat.htm? 

□ Chat with Ian Browne cbs.sportsiine.com/u/ 
basebait/mib/1998/stove/stovechat.htm 

□ Infinity Factory ssound.pseudo.com 

□ Sailing Forum talkcity.com/calendar/events/ 
event372.htmpi 

□ Wee Furry Folk 


□ Favorite Poem Project www.favoritepoem.org 

□ eBay www.ebay.com 

□ Salon www.salon.com 
Click Home & Office 

□ eFax.com wvtw.efex.com 

□ GlFWorks www.gifworks.com 

□ Discover Brokerage www.discoverbrokerage.com 

□ E*Trade www.etrade.com 

□ Wit Capital www.witcapital.com 

□ Accompany www.accompany.com 


□ The Ultimate Taxi www.ultimatetaxi.com 

□ The Whipping Scenes in Movies Video Catalog 

www.wsimd.com/wsim/wsim.htm 

□ Death by Curry 


communities.msn.com/pets/chat.asp 

□ 88 Hip-Hop 88hiphop.com/index.asp?showid=24 

□ 20-Something Parents www.ivillage.com/ 
chat/today/0,2123,N-4,00.html 

□ Live Elephant House Video Conferences 

www.si.edu/organiza/museums/zoo/zooview/ 


□ Ferret Talk www.greencafe.com/ferret 

□ Scuba Radio www.audionet.com/shows/scubaradio 

□ MoneyCentral Live! moneycentrai.msn.com/ 
articles/common/radio.asp 

□ Walden talkcity.com/calendar/events/ 

event680.htmpl 

□ Great Books Chat killdevilhill.com/cha1/ 


M 
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www.geocities.com/NapaValley/6654 

□ Atlas of Tennessee Vascular Plants www.bio. 
utk.edu/botany/herbarium/vascutar/atias.htmi 

□ Japanese Hippiedom 
village.infoweb.or.jp./~fxba0053 

□ Bolt www.bolt.com 

□ Amazon.com www.amazon.com 

□ Yahoo! Clubs ciubs.yahoo.com 
CUek Gaines 

□ Total Entertainment Network www.ten.net 

□ GameSpot www.gamespot.com 

□ MSN Gaming Zone mvw.zDoe.com 

□ Starsiege www.starsiege.com 

□ eBay www.ebay.com 

□ Sports Gaming Network www.sports-gaming.com 



The Stone www.thestone.net 


greatbookslive/chatcgi 

Click Forward: Up & Coming 

□ Summer of Sam www.summerofsam.com 

□ Return of the Grievous Angel 
www.aimosounds.com 

□ The American Century: Art and Culture 
1900-2000 www.artmuseum.net 

Click Star Tracks 

□ Anthony Michael Hall www.haitofmirrors.com 

Click Charts 

□ Yahoo! Chat chat.yahoo.com 

□ ESPN.com www.espn.com 

□ Deja News www.dejanews.com 

□ Ticketmaster Online www.ticketmaster.com 

□ Media Metrix www.mediametrix.com 

□ Amazon.com amazon.com 

□ CDnow www.cdnow.com 


□ Artnet.com www.artnet.com 

□ CNET www.download.com 
Click Attitude 

□ VH1 atWork www.vh1.com 

□ The WELL www.well.com 

□ DirectWeb www.directweb.com 

□ Gobi www.gobi.com 

□ Hotmail www.hotmaii.com 

E-Z USER (PAGES 56-62 ) 

□ Infoseek www.infoseek.com 

□ AltaVista www.attavista.com 

□ Search Engine Watch 
www.searchenginewatch.com 

□ MailStart Plus www.mailstartplus.com 

□ Clickmarks.com www.clickmarks.com 

□ Devhead www.devhead.com 

□ Fortress Web Design www.fortressdesign.com 

□ Ask the Surf Guru www.surf-guru.com 

□ ClipTrakkerl.1 www.cliptrakker.com 

□ ClipMagic 2.0 www.ctipmagic.com 

□ ClipCache 2.19 www.xrayz.demon.co.uk 

□ MegaConverter www.megaconverter.com 

□ Neat Net Tricks www.neatnettricks.com 

□ AOL NetMail 2.0 netmail.web.aol.com 

□ Daily Double Download www.doubledownload.com 

□ Register.com www.register.com 

□ IDentify! www.imptec.com 

□ GoBack www.goback.com 

□ Internet Explorer 5.0 www.microsoft.com/ 
windows/ie 

□ Net E-Z User www.ezuser.com 

E-Z SHOPPER (PAGE 64) 

□ Constitution Lobsters & Clambakes 

www.lobsterclambake.com 

□ Kitchen & Home Buyer’s Club 

www.kitchenandhome.com 

□ The Village Hat Shop www.villagehatshop.com 

□ Henry’s Gallery www.henrysgallery.com 

□ Better Business Bureau www.bbb.org 

□ eBay www.ebay.com 

□ MoonShop www.moonshop.com 

COOL TOOLS (PAGES 66-08} 

□ Sharp www.sharp-usa.com 

□ infoGear Technology Corp. www.infogear.com 
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□ Apple Computer Inc. wvm.apple.com 

□ Dobbs-Stanford Corp. 

www.dobbsstanford.com 

□ CMI Worldwide www.cmiworldwide.com 

□ Yan Can Cook www.yancancook.com 

□ Van Koevering www.vankoevering.com 

TOUCHED BY THE NET (PAGES 78-79) 

□ Database of Award-Winning Children’s 
Literature www2.wcoil.com/~ellerbee/ 
childlithtml 

□ The Children’s Literature Web Guide 

www.acs.ucalgary.ca/~dkbrown 

□ The JASON Project www.jasonproject.org 

□ Rainbow Maker’s World 

www.zianet.com/rainbow 

□ Peace Corps Kids World 


□ The Picture Collection 

www. thepicturecollection. com 

□ Mark Boyle Photography: Images of 
Australia www.iinet.net.au/~mboyle 

□ Zeeks.com www.zeeks.com 

□ Sanity Central.com www.sanitycentral.com 

□ Trouble www.trouble.co.uk 

□ Spin.com www.spin.com 


FINANCING A HOUSE (PAGE 124) 

□ MSN HomeAdvisor homeadvisor.msn.com 

□ Realtor.com www.realtor.com 

□ HomeScout www.homescout.com 

SAFETY & FIRST AID (PAGE 126) 

□ Water Safety & First Aid 

canoe.miningco.com/msub1.htm 


□ Melon Dezign www.meiondezign.com 

□ Jobs.com www.jobs.com 

□ Investor-Advice www.investoradvice.com 

□ Scrawl www.scrawl.org 

□ Ms. Magazine www.msmagazine.com 

□ The Century: America’s Timeline 
www. historychannel. com/centurytime 

□ The Minus Y2K Bug www.athenet.net/ 
~jlindsay/my2k.shtml 


FESTIVAL GUIDES (PAGE 128) 

□ Festivals.com www.festivals.com 

□ FestivalFinder www.festivalfinder.com 

BEACHES (PAGE 129) 

□ Best Beaches in the USA 

www.petrix.com/beaches 

□ OceanBlue www.oceanblue.com 


□ Gloria's Place of Hope Inc. 

www.gloriasplaceofhope.org 

□ Survivors of the Exxon Valdez OH Spill 

www.exxonvaldez.org 

□ Exxon www.exxon.com 

Y-LIFE INTERVIEW: NET TRADING 
SKEPTIC (PAGES 80-83) 

□ Bloomberg.com www.bloomberg.com 

□ Intuit www.intuit.com 

□ Yahoo! Finance finance.yahoo.com 

OLD WAY/NET WAY (PAGES 105-107) 

□ Dog Food Comparison Chart 

www.aloha.com/~wolfepack/food.html 

□ Petco www.petco.com 

□ Macy’s:The Bridal & Gift Registry 

www.macysbridal.com 

□ Inflation Calculator 

www.westegg.com/inflation 

NEW. NOTABLE & FUN (PAGES 118-119) 

□ Salon.com www.salon.com 

□ Disney.com www.disney.com 

□ Amazon.com Auctions auctions.amazon.com 


PRETTY STRANGE (PAGE 144) 

□ The Fellah Whose Big Toe Could Predict 
Earthquakes www.pacificcoast.net/~rick 

□ PX: Direct www.pxdirect.com 

□ Heyldiot.com www.heyidiot.com 

□ The Lipstick Librarian! 
www. teleport. com/~petlin/lipiib 

□ Milky Elephant www.milkyelephant.com 

□ The Bunnies Strike Back 
marks.networktel.net 

□ Bunny Survival Tests Home Page 
www.pcoia.guif.net/~irving/bunnies 

□ Pretty Strange www.prettystrange.com 

“THE BEST" OF WEB SITE REVIEWS 

GUEST REVIEW: NATIVE AMERICAN 

CULTURE {PAGES 120-121) 

□ Native American Sites www.pitt.edu/ 

~Imitten/indians.html 

□ First Nations Website 
www.schoolnet.ca/aboriginal 

□ Welcome to Hanksville! 
hanksville.phast. umass. edu 

□ Native American Indian 
indy4. fdl. cc. mn. us/~isk 


HORSEBACK RIDING (PAGE 130) 

□ Equitour Worldwide Riding Holidays 

www.ridingtours.com 

TRAVEL WITH KIDS (PAGE 132) 

□ Family.com: Travel 

famity.go.com/Categories/Travet 

□ Great Outdoor Recreation Pages: Family 

www.gorp.com/gorp/eclectic/family.htm 

SEXUAL THRILLERS (PAGE 134) 

□ Coming Attractions by Corona: Eyes Wide 
Shut www.corona.bc.ca/films/details/ 
eyeswideshut.html 

□ LynchNet: The David Lynch Resource 

www. mikedunn. com/lynch 

JAM BANDS (PAGE 136) 

□ JamBands.com www.jambands.com 

□ Pause/Record www.pauserecord.com 

ASTROLOGY (PAGE 138) 

□ Astrology Matrix thenewage.com 

□ Rob Brezsny’s Real Astrology 

www.reatastroiogy.com 


□ Jokes.com www.jokes.com 

□ FX www.fxnetworks.com 

□ Backstage Pass www.backstage-pass.com 

□ Newcity.com www.newcity.com 


INDEPENDENCE DAY (PAGE 122) 

□ ushistory.org www.ushistory.org 

□ Happy 4th of July www.aristotle.net/july4th 


□ Astrology Source www.astrology.ca 

JUNK FOOD (PAGE 148) 

□ Candy Direct www.candydirect.com 


or more and Internet access is included for a year.' 

Everywhere you look there's a URL (especially when you're looking at this page). So if you're not online, 
or you're currently paying every month for the privilege, now's your chance. A year's Internet access 1 
is included with Gateway Essential PCs with a base configuration value of $999 or more. And with our 
Your:)Ware SM program, you make low monthly payments and after two years, you can trade your PC in 
toward the purchase of a new one. 2 Okay, now tear out this card and carry it around for inspiration. 
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12 months runs from date of delivery. Must register within 30 days of delivery. 2. Gateway purchases will qualify for the Your:)Ware program by 1) financing through a Gateway authorized lender: 
2) purchasing an additional software or solution bundle; or 3) purchasing support package upgrades. Trade-in available at any time between the first day of the 24th month and the last day of the 49th month 
alter delivery of Your:)Ware product. Trade-in credit is only available if you purchase a new Gateway product. Gateway will give you the average wholesale value on the Your)Ware product in good condition as 










The Gateway" Essential Line 

powerful PCs at practical prices. 



Gateway Essential 466c 

Okay, maybe you don't need an astrophysics supercomputer. But you still want a fast chip 
and ample memory and drive space. Look no further than Gateway Essential PCs. With video, sound 
support and Intel* processors - but with affordable prices-they're compromise-free PCs. 

And with any model, we'll throw in a year on the Internet: 


GATEWAY ESSENTIAL 400c 

• Intel* Celeron™ Processor 400MHz 
with 128K Cache 

• 32MB SDRAM 

• EV500 15" Monitor (13.9" viewable) 

• 8MB AGP Graphics 

• 4.3GB Ultra ATA Hard Drive 

• SoundBlaster* AudioPCI™ 64D 

• GCS-200 Speakers by Cambridge* SoundWorks 

• 56K 2 Internet/Fax Modem 

• Microsoft® Windows® 98 

• Corel® WordPerfect® Suite 8 Software 

• 1-Year gateway.net™ Internet Access 1 

$999., as low as $28/mo. for 

48 mos? through our Your:)Ware SM program 4 

• Add a Gravis Game Pad for $19 

• Upgrade to a EV700 17" Monitor 
(15.9" viewable)—add $115 


GATEWAY ESSENTIAL 433c 

• Intel Celeron Processor 433MHz 
with 128K Cache 

• 64MB SDRAM 

• EV700 17" Monitor (15.9" viewable) 

• 8MB AGP Graphics 

• 8.4GB Ultra ATA Hard Drive 

• SoundBlaster AudioPCI 64D 

• GCS-200 Speakers by Cambridge SoundWorks 

• 56K 2 Internet/Fax Modem 

• Microsoft Windows 98 

• Corel WordPerfect Suite 8 Software 

■ 1-Year gateway.net Internet Access 1 

$1299v as $37/mo. for 

48 mos? through our Your:)Ware s ” program 4 

• Upgrade to a 13GB Hard Drive-add $45 

• Upgrade to a DVD-ROM Drive-add $80 


GATEWAY ESSENTIAL 466c 

• Intel Celeron Processor 466MHz 
with 128K Cache 

• 64MB SDRAM 

• EV700 17" Monitor (15.9" viewable) 

• 8MB AGP Graphics 

• 13GB Ultra ATA Hard Drive 

• SoundBlaster AudioPCI 64D 

• GCS-200 Speakers by Cambridge SoundWorks 

• 56K 2 Internet/Fax Modem 
■ Canon* Color Printer 

• Microsoft Windows 98 

• Corel WordPerfect Suite 8 Software 

• 1-Year gateway.net Internet Access 1 

$1499.ru to. v as $42/mo. for 

48 mos? through our Your:)Ware s “ program 4 

• Upgrade to a EV910 19" Monitor 
(18" viewable)-add $130 

• Upgrade to a Boston Acoustics® 3 Piece 
Speaker System-add $40 


All Gateway Essential PCs include: 32X Max Variable CD-ROM? 3.5" Diskette Drive, Micro-Tower Case, Multifunction Keyboard, Mouse, Year 2000 
Compliance 6 , 1-Year Parts & Labor Limited Warranty/1-Year On-Site Warranty Service 3 . 



^Gateway 

Connect with us. 


|1 .800.846.6933 
lwww.gateway.com 
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The Gateway" Performance Line: 

serious computers with serious components. 


Gateway Performance 550XL 

Looking for a PC that's not fooling around? One with blazing processor speeds that's tricked out 
with the highest-end components? Bring on the Performance PCs—Gateway's line of 
top-tier machines. With the latest chip technology, lots of room to expand, and intense multimedia 
prowess, they're dialed up to power-user levels. 


GATEWAY PERFORMANCE 450 

• Intel* Pentium* III Processor 450MHz 
with S12K Cache 

• 64MB SDRAM 

• EV700 .28 Screen Pitch 17" Monitor 
(15.9" viewable) 

• 16MB NVIDIA™ RIVA TNT™ AGP Graphics 

• 9GB Ultra ATA 66 7200 RPM Hard Drive 

• 6X DVD-ROM Drive & MPEG2 Decoder 

• 3.5" Diskette Drive 

• SoundBlaster* AudioPCF" 64D 

• Boston Acoustics® BA735™ Digital Speakers 
w/ Subwoofer 

• 3Com* U.S. Robotics 56K 2 Voice WinModem® 

• 8-Bay Mid-Tower Case 

• Multifunction Keyboard & Mouse 

• Microsoft® Windows® 98 

• MS® Works Suite 99 Software 

• 3-Year Parts & Labor, 1-Year On-Site 
Limited Warranty’ 

• Year 2000 Compliant 6 

$1599 «««. v as $45/mo. for 

48 mos? through our Your:)Ware SM program 4 

• Add a 100MB Iomega* ZIP BUILT-IN™ 
Internal Drive-$99 

• Upgrade to 13.5GB Hard Drive-$60 



pentium®/// 


GATEWAY PERFORMANCE 500 

• Intel Pentium III Processor 500MHz 
with 512K Cache 

• 128MB SDRAM 

• EV700 .28 Screen Pitch 17" Monitor 
(15.9" viewable) 

• 16MB NVIDIA RIVA TNT AGP Graphics 

• 13.5GB Ultra ATA 66 7200 RPM Hard Drive 

• 6X DVD-ROM Drive & MPEG2 Decoder 

• 3.5" Diskette Drive 

• SoundBlaster AudioPCI 64D 

• Boston Acoustics BA735 Digital Speakers 
w/ Subwoofer 

• 3Com U.S. Robotics 56K 2 Voice WinModem 

• 8-Bay Mid-Tower Case 

• Multifunction Keyboard & Mouse 

• Microsoft Windows 98 

• MS Works Suite 99 Software 

• 3-Year Parts & Labor, 1-Year On-Site 
Limited Warranty 7 

• Year 2000 Compliant 6 

$1999 v as $56/mo. for 

48 mos? through our Your:)Ware program 4 

• Upgrade to a VX900 19" Monitor 
(18" viewable)—$230 

• Upgrade to 32MB NVDIA RIVA TNT2® AGP 
Graphics-$70 


GATEWAY PERFORMANCE 550 

• Intel Pentium III Processor 550MHz 
with 512K Cache 

• 128MB SDRAM 

• VX900 .26 Screen Pitch 19" Monitor 
(18" viewable) 

• 32MB NVIDIA RIVA TNT2" AGP Graphics 

• 13.5GB Ultra ATA 66 7200 RPM Hard Drive 

• 6X DVD-ROM Drive & MPEG2 Decoder 

• 3.5" Diskette Drive 

• SoundBlaster AudioPCI 64D 

• Boston Acoustics BA735 Digital Speakers 
w/ Subwoofer 

• 3Com U.S. Robotics 56K 2 Voice WinModem 

• 8-Bay Mid-Tower Case 

• Multifunction Keyboard & Mouse 

• Microsoft Windows 98 

• MS Works Suite 99 Software 

• 3-Year Parts & Labor, 1-Year On-Site 
Limited Warranty’ 

• Year 2000 Compliant 6 

$2499 or as low as $ 70/mo. for 

48 mos? through our Your:)Ware program 4 

• Upgrade to 10-Bay Tower Case-$50 

• Upgrade to 18GB Hard Drive-$110 


^Gateway 

Connect with us. 


1 . 800 . 846.6933 
www.gateway.com 
GATEWAY COUNTRY® 












Gateway’s Your:)Ware ! “ Program 
and Solutions: 


Choose any Gateway Essential or Gateway Performance PC, 
and you can customize it with the following solution packages: 


KidBuilder ’99 Preschool- 
Kindergarten Software 

• CTW/Sesame Street*: Toddlers Deluxe 

• Reader Rabbit's* Kindergarten 

• Dr. Seuss Preschool 

• Schoolhouse Rock* Thinking Gaines 

• CTW/Sesame Street: Elmo's 

Preschool Deluxe 

• Dr. Seuss: The Cat in the Hat 

• Reader Rabbit's Reading 

$99 

KidBuilder ’99 Grades 1-4 

• Reader Rabbit's 1st Grade 

• Super Solvers* Mission T.H.I.N.K.™ 

• The ClueFinders™ 4th Grade Adventures 

• Reader Rabbit's Math Ages 6-9 

• Arthur's™ Computer Adventure 

• Schoolhouse Rock: Grammar Rock* 

■ Madeline™ Thinking Games Deluxe 

$99 

KidBuilder ’99 Grades 5-8 

• The Oregon Trail® 3rd Edition- 
Pioneer Adventures 

• The Princeton Review Algebra 1 

• Compton's® 3D World Atlas Deluxe™ 

• Bodyworks® 6.0 

• Super Solvers Reading Ages 9-12 

• Where in the World is Carmen Sandiego?® 
Deluxe Edition 

$99 

Gateway Total Travel Package 

• Rand McNally TripMaker™ Deluxe 

1999 Edition 

• Rand McNally StreetFinder™ Deluxe 

• Rand McNally wire-bound Road Atlas 
& Travel Guide 

$129 

Family Entertainment Package 

($119 after $30 SketchBoard™ mail-in rebate) 

■ SketchBoard Drawing Tablet 
• Hasbro Interactive™ Classic Games, including: 

• Pictionary® 

• Boggle* 

• Scrabble* 

• Sorry!® 

• Ultimate Yahtzee® 

• Clue®: Murder at Boddy Mansion 

• The Game of Life® 

$149 

Available add-ons and upgrades: 

• Visioneer™OneTouch™ 7600 USB Scanner- 
$149 

• 100MB Iomega* ZIP BUILT-IN™ Internal 
Drive-$99 

• Epson* Stylus® 640 Color Ink Jet Printer- 
$179 


What Is the Youn)Ware SM Program and Why Is It for You? 

Your:)Ware is our way of helping you personalize your order in every way. 

First, choose a model from any of our lines of PCs. Then add on any peripherals, accessories, 
or solution packages (like the ones above) to get exactly the right computer. Then we'll help you 
decide which service option and financing plan 3 are best for you. And finally, you can trade in 
your Gateway PC toward the purchase of a new one in two years. 4 The Your:)Ware Program is 
how we get your computer to fit you perfectly. 


Check out SpotShop.COITI and choose from over 
30,000 hardware accessories and software titles. 


© 1999 Gateway 2000, Inc. All rights reserved. Gateway, gateway.net. I 
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BACKCHAT 


‘Music Now Has No Value’ 

As a songwriter who recently launched 
a music-publishing Web site to license 
songs and collect royalties, I’d like to 
say that MP3 is a major threat to what 
I’m trying to accomplish [“The Great 
MP3 Wars,” April ’99, page 97]. I’m 
not a recording artist. I don’t do live 
gigs. Therefore, putting MP3 versions 
of my company’s songs out on the 
Internet would only make my music 
completely worthless. 

It’s sickening to see MP3.com [www. 
mp3.com] selling banner ads on their site— 
for hardware players, etc.—and claim¬ 
ing to be the “little guy’s friend,” when 
in fact they are taking advantage of peo¬ 
ple who are desperate. They’re gonna 
get your unknown music out there for 
the masses to buy. Buy? Why should 
anyone buy it when everyone thinks it 
should be free? Music now has no value. 


It has been reduced to a “file format.” 

Songwriters will have no justification for 
going into a recording studio and pour¬ 
ing their sweat and hard-earned dollars 
into making recordings that are going to 
be deemed worthless. Studio owners will 
have to close their doors, too. And why 
should I press 5,000 CDs when some idiot 
uploads my songs to some of these pirate 
sites, and everyone gets it for nothing? 

I’m certainly not against technologi¬ 
cal innovation. I love working with Logic 
Audio on my Mac, with a Philips CD- 
RW drive, and with a slew of other hard¬ 
ware and software. But MP3 is not the 
musician’s friend. It is the total opposite. 
—JOHN MAZURKIEWICZ 
mazmania@earthlink.net 

But What About the Solipsistics? 

I am completely upset about your arti¬ 
cle “The Day the Music Sucked” [April 


’99, page 100]. You are supposed to be 
an authority on Internet life; how 
wrong you are! I would appreciate 
another story by someone else who will 
take the time to actually investigate the 
music that is available on MP3 .com, as 
well as the artists on my site, 52nd 
Stream Media [www.listen.to/52]. 

Here is my reply to the author: If your 
skills were up to par for a working jour¬ 
nalist, you would have found hundreds 
of bands with original, inspiring music 
that will raise the bar in the music indus¬ 
try! To see how low it is set today, all you 
have to do is watch the Grammy Awards 
or listen to the Top 10 songs on the 
Billboard charts. I will take MP3.com 
artists over Billboard’s any day! By going 
to the MP3 .com Top 40, you took the lazy 
approach. For you to say such unoriginal, 
trite crap about the music on MP3 .com, 
you must have not listened to CrackHouse 
Music, the Pennies, Chaz, the Air Con¬ 
ditioners, the Solipsistics, Cooler, Hip- 
monk, Muffy Panics, and many more! A 
lot can be found at [www.mp3.com/bashpop]. 
Go there or search MP3 .com and find the 
others; you will see how wrong you are! 
I can safely say that all of these bands have 
a tremendous future, regardless of the dri¬ 
vel that you spout and the negativism you 
throw around so easily. 

—TOM FLORIAN 

President, 52nd stream media 
info52@bluegrass.net 

It Takes a Whole Lot of Readers 
to Make a Magazine 

I frequently find your magazine infor¬ 
mative, and sometimes entertaining. 
For a Christian, though, it is very dis¬ 
heartening to see all that is happening 
in this corrupt world. What prompted 
me to write is a small blurb that has a 
big impact. In the baseball cybercasts 
article [“Take Me into the Ball Game,” 
June ’99, page 104], assistant editor 
Michael Freidson says of AOL’s base¬ 
ball cybercasting that there is a com¬ 
bined forum and chat room, allowing 
fans to root for the home team “with- 
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out having to see that guy with the John 
3:16 sign.” Mr. Freidson has no clue as 
to how desperately all mankind needs 
to see that sign, research it, and grasp 
wholeheartedly the entire meaning of 
that verse. 

Wake up! Read it! Research it! Give 
your heart to God! 

—KJ Williams 
oldbig1too@yahoo.com 

Too Wide a Net 

Ann Beeson [“Net Crusader,” June ’99, 
page 98] is absolutely correct: A major 
problem with censorship laws and with 
filters is that they cast far too wide a net, 
trampling on the rights of adults and 
children alike. A good example is that of 
my Web site, Briane’s Whinery [www. 
coiba.net/~briane], which is a comic look at 
the foibles of bureaucrats. There is no 
sexual imagery and no pom. Still, many 
of the filters in schools and libraries block 
the site. The satire is such that my humor 
has no appeal to children, but there is 
nothing offensive, either (well, there is 
the story about the young man who was 
arrested for having his way with a chain- 
link fence.. .but still). 

Ann, keep up the good fight! 

—BRIANE MCLEAN 
brianem@beneflex-myis.com 

Apple Is Evil—Not! 

I certainly didn’t appreciate the graphic 
that went with the tidbit about 
Yaromat.com [“Neat Net Tricks,” May 
’99, page 56]. I don’t know what you 
guys were trying to say by showing Snow 
White’s evil stepmother offering an 
apple, but to me it seemed to say, “Apple 
is evil, and no good can come of having 
a Mac. ” If you want to talk evil, talk about 
Microsoft. Please don’t make Apple look 
like the bad guy! 

—BILL KALB 
MacMan911@aol.com 

Eight Days a Week—and More 

The Y-Life Editor’s Note “Revolution 
on Campus,” in the May ’99 issue [page 


12], states, “Of the approximately 5.3 
million full-time students in four-year 
colleges in the U.S., 90 percent use the 
Internet, and half are on the Web daily 
or more often....” 

This sounds like a fascinating concept. 
If I go back to college, I should be able 
to catch up on all my daily work because 
there will be the “more often” time 
frame, which will allow me to have extra 
days in the week. 

I hope this concept doesn’t turn out 
like the international date line. I gained 
a day when I crossed it, but still can’t 
predict a Derby winner. What’s even 
worse is the fact that I can’t predict what 
you’ll feature in Y-Life until I purchase 
my badly needed monthly dose of inter¬ 
esting feature articles and valuable 
information. 

—BILL EGAN 
media@n-jcenter.com 

Got us. Our editor should have written, “once 
a day or mare often. ” — Ed. 

An Exceptional View 

Just picked up the current edition of 
Y-Life —the college edition [May ’99], 
In “The Big 10!” [page 98], I must take 
exception to the selection of Student 
Advantage as “coolest college lifestyle 
Web hub.” I am an independent re¬ 
searcher, looking into college sites for 
a client. I have no vested interest. I find 
College Club [www.collegeclub.com] to have 
it way over SA when it comes to depth 
and breadth and content and things stu¬ 
dents probably like to do. I think you 
should have a “site-off.” Line up a 
bunch of students, let them browse 
both, and then tell you what they think. 
SA content is not refreshed daily. It’s just 
a lot of articles. Boorrriiinnnggg! What 
SA does have is some good discount 
arrangements with national partners— 
in that regard, College Club needs to 
get its act in gear. But CC has the magic 
number for college students: free. 

—SUSYN CONWAY 
Conway001@erols.com 


Bowie’s Golden Years 

In your April ’99 issue, the cover story, 
“Thin Wired Duke” [page 92], revolves 
around David Bowie and his ISP, 
Davidbowie.com [www.davldbowie.com]. I 
checked out the aging rocker’s site, and I 
cannot believe what a mess it is. The 
graphics on the front page are a blurry 
hodgepodge. I looked at his supposed “art¬ 
work” and saw the paint-program doo- 
dlings a child would do. I also think the 
poses Bowie struck in your magazine 
photo shoot are laughable. Who does this 
guy think he is? 

—PAT WHITE 
Patwhite@Stringsound.com 

Infoseek Sought 

Glad to see someone else besides me is 
aggravated with the way Yahoo! [www. 
yahoo.com] displays search results [“Search 
Alert,” June ’99, page 68]. I’ve long been 
a fan of Infoseek [www.infoseek.com] and the 
way they organize their Directory Topics. 
I also prefer Infbseek’s ability to “search 
within these results”—which allows me to 
start my search on a broad topic, then nar¬ 
row it down to more-relevant hits. 

—Teresa White 
bomblond@mindless.com 

World Wide 

I just want to thank you for your useful 
magazine. We don’t have this kind ofWeb 
news in Asia, and we appreciate your work. 

Best regards from Singapore. 
—KHUN NADOU SAMITRA 
khunnadou@hotmail .com 

Letter of Credit 

I appreciated the comments made byjohn 
Robards in his “Trust and Consequences” 
note [“Backchat,” June ’99, page 30]. 
Indeed, the irrational fear of sex and tech¬ 
nology he mentioned may well lead to 
something truly scary—a government 
bureaucracy to watch the Web. With all 
the money and power to be had, this could 
wind up being the next War on Drugs. 

—Dr. Stephen B. Mason 
D rSBMason@aol.com 


34 


1999 YAHOO! INTERNET LIFE 

















Invented, in the 


studio. It 


mountf 


demands. 


.1—equipped 


actually lives 


Sport. Utility. Vehicle. The proof 


How about its exterior gear bi 
















it call toll-free 


There are two routes to getting more into on th< 


fi.th a mailbox full of dirt 


visit 


;eb site. Whichever 


choo: 











NETOBSESSIONS 



LIFESTYLES 


OF THE WELL CONNECTED 


SALMA HAYEK 

This diminutive spitfire 
stands tall and proud on 
the Web, where her pin¬ 
ups, like her appearance in 
Wild Wild West, prove she’s 
muy caliente with Net fans. 
YAHOO! SITE COUNT: 12. Start 
SALMA HAYEK: THE UNOFFI¬ 
CIAL SITE [www.geocities.com/ 
Hollywood/Studio/1268] 

$ 

SUMMER ’69 

It was a busy season: 
Astronaut Neil Armstrong 
took a “giant leap,” then 
droves of Woodstock-goers 
embarked on faraway trips 
of their own. YAHOO! SITE 
COUNT: 15. Start @: THE HIS¬ 
TORY PLACE: APOLL011 [WWW. 
historyplace.com/unitedstates/ ; 
apolloll] and WOODSTOCK 
[www.prismnet.com/~ssor/ /: 
addl/woodstockhtml] 


BRUCE SPRINGSTEEN 

The Boss’s glory days are 
far from over, as shown by 
his hit reunion tour with 
the E Street Band and a 
devout fan following on the 
Web. YAHOO! SITE COUNT: 21. 
Start THE BOSS [WWW.msn. 
fullfeed.com/~ptblank/boss] 


JIMMY SMITS 
It’s been a while since Jimmy 
Smits bared his butt on NYPD 
Blue. More recently, we found 
1 him not at some swanky New 

1 York or LA. club but at the 

2 launch of a General Motors Web 
| site. “Whoa! Cyberspace!” Smits 
| exclaimed, sitting on a stool 

I before a big-screen simulation 
| of a wild ride around the Net. 

§ Hokey, though Smits’s less- 
| than-incredible journey was for 
1 a good cause—namely, 50 
| Internet-ready computers deliv- 
I ered to Smits’s alma mater, 

§ Brooklyn’s Thomas Jefferson 
5 High School, courtesy of GM. “In 
| order for young people to com- 
1 pete, they have to know about 
| the Internet,” says Smits, “espe- 
i daily in a disadvantaged com- 
| munity.” Smits’s own Net angel 
a was an NYPD Blue cameraman. 

1 “I’m an AOL kind of guy,” says 
| the frequent e-mailer. “When 
1 I’m on the set in a new place, I 
| use MapQuest to find out where 
I I’m going.” And, it seems, some 
1 lucky Brooklynites are benefit- 
1 ing from Smits’s newfound Net 
1 smarts. — M.F. 


Lost and Found 

FORMER CHILD STAR CENTRAL 

[memBbi^.tripod.com/~former_child_star] 

vood, falling into obscurity 3 

_sidered an offense far worse | 

■ than falling onto the wrong side of the | 
law. But many child actors meet one of 
These fates (and sometimes even both). For every Patty Duke, Ron 
Howard, or Alyssa Milano, there’s Eight Is Enough’s Adam Rich 
and the entire non-adult cast of Different Strokes (including the 
late Dana Plato). Scooter Nelson’s Former Child Star Central finds 
these lost souls. Brandon Cruz, for example, edits South Park 
episodes. Butch Patrick is holding on with his successful Mun- 
.rferr-themed Web site [www.munsters.com]. And Mindy Cohn—yes, 
that charming Facts of Life alumna—is, yes, actually still an actress. 
For even more obscure faces, one can write to the site’s Missing 
Persons section with special requests, or subscribe to a monthly 
newsletter of updates. This stirring tribute makes for perfect surf¬ 
ing during this season of reruns, and it proves that online, at least, 
you’re still famous if someone remembers you. — M.F. 

THE CLICK CLIQUE: Steven J. Bennett, James Oliver Cury, Dean Foust, Michael 
Freidson, David Kushner, Reuben Maness, Marc Saltzman. Write foClick@zd.com. 


www.yll.com 
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ROBERT PINSKY 

America’s Poet 
Takes On the Web 

mmm Can p° etr y move 

tflC surfers as readily as 
| other forms of Web 
1 entertainment? 
Robert Pinsky thinks 
so. That’s why, as our 39th poet lau¬ 
reate, he has initiated the FAVORITE 
POEM PROJECT [www.favoritepoem. 
org], an archive of poetry readings. 
K-i/Ff;What was the genesis of 
this virtual salon? 

PINSKY: Fellow poet Frank Bidart 
and I were watching a video of a 
Willie Nelson performance, and we 
saw people cheering and applaud¬ 
ing. Frank said, ‘‘Now, that's what a 
poetry reading ought to feel like!” 
And I said, “It’s easy for him; he 
doesn’t do all his own material.” 
That’s how we got the idea. 

Y-UFE: Does the Net enhance 
poetry’s appreciation? 

PINSKY: Yes. Online, there is an 
emphasis on writing, and there’s 
ready access to effective self-publi¬ 
cation. Also, with [audio tools], one 
can hear a poem as well as read it. 
Y-UFE: How do you pick the works? 
PINSKY: Variety is very important. 
And certainly classic American 
poetry—Dickinson, Whitman, 
Frost—must be represented. 

Y-UFE: Planning to hold any celebri¬ 
ty poetry readings? 

PINSKY: No.. .the focus is on civic 
life, though we are interested in 
including prominent civic figures: 
the president, congresspeople, 
justices.. .educators, etc. 

Y-UFE: What sites does a poet 
laureate deem good reading? 
PINSKY: Slate and Favorite 
Poem....I also use the Book-of- 
the-Month Club’s literary calen¬ 
dar for my segment on PBS’s 
NewsHour with Jim Lehrer. 
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“I just pulled it off AOL with my own eyes, w “I said, ‘He bought a $400,000 bedroom 
I think it’s completely valid.” u suite.’...She said, ‘I’m hyperventilating.’” 

—Impulsive Net journalist Matt Drudge, —Aubrey Garret, an auction dealer, 

describing to the Associated Press recounting his conversation with the 

his intensive research and fact-check- mother of Andrew Tyler, a 13-year-old 

ing process for the Drudge Report surfer who placed bids on $2.8 million 

article in which he reported a Trench Coat worth of merchandise at eBay, to the New York Post. 

Mafioso conspiracy surrounding the Littleton, q The boy’s “purchases” included a Van Gogh painting, 
Colorado, shootings. a Viking ship replica, and a medical center. 


n {Tisifi.il 



MILESTONES: DECEASED. Pathfinder, the online hub 
for Entertainment Weekly, Fortune, and People, 
among other print tides, has died at age 5—of 
euthanasia. Publisher Time Warner says that sur¬ 
fers are now savvy enough to find its magazines 
without a connecting home page... .THE DOMAIN- 
NAME GAME. America Online and four other firms 
have been chosen to assign new Web addresses, 
joining Network Solutions Inc. andtheU.S. gov¬ 
ernment as domain purveyors. The move could 
mean less-expensive “dot-coms” down the 


road... .FAKING STOCK. Gary Dale Hoke, an alleged 
North Carolina con artist, was arrested recent¬ 
ly and charged with committing securities fraud 
online. Authorities say that Hoke used a bogus 
Web site to “report” the takeover of his employ¬ 
er, PairGain Technologies. The firm’s stock 
(NASDAQ: PAIR) jumped 31 percent after the 
announcement, but then crashed.... WHEN CHRIS- 
TINE SCHMIDT’S 20-month-old daughter 
disappeared in July 1998, the distraught Min¬ 
nesota mom issued a public appeal via e-mail for 
leads. The girl was found a day later, but the 
e-mail kept circulating—and would-be tipsters 
from as far as England and China are still call¬ 
ing her local police. If only e-mails were as 
disposable as milk cartons... .THIS MONTH, AL GORE 
and major Internet companies (including Amer¬ 
ica Online and AT&T) introduce the Parents’ 
Protection Page, a universal resource, linkable 
from home pages, that offers monitoring tools 
for parents. Big mother is watching. — M.F. 


In the wake of the Littleton, Colorado, shootings, the first week’s news reports revealed that one of the two 
high-school gunmen had authored a hateful Web site—and thus began the Net-as-an-accessory trend. Y-Ufe’s 
report card grades some news outlets that excelled in reporting the facts, and those who deserve detention. 



THE NEW YORK TIMES. Columnist Thomas L. Fried¬ 
man calls the Net “an incredible knowledge tool and 
an incredible microphone for hate,” and suggests 
parents increase their awareness of kids’ surfing 
habits. GRADE: A. Obviously, an advanced Net pupil. 


TIME. Chris Taylor concludes that the 
Net, and such games as Doom and 
Quake, “may be giving kids a new outlet 
for their dark fantasies, but that hardly 
means it is turning them into 
killers.” GRADE: B+. Future 
salutatorian? 


NEWSWEEK. Steven Levy: “Criti¬ 
cizing the reach of the.. .Web is 
like blaming paper for bad poetry.” 
GRADE: A. A joy to have in 


SALON [www.salon.com]. Columnist James 
Poniewozik cites broadcast media for being too 
ready to blame the Web: “There are all sorts of Net 
dangers worth checking out here, not for unsus¬ 
pecting youth, but for doe-eyed, credulous journal¬ 
ists.” GRADE: B+. A tattletale... with a good point. 


NEW YORK POST. “Being comput¬ 
er illiterate has robbed me of 
some of the finer things in life,” 
writes Steve Dunleavy. “For in¬ 
stance, I can’t learn how to make a 
bomb.... I can’t contact someone 
for an orgy. And damn it, I can’t even 
stare silently for hours in a darkened 
room to the point where my vocal 
cords atrophy.” GRADE: D. B for 
originality; fails on perspective. —M.F. 
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WARNING: Recording compact discs onto formats 
other than MiniDisc may be harmful to your music. 


' 



TH£R€’5 ABSOLUTELY 
NO BETTER UU-FIY TD 
RECORD YOUR mU51C. 


A recording should be as crisp and clear as 
the original. That’s not always the case when 
you record from CD to cassette. The record¬ 
able MiniDisc Walkman’ Personal Stereo 
digitally dubs your music so it sounds just like' 
the way you first heard it. Plus, unlike record¬ 
able CDR where the recording is permanent, 
the Sony MiniDisc is re-recordable up to a 
million times. Additionally, the MiniDisc 
Walkman is so small it fits in your shirt pocket. 
Re-recordable. Portable. Digital. MiniDisc. 
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ICTlfl 

Try as you might, you can’t get 
your business associates (and 
even friends) to stop sending 

B faxes. It may be 

impossible to reform 
their circa-1995 ways, 
but you can change 
the way you receive these mis¬ 
sives. A recently introduced Net 
service, EFAX.COM [www.efax. 
com], assigns fax-haters who 
register at its site a new “fax 
number” to put on their busi¬ 
ness cards. When this number 
receives faxes, eFax converts 
the documents to e-mails as 
they pass through the eFax hub, 
then sends them to the e-mail 
address of your choosing. To 
read these former paper pages, 
you use eFax’s free Microview¬ 
er software (e-mailed to you 
upon registration). There’s no 
charge for registering or sub¬ 
scribing, because the service is 
ad-revenue based. Who ever 
liked faxes anyway? 


CJ 

» M (t 


BUDDING WEB-PAGE AUTHORS, 
take note: A site without ani¬ 
mation is less exciting than a 
1985 Huey Lewis 
hH Video. But GIFWORKS 
*' [www.gifworks.com], a 

MOMEV ‘ 

-freebie online tool, 

lets you create enough appeal¬ 
ing animations and text 
enhancements to keep surfers 
clicking within—as opposed to 
away from—your HTML-laden 
labor of love. True, this online 
application isn't a full-blown 
animation package. But until 
you’re ready to offer Futurama 
some serious competition, this 
Graphics 101 helper will likely 
do the trick. —SJ.B. 



Help Wanted: Night 
Traders on the Web 

■■■ orgtet day trading. Soon you’ll be able to “night 
trade” along with the Wall Street pros after the 
I stock markets have closed. Eclipse Trading, a 
-(Web^tart-up, will soon hold trading hours for more 
than 100 stocks on weeknights between 6 p.m. and 9 
p.m. EST. Now, even small investors can act on late- 
breaking news before the morning trading rush. Investors 
using DISCOVER BROKERAGE [www.discoverbrokerage.com] will be the 
first to benefit from the service, with Eclipse signing on more 
brokers over the next few months. WIT CAPITAL [www.witcapital.com] 
reports after-hours systems of its own in the works. But lest 
you think this is the greatest investment innovation since 
mutual funds, Ron Kelemen, a certified financial planner in 
Salem, Oregon, says this minitrend furthers Wall Street’s 
increasingly short-term mentality, particularly among small 
investors. “[They are] not even 
focusing on the next quarter 
any more, but the next 15 min¬ 
utes,” laments Kelemen. He 
fears that these small players 
may make decisions based on 
less information than their 
Wall Street counterparts, who 
have access to conference calls 
with company executives. 
“They won’t be playing with 
a full deck,” he adds. — D.F. 



SAVE 
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If bigger businesses get 
volume discounts (and 
they do), where does that 
leave the mom- 
and-pop shops of 
our burgeoning 
digital economy? 
You can probably 
find a few of them 
browsing at ACCOMPANY 
[www.accompany.com], a new 
Web shoppers’ club for 
small-business goods. It’s 
a novel idea: The site 
negotiates volume-pur- 
chase discounts with 
hardware and software 
manufacturers, then solic¬ 
its buying commitments 
from shoppers on these 
products. Discounts rise 
as the number of 

increases. 

For exam- 4 
pie, each \ ( 
person in a 
five-member 
Palm Pilot V 
buying group 
would pay $390 
for the handheld 
organizer, which 
retails for $449; 
incremental dis¬ 
counts would apply I 
as the group gains 
more buyers. When 
its ranks reach 31 to 
50 members, the price 
drops to $350. Though 
computer items predomi¬ 
nate on the site at pre¬ 
sent, Accompany’s expan¬ 
sion plans include 10 
categories of both house¬ 
hold and business mer¬ 
chandise, making that 
bulk purchase of No. 2 
pencils all the easier. 
Indeed, there is power in 
numbers. — D.F. 
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WEBCAMWATCH 



THE ULTIMATE TAXI 

[www.ultimatetaxi.com] 

Worlds turn in the back of a taxi. 
People come and go. Babies are 
born (and sometimes even 
made). What better place to set 
up a Webcam? Jon Barnes is an 
intrepid taxi driver in Aspen, 
Colorado, who has turned his 
cab into a multimedia theater 
called THE ULTIMATE TAXI. Riders 
pay for a tour of the slopes, and 
Barnes beams their adventures 
onto the Web. He has set up a 
page for notable passengers 
(from snow-blown tourists to 
gonzo journalist Hunter S. 
Thompson). Visitors can post 
messages on his boards or 
maybe find him in a live chat. 
And don’t worry—when he 
types, he pulls over. —D.K. 


EXTRffflVIELY 


SPECIALIZED SITES 

THE WHIPPING SCENES 
IN MOVIES VIDEO CATALOG 

www.wsimd.com/wsim/wsim.htrn 

DEATH BY CURRY 

www.geocities.com/NapaValley/6654 

JAPANESE HIPPIEDOM 

village.infoweb.or.jp./~fxba0053 

ATLAS OF TENNESSEE 
VASCULAR PLANTS 

www.bio.utk.edu/botany/ 

berbarium/vascular/atlas.html 
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DROPPING IN ON SOME OF THE NET’S GRASSROOTS COMMUNITIES 



LUNCHTIME AT TEEN CENTRAL 

Spending time at BOLT [www.bolt.com], a bois¬ 
terous teen hangout, is akin to joining a gos¬ 
sipy lunchroom gab. Topics include how to 
dump someone, how to find someone, the 
virtues of practical hemp clothing, 
and also such serious issues 
domestic violence and teen preg¬ 
nancy. Elsewhere, member dis¬ 
cussions take the form of chat, 
message boards, “zaps” (real¬ 
time messages), and notes 
(which travel via the 
internal private-message 
system); it’s like passing 
notes in biology class 
with no fear of being 
caught and getting 
sent to detention. 

But beyond the 
chats, the site’s 
News & Issues 
area features student 
coverage of stories you might not 
see in a high-school newspaper. For exam¬ 
ple, the site recently ran an article, banned 
from a student newspaper, about an Illinois 
teacher accused of sexual harassment. 
Perhaps this open-forum atmosphere is the 
reason behind this site’s rapid growth; it now 
claims more than 200,000 members. That’s 
one big lunchroom. — D.K. 

IMPROMPTU SETTLEMENTS 
DISCOVERED AT AMAZON.COM 

Selected discussion-board repartee at AMA¬ 
ZON.COM [www.amazon.com] confirms that a Web 
“community” needn’t be some prefab settle¬ 
ment of happy chat. In fact, a community of 
gypsy philosophers has taken a conversation 
regarding Daddy’s Cap Is on Backwards (Faw¬ 
cett Books, 1996), a collection of The Family 
Circus works by cartoonist Bil Keane, one 
giant (and welcome) step away from the nor¬ 
mal forum blather. “Keane is the most impor¬ 
tant cultural dissident this country has ever 
produced,” posts one reader. Another em¬ 
ploys the spirit, if not the exact words, of 
Michel Foucault: “Jeffy is the extension of the 


apparatus, the intertextual echo of a system 
trapped within itself, struggling to exist.” 
The innocence of Keane’s decades-old strip, 
which depicts a family with four mischie¬ 
vous—and ostensibly likable—children, 
makes it an easy target, so you’ll find simi¬ 
lar discussions attached to What Does 
This Say? and other 
Keane anthologies, 
with inspiration from 
such 20th-century 
greats as Samuel Beck¬ 
ett and Ayn Rand.... Less 
I humorous among the 
Amazon.com reader 
forums is the community 
reaction to James T, McEl- 
roy’s We’ve Got Spirit (Simon 
& Schuster, 1999), which 
chronicles the struggles of a 
controversial Kentucky high- 
school cheerleading team. The 
expose details one pregnancy 
and another girl’s possibly adul¬ 
terous love affair—content that’s 
proven to be a bit too rich for some of those 
mentioned within the book’s tell-all pages. 
“My friends have suffered,” posts one cheer¬ 
leader, making it clear that the community 
doesn’t exactly embrace McElroy. “I know 
that controversy sells, but [the author] 
could’ve found a much more constructive 
way to use it.” Even if We’ve Got Spirit does¬ 
n’t make your summer-reading list, consid¬ 
er printing out these posts and bringing them 
poolside for a change of pace. — M.F. 
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>>>> Circumcision- Yes? No? 
>»> Anyone? 


>>> I don't see what the 
;>>> big deal is- Don't all 
W>> doctors agree it's best? 


>> I heard there's no 
>> medical basisn that 
>> it's totally unnecessary 


> My advice: do it before 

> he has memory cells- 


ange ideas on practically anything 
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THE PLAYERS 


MULTIPLAYER PICKS 
The five most popular game titles at 
GameStorm. 

1 AIR WARRIOR III 

2 Legends of Kesmai 


4 Jack Nicklaus Online Golf Tour 

5 MultiPlayer BattleTech 

Rankings reflect April traffic afwvw.gamestonn.com 



TOP DEMOS 

Happy Puppy’s most popular tryouts. 

1 MECHWARRIOR 3 

2 Kingpin: Life of Crime 

3 Star Wars: X-Wing Alliance 

4 Tanks 95 


games 

ig on the Go 


D oe? the mere mention of an RV make 
yoij think of Naugahyde dinette sets, 
tacky curtains, and polyester-clad 
. barbecuefs? In commissioning its Starsiege 
Dniverse Assault Vehicle, a $150,000 cus¬ 
tom-built Winnebago RV, Dynamix banished 
those accoutrements in favor of a “comput¬ 
er gaming system of the future.” The game 
publisher’s roving, 29-foot mobile home— 
equipped with a Falcon Northwest Pentium 
III PC, a 5-by-6-foot projection screen, sur¬ 
round-sound speakers, neon accent lighting, 
and captain’s chairs—is where fans of such 
Dynamix action titles as STARSIEGE and STAR- 
SIEGE: TRIBES [www.starsiege.com] can try out this 
big-screen experience in 15 U.S. cities 
throughout 1999. “This is where gaming is 
going,” says Jeff Hoff, Dynamix’s vice pres¬ 



ident of marketing. “In a couple of years, 
every serious gamer will have a theater expe¬ 
rience like this in their home, and we want 
them to get a taste of it now.” Echoing the 
Net’s auction mania, Dynamix will put the 
SUAV on the block at EBAY [www.ebay.com] when 
it completes its tour of duty. And what if you 
get to play in the SUAV? Reports say it’s very 
hard to go back to a “puny” 17-inch monitor 
and tinny speakers after sampling this joy¬ 
stick nirvana. — M.S. 
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I LEVI HALL 

is a winning Spades 
player on the MSN 
Gaming Zone 
I [www.zone.com]. 
VITALS: 30-year-old dock superin¬ 
tendent from Seattle, Washington 


1. Only bid double nil [zero] if you 
have nothing to lose—when defeat 
is near, or you need to erase a huge 
deficit near the game’s end. 

2. Always set your opponent [hold 
him to less than his bid] if you can. It 
usually makes him bid more conser¬ 
vatively, which can help you catch 
up or increase your lead. 

3. Don’t get caught counting cer¬ 
tain cards as automatic tricks. 
Count your whole hand. If you’re 
long in a suit, even an ace can be 
vulnerable. 



SPORTS GAMING NETWORK 

Skip the gaming zines and go directly to this 
site, which is dedicated to news, reviews, in¬ 
terviews, demos, cheat codes, patches, and 
chats for all the latest sports games online. 
Free; PC and Mac [www.sports-gaming.com] 

EVERQUEST 

Feel like playing a “noble knight,” 

“greedy dwarven merchant,” or 
“dark elf thief’ today? You can 
have it all in one of the Station’s 
newest “massively multiplayer” 
fantasies. Join thousands of 
online players as they roam 
through dungeons, towers, 
crypts, and evil abbeys. So 
much for being stuck in a dead¬ 
end job. 989 Studios; 

$44.99, plus $9.89 a 
month after a free 30-day 
trial period; PC only 
[www.station.sony 
com/everquest] 

THE STONE 

In many cases, you 
need to buy soft¬ 


ware to play a game online. Here, it’s jewelry— 
a necklace, to be exact—that’s your ticket to ac¬ 
tion. Once you’ve purchased THE STONE (use 
the site’s store finder to track down a retailer 
near you), log on and find your “Stonemate,” 
the player whose Stone necklace markings 
match yours exactly. Ancient riddles and 
modern-day conspiracies stand in the way 
throughout your quest. Abject Moder¬ 
nity Internet Creations Inc.; $19.99; PC 
and Mac [www.thestone.net] 

PRIZEPOINT 
ENTERTAINMENT 

One of the Web’s more recent par¬ 
ticipants in a welcome gaming 
trend—the awarding of daily prizes 
of cash or merchandise—this 
site offers World Wrestling 
Federation Trivia 
(every Tuesday) 
and Codebreaker, 
a variation on 
the classic game 
Mastermind. 
Free; PC [www. 
prizepoint.com] 
—M.S. 
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Not looking forward to email like you used to? Make your email 
cool again with Hasbro Interactive's email games'. Great games like 19 
Scrabble®, Battleship® and tons more that you can play with friends || 
or family using email. Here's what you do: Start a game with someone I 
using email-you send a move, they send one back, you send a move, 1 
they send one back. Get the picture? You can type in a personal 
|—T—| message with every move, it's a great way to get in touch and 
Jk stay in touch. Get your game for just $14.95.* It's easy, it's 
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YAHOO! INTERNET LIVE 


WHEN A WHERE ON THE WEB 

A Y-Life sampler of lively Net events. 
Daily updates at www.ylive.com 
Times are Eastern, unless otherwise 
specified. 


SUNDAYS 
10 P.M. 

DR. LOGAN CHAMBERLAIN 

The good doctor shares stories 
and sage advice about using 
medicinal herbs. 

chamberlain.html 


MONDAYS 

6 P.M. 

THE GREEN ROOM 

Dorian Devins probes the brains 
of physicists, Nobel Prize winners, 
and other ridiculously intelligent 
people. 

www.wfmu.org/greenroom.html 



SLEEP DISORDERS CHAT 

Can’t sleep? Share the misery 
with others. 

sleepdisorders.miningco. 

com/mpchat.htm? 

TUESDAYS 

3 P.M. 

CHAT WITH IAN BROWNE 

Bring your chew and rap with CBS 
SportsLine's baseball writer. 
cbs.sportsline.eom/u/baseball/mlb/ 
1998/stove/stovechat.htm 

4 P.M. 

INFINITY FACTORY 

Host Richard Metzger takes on 
psychedelic drugs, UFOs, and 
other edgy topics. 
ssound.pseudo.com 

9 P.M. 

SAILING FORUM 

Do some networking and trade 
sailing tips with fellow sea dogs. 
talkcity.com/calendar/events/ 
event372.htmpl 

10 P.M. 

WEE FURRY FOLK 

Powwow for lovers of rats, 

small, furry critters. 

communities.msn.com/pets/ 

chatasp 

WEDNESDAYS 
10 P.M. 

88 HIP-HOP 

Interviews and live performances 
by rising hip-hop stars and 
well-known artists. 

88hiphop.com/ 
index. asp?showid=24 
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FILM 

Spike Lee’s work is well repre¬ 
sented on the Web. Last year, 
the director’s short-subject 
films were among the first big- 
name works to appear in full¬ 
screen RealPlayer G2 format. 
This month, read more about 
Lee’s latest big-screen release, 
SUMMER OF SAM, at [www. 
summerofsam.com]. Using the 
1976-77 New York serial mur¬ 
ders by David Berkowitz—aka 
Son of Sam—as its backdrop, 
the film focuses on how a neigh¬ 
borhood gang and its leader 
(played by John Leguizamo) 
become obsessed with finding 
the killer. Mira Sorvino costars 
as Leguizamo’s wife. 


notes, RealAudio samples, and 
info about the Vietnam Veterans 
for a Landmine-Free World, 
the charity to which a portion 
of the album’s proceeds will be 
donated. Parsons would have 
been proud. —J.O. C. 

ART 

New York’s Whitney Museum 
of American Art, in partnership 
with Intel Corporation, presents 
part one of THE AMERICAN CEN¬ 
TURY: ART AND CULTURE 1900-2000 
[www.artmuseum.net]. The site of¬ 
fers surfers an interactive slice of 
the more than 200 works—in¬ 
cluding painting, sculpture, pho¬ 
tography, architecture, and de¬ 
sign—featured in the exhibit. 
Part two debuts in September. 


S 


MUSIC 

Whether or not you know of 
Gram Parsons (1946-1973), 
who is considered by many mu¬ 
sic buffs to be the first true 
country-rock star, you’ll 
undoubtedly know the 
artists he’s inspired, in¬ 
cluding Lucinda Wil- i 
hams, Cowboy Junkies, 
Wilco, and Sheryl Crow. 
RETURN OF THE GRIEVOUS 
ANGEL, a Parsons tribute 
due out this month, features 
cuts of his works 
formed by these and 
other artists. The 
disc’s official Web 
site [www.almosounds. 
com] hosts liner 
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THURSDAYS 

NOON 

20-SOMETHING PARENTS 

How to change diapers and hide 
your Prozac from the kids. 
www.ivillage.com/chat/ 
today/0,2123,N-4,00.html 



1:30 P.M. 

LIVE ELEPHANT HOUSE VIDEO 
CONFERENCES 

Weekly seminar and pachyderm 
discussion from the National Zoo 
in Washington, D.C. 

zoo/zooview/exhibits/elehouse/ 

vidconf.htm 


FRIDAYS 

4 P.M. 

CHAT WITH DEAR DAN 

The ins and outs of sex, hosted 
by advice guru Dan Savage. 
chat.abcnews.go.com/chat/chat. 
dll?room=abc_deardan 
6 P.M. 

FERRET TALK 

The singular Joe Liston hosts 
lively discussions on UFOs, 
architecture, and whatever 
else piques his interest. 
www.greencafe.com/ferret 

SATURDAYS 
9 A.M. 

SCUBA RADIO 
Submerge yourself in this 
discussion of gear, little- 
known diving spots, and 
other scuba topics. 
www.audionet.com/shows/ 
scubaradio 
1 P.M. 

MONEYCENTRAL LIVE! 

Discuss online investing and 
personal finance. 
moneycentral.msn.com/articles/ 
common/radio.asp 

DAILY AND OTHER 
9 P.M. 

WALDEN 

A daily assessment of spirituality 
topics a la Henry David Thoreau. 
talkcity.com/calendar/events/ 
event680.htmpl 
10:30 P.M. 

THE GREAT BOOKS LIVE LIGHT¬ 
HOUSE CHAT 

Discuss the greatest hits of the 
Western canon with classics lovers. 
killdevilhill.com/chat/ 
greatbookslive/chat.cgi 
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Let's be clear. This is not a 
car. We don’t make cars. You 
can say it drives like a car. 
Drives as quietly as a car. But 
that doesn’t make it a car. 
You can’t help a friend move 
in a car. Or see past the car 
in front of you in a car. That’s 
why we make the 1999 Isuzu 
Rodeo. With 205 horsepower 
and 81.1 cubic feet of cargo 
space, you can call it a truck. 
A sport utility vehicle. Heck, 
you can even call it Molly. 
Just don't call it a car, okay? 


ISUZU 

Go farther. 


IT GETS HAD 


800 726 2700/www.gofarther.com 
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Double Bill 

T he mid-’80s were all about Anthony Michael 
Hall, whether he was holding aloft Molly Ring- 
wald’s pilfered panties in Sixteen Candles or 
show ering with a computer-generated Kelly LeBrock in 
Weird Science. In 1983, Hall began a partnership with 
writer/director John Hughes that carried him through a 
string of huge hits, including 1985’s The Breakfast Club. 
But with 1986’s ill-fated thriller Out of Bounds, Hall’s 
grip on the Zeitgeist began to loosen, as he passed out 
of puberty and into character-actor oblivion. 

No longer the archetypal young dork, Hall is now 
playing the archetypal older dork, Microsoft Chairman 
Bill Gates, inTNT’s docudrama Pirates of Silicon Valley. 
The film, which chronicles the birth of the personal-com¬ 
puter industry with a joint portrait of Gates and his chief 
rival, Apple Computer’s Steve Jobs (played by Ell's Noah 
Wyle), appealed to Hall for its intellectual dimension. 

“I guess those roles,” he says of his early years, “rep¬ 
resented the underdog or the nerdish character, the guy 
who was all about his studies. I understand that peo¬ 
ple see this role as a circle of sorts, but for me what 
was interesting was to analyze this guy’s mind.” 

And what a mind it is. In the 
film, Gates not only founds the 
world’s most successful soft¬ 
ware company but also plays 
poker, races bulldozers, sings 
“My Way” while speeding, and 
even visits a strip club. 

“I was certainly intrigued by him,” says Hall. “I think 
that Americans are interested in keeping up with the 
Joneses—in who has what. Why is Bill Gates so bad? 

I was excited to get into all this data.” To prepare, Hall 
read The Road Ahead. He watched the documentary Tri¬ 
umph of the Nerds. He also, he boasts, visited the Micro¬ 
soft Web site. “It really helped me investigate Gates; that’s 
almost what I was doing: a complete and thorough 
investigation,” he says. “He’s got incredible willpower 
and a need to lead the way within the industry. I felt I 
had to take risks, to show the human dynamics.” 

Although Hall’s own up-and-down career hasn’t 
exactly paralleled Gates’s, he hopes that the film drives 
traffic to his Web site [www.hallofmirrors.com]. Bent on 
certifying Hall as a Renaissance man, the site features 
sound samples from his latest funk opus, Welcome to 
the Hall of Mirrors. “Maintaining focus—that’s the key,” 
says Hall. “Bill Gates has an incredible determination. 
I, too, do the work and learn for myself.” — M.F. 

Pirates of Silicon Valley premieres on TNT June 20, with 
encores through June 27. 


Eighties icon 
Anthony Michael 
Hall plays ’90s icon 
Bill Gates in a new 
TV movie, Pirates 
of Silicon Valley. 










Looking for answers 
about tobacco? 

You’re in the right neighborhood. 

Welcome to Main Street, the Brown & Williamson web site, your comprehensive resource for tobacco information. 


Click on THE COURTHOUSE 
for information about: 

• Trials in Progress 

• Recent Developments 

• Attorneys General Resolution 

• And much more... 


Click on HOT TOPICS for news about: 

• Ways to Prevent Underage Smoking 

• Tips on Quitting Smoking 

• Cigarette Tobacco Ingredients 

• Positions on Smoking and Health 

• And more... 


Click on THE LIBRARYfor 
information about: 

• Current Economic Impact of Tobacco 

• Social History of Tobacco 

• News Release Archives 

• And more... we invite you to 
drop by the neighborhood anytime! 


www.brownandwilliamson.com 
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Brown &Williamson 
Tobacco 


A Responsible Company In A Controversial Industry 
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LISTS & STATS 


TOP CHATS 

The month’s best-attended get-togethers 

at Yahoo! Chat. 

CHAT.YAHOO.COM 

1 Jen LaPlante, survivor of Columbine 
High School shooting [4/21] 

2 Yasmine Bleeth, actress [4/29] 

3 Amber Smith, supermodel [4/29] 

4 Andrew Keegan, actor [4/2] 

5 Julia Stiles, actress [4/5] 

6 Rider Strong, actor [4/23] 

7 ▼ Carrie-Anne Moss, actress [4/20] 



8 David Arquette, actor [4/5] 

9 Orgy, rock group [4/29] 

10 Mario Lopez, actor [4/21] 

TOP SPORTS EVENTS 
This month's most heavily attended events 
atESPN.com 

WWW.ESPN.COM 

1 The Masters, PGA [4/11] 

2 Detroit Tigers vs. Seattle Mariners, 

MLB [4/29] 

3 New York Yankees vs. Texas 
Rangers, MLB [4/27] 

4 Detroit Tigers vs. New York 
Yankees, MLB [4/9] 

5 Toronto Blue Jays vs. New York 
Yankees, MLB [4/25] 

6 Milwaukee Brewers vs. St. Louis 
Cardinals, MLB [4/8] 

7 Los Angeles Dodgers vs. Milwaukee 
Brewers, MLB [4/29] 

8 San Diego Padres vs. New York 
Mets, MLB [4/29] 

9 Colorado Rockies vs. St Louis 
Cardinals, MLB [4/29] 

10 Atlanta Braves vs. Colorado Rockies, 

MLB [4/18] 

Ranking reflect April traffic patterns. 

TOP TICKET SALES 
: The top-selling events at Tlcketmaster Online. 

WWW.TICKETMASTER.COM 

1 Dave Matthews Band tour 

2 'N Sync tour 

3 George Strait tour 

4 Jimmy Buffett tour 


8 New York Yankees 

9 Aerosmith tour 
10 Ringling Bros, and 

Barnum & Bailey Circus 

Ranking reflect March data and mui 


I T E S 


WHERE’S THE BUZZ? 


UNIQUE VISITORS SITE 


UNIQUE VISITORS 


(IN 

MILLIONS) 

(IN MILLIONS) 

1 A0L.com 

31.4 

1 ZDNet 

8.0 

2 Yahoo! 

31.0 

2 MSNBC.com 

5.9 

3 MSN 

21.5 

3 MiningCo.com 

5.8 

4 GO Network 

21.1 

4 The Weather Channel 

5.7 

5 GeoCities 

20.9 

5 Pathfinder 

S4 

6 Netscape 

mi 

6 ESPN.com 

4.8 

7 Excite 

16.6 

7 CNN.com 

44 

8 Microsoft 

16.2 

8 Disney Online 

4.6 

9 Lycos 

16.1 

9 CBS SportsLine 

an 

10 Angelfire 

14.1 

10 Sony Online 

4.0 

11 Tripod 

13.1 

11 BroadcasLcom 

— 

12 Hotmail 


12 iVillage 

3.8 

13 Blue Mountain Arts 

11.0 

13 Warner Bros. Online 

34 


104 

14 DigitalCity 

3.7 

15 Amazon.com 

9.8 

IS CNET 

3.5 


Media Metrix [www.mediametrix.com] n. 


asures the preferences of 40,000 Net surfers 
ta ■ Apparent ties are the result of rounding. 
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WWW.AMAZON.COM 

The top-selling hardcover 
fiction titles at Amazon.com. 

1 A New Song, Karon 

2 We’ll Meet Again, 

Higgins Clark 

3 East of the Mountains, 

Guterson 

4 The Girl Who Loved Tom 


6 Soul of the Fire, Goodkind 

7 The Testament, Grisham 

8 For the Relief of Unbearable 


OW.COM 



9 The Best American Short Stories 
of the Century, ed. Updike 
10 Hart’s War, Katzenbach 

List represents the week ending 4/28/99. 


5 The Slim Shady LP, Eminem 

6 You’ve Come a Long Way Baby, 
Fatboy Slim 

7 Believe, Cher 

8 Livin’ la Vida Loca, Ricky Martin 

9 Americana, Offspring 

10 Bury the Hatchet, The Cranberries 


TOP ART AUCTION ITEMS 

The paintings and photographs generating the highest bids at Artnet.com 

WWW.ARTNET.COM 


Fontana, $168,000 

2 Red Maternity, Chagall, $22,050 

3 Sweet Dreams Baby, 

Lichtenstein, $18,900 ► 

4 Tyler Dining Room, Hockney, $12,600 

5 Valley View, Yosemite National Park, 
Adams, $11,025 

6 Mick Jagger, Warhol, $8,250 

7 Dancers, Decarava, $5,040 

8 Hotel D’Argouges et Seguier. 

Atget, $4,725 

9 Mirror Image, Mapplethorpe, $4,700 
10 Sam Abrahms, Driver for 20 Years, 

Bourke-White, $3,675 

Ranking reflect April data. 



LISTS & STATS 


TOP SHAREWARE 

DOWNLOADS 

The most-downloaded software on CNET 

WWW.DOWNLOAD.COM 

1 ICQ (32-bit), lets users chat among 
disparate service providers 

2 Winamp, plays MP3, MP2, CD, MOD, 
and WAV audio files 

3 WinZip, file compression/ 
decompressii 

4 Microsoft In 
latest version of the browser 

5 ICQ (32-bit, without MFC DLLs) 

6 Paint Shop Pro, image editing and 


7 NeoPlanet, a 1 7MB browser 

8 Sonique, an MP3, CD, WAV, and 
MOD player 

9 NetZIP Deluxe, file compression/ 
decompression software 

10 FTP Voyager, download manager 

Rankings reflect April downloads. 


NOT ONE FOR ALL 

Q: Are you ready to have a single 


as your ID, bank card, credit card, 
and access card? 

Yes. 44% 

No. 56% 


THE WEB’S CELEBS 

The most-downloaded celebrities 
currently on the nation's radar. 

AOL KEYWORD: EXTRA 


Heather Locklear (Melrose Place) 



2 Keanu Reeves (The Matrix) 

3 Drew Barrymore (Never Been Kissed) 

4 Sarah Michelle Gellar 
(Buffy the Vampire Slayer) 

5 Cindy Margolis (Austin Powers: 

The Spy Who Shagged Me: pinup) 

6 Scott Wolf (Go) 

7 David Boreanaz 

(Buffy the Vampire Slayer) 

8 Katie Holmes (Go) 

9 Joshua Jackson (Dawson’s Creek) 
10 Carrie-Anne Moss (The Matrix) 

Extra Online. 
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travelscape.com 


One internet travel 


site guarantees'you 


the lowest rates or 


we pay the difference. 


Your online source for discount travel 


Guaranteed. 


Convenience. 


Selection. 


24X7 

Customer Care 


attitude 
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I I'm not talking to 
' my next-door 
neighbor, and it’s all 
because of the Net. You see, she 
had an impromptu dinner party 
and didn’t invite me. Well, at 
least I didn’t think she invited 
me. It turns out she had sent the 
invitation to my AOL account—I 
haven’t logged on there in 
weeksl Should I be upset? I 
heard the food was yummy. 

—Miffed in Mineola 


Dear Miffed, 

Oy, how far we’ve come. Time 
was, such invitations were 
yelled over the backyard fence. 
But then again, women also 
used to bind their feet and wear 
corsets. Your otherwise hos¬ 
pitable neighbor’s worst offense 
is a bit of overzealousness in 
using technology. Unless you all 
live in one of those newfangled 
“wired” apartment buildings in 
New York City, it’s probably not 
smart to use e-mail as your 
sole means of communication 
just yet. And you can phone 
your neighbor and tell her 
Yenta said that! 



yippee ! 



VHI’S NOVEL IDEA 

True enough, VH1 ’s streaming-music channel, 
VH1ATWORK [www.vhl .com], may have offended our 
sensibilities with its first audiocast (Dims Live 
'99). But that transgression aside, it holds one 
great advantage over its 
cable namesake: It plays 
more music , and less 
Behind the Music. 

WELL DONE, 

SALON.COM 

With its recent purchase 
of THE WELL [www.well. 
com], Salon.com has 
made a great Web des¬ 
tination even better. 

Here’s to uniting the 
Web’s smartest zine and 
one of the Net’s most literate public forums. 

HOOK US UP! 

DIRECTWEB [www.directweb.com] and GOBI [www. 
gobi.com] are among a new crop of Net service 
providers offering surfers free PCs. The catch? 
You either agree to a multiyear service term, or 
plunk down a nominal security deposit. True, 
you don’t get the most high-powered system, but 
there’s also no large cash ouday. There goes your 
cheap friends’ last excuse for not logging on. 


SEPARATION ANXIETY 
Are you a HOTMAIL [www.hotmail.com] free e-mail 
user who wants out? Good luck. Microsoft asks 
(read: requires) you to wait 120 days for your un¬ 
wanted account to close. Critics feel that Hotmail 
makes it too hard to say 
good-bye, whereas Hot¬ 
mail says dissidents can 
just create (and dis¬ 
tribute) a new e-mail 
address and be gone. 

SPAM (AKA “IM”) 

Junk missives aren’t just 
for e-mailboxes anymore. 
Twenty-eight million 
ICQ instant-messaging 
users are now vulnerable 
to unsolicited messages 
from strangers hawking pom sites and get-rich- 
quick schemes. So much for this once-safe haven. 

THE BLAME GAME 

A recent lawsuit, filed by the parents of three 
students killed in a Kentucky shooting spree, 
places blame for the murders on two Web porn 
sites, among other media offenders. (After all, 
this shooter was a computer buff.) Apparendy, 
“personal responsibility” has taken on new 
meaning in this digital age. 
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Super Freshness Dating 


Z 

user 


Accessing E-mail from the 
Road; Transferring Bookmarks 


I Unlike certain spongy, cream-filled : last visited a site and verified it as 
I snack cakes, many Web links pos- i a live link. 

I sess short shelf lives. Some sites : Currently, no search service 
i grow stale from lack of care. Others offers this kind of 

■ just expire. In an 

I ideal world, 

I search services 

■ would be able to 

8 eliminate dead 

8 links from their 

8 enormous data- 

I bases. Alas, this 

I is not the case. 

8 In fact, the 
8 onus is on the 

I userto sortthegood linksfromthe : an owner last modified his or her 
I link litter. That’s why I think search j site. This material can be extreme- 
1 services should offer a “freshness j ly helpful, especially for researchers 
I date” for search results. By “fresh- : seeking time-sensitive data online. 

■ ness date,” I mean that search ser- : 

H vices should return results that Danny Sullivan runs the re- 
I show the actual day, month, and i spected Search Engine Watch 
H year that the engine’s Web crawler : [www.searchenginewatch.com]. 


AltaVista’s search results reveal 
when a page was last modified. 


_ p.ny Pages why dating. Butsuch 

Po^PagsswebRingT^ search e n- 
gines as Info- 
seek [WWW. 
infoseek.com] 
and AltaVista 
[www.altavista. 
com] do provide 
date info in their 
search results 
that shows when 


What’s the simplest way to access e-mail from the road? 

Unless you use a Web- 
based e-mail service, 
checking for messages 
from the road can be a 
hassle; it usually requires 
that you reconfigure 
somebody else’s e-mail 
client software or that 
you obtain local access 
numbers from your ser¬ 
vice provider (to avoid incurring long-distance charges). Well, 
it doesn’t have to be such a headache. Thanks to a free service 
called MailStart Plus [www.mailstartplus.com], you can manage and 
consolidate up to five POP3 e-mail accounts via the Web. The 
service also permits you to send messages (from any of your 
accounts), delete e-mail, and set up mail filters. 




How can I transfer bookmarks saved on my work PC to my home PC? 

A service called Clickmarks.com [www.clickmarks.com] lets you up¬ 
load, save, and manage all of your favorite links online. It’s the 
easiest way I’ve found for transferring bookmarks from one 
computer to another. To get started, go to the Clickmarks.com 
site and register for a free account. Follow the on-screen 
instructions for uploading your existing bookmarks or favorites 
to the service. The next time you want to access your bookmarks 
(from home or elsewhere), simply log on to the site; the links 
will show up in your browser window. 


Is there a site that offers design tips for expert Webmasters? 

Take a look at the Ziff- 
Davis tip site, Devhead 
[www.devhead.com], as well 
as Fortress Web Design 
[www. fortressdesign. com], 
where you’ll discover 
pearls of Perl wisdom, 
favaScript tutorials, and 
the latest scoop on 
HTML 4.0. 
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Flowers 


flowers. 


Why stop? 


The new Lincoln LS. 0-60mph in 7.7 seconds? Be enlightened. 


call 877-2DriveLS 


www.lincolnvehicles.com/ls/ 


WHAT A LUXURY CAR SHOULD BE. 


, professional driver. 3.9-liter, 32-valve V-8. 


LINCOLN IS 









TRICKS by Jack Teems 


You’ve Got Mail... 
on the Web! 

Thanks to AOL NetMail 2.0, you can i 
send and receive e-mail messages from j 
the Web. And you don’t need AOL i 
software! Head to [netmail.web.aol.com] \ 
and type your AOL screen name and ; 
password in the provided fields. Click : 


“Enter NetMail” to begin 
retrieving your mes¬ 
sages. NetMail 2.0 
works on Mac and PC 
platforms running 
Internet Explorer 3.0 
or later or Navigator 
3.02 or later. 


Save multiple documents, images, 
and links to ClipTrakker’s clipboard. 


Patch Watch 

Now and then, it’s a good idea to 
check in with Netscape’s or 
Microsoft’s browser update sites to 
see if they have made available new 
patches for downloading. These 
patches can help exterminate 
annoying browser bugs. In either 
Navigator 4.xor Internet Explorer 
4.x, click the “Help” menu. Choose 
“Software Updates” or “Prod¬ 
uct Updates,” 
respectively. 


Copy Catchers 

The clipboard 
is one of the 
most inade¬ 
quate features 
of Windows: It 
can hold only a 
single piece of 
data at any given time. I absolutely 
hate it. When I surf, I like copying 
the random stuff I find online 
(such as links, text, and pictures) 
to a clipboard for later viewing. 
That’s why I recently downloaded 
a shareware product called 
ClipTrakker 1.1 [www.ctiptrakker. 
com]. This powerful alternative to 
the Windows clipboard main¬ 
tains a graphical thumbnail 
history of everything I copy to it. 
I'm also fond of ClipMagic 2.0 
[www.clipmagic.com] and Clip- 
Cache 2.19 [www.xrayz.demon. 


co.uk], two other superior clip-J 
board enhancers. 


Quick Queries 

The next time you want to coni 
duct a quick Web search, use yoJj 
browser’s built-in search feature 
Just type search in your brows! 
er’s Location (Navigator 4.x) oi? 
Address (Internet Explorer 4.x)l 
field, followed by a search term.' 
Hit Return. 


Extreme 
Measures 

How many light- 
years are there in 
a parsec? How 
many drops 
make up a gill? 
How many oxy- 
baphons equal 
one caphite? At MegaConverter 
[www.megaconverter.com], an in¬ 
teractive calculator of sorts, you 
can convert just about anything 
into anything else. You’ll need to 
be running Navigator 3.x or later 
or Internet Explorer 3.xor later to 
use the service. You must also 
enable your browser’s frames and 
JavaScript settings to view the 
site’s conversion tools. 


Jack Teems is keeper of the Neat 
Net Tricks Web site [www. 
neatnettricks.com]. 


Maximize the Browser Window 


Viewing the Net through a wee 15 -inch monitor? Increase your 
Web browser viewing area by hiding the navigation toolbars. 
Netscape Navigator 4.x Click the “View” menu and select “Hide 
Navigation Toolbar” (Navigator 4.5x users must first select 
“Show”). For extra room, select “Hide Location Toolbar” and 
“Hide Personal Toolbar.” To recover the toolbars, click the 
“View” menu and select “Show Navigation Toolbar,” “Show 
Location Toolbar,” and “Show Personal Toolbar.” 

Navigator 3.x Click the “Options” menu and uncheck “Show 
Toolbar.” If you’re still feeling cramped, also uncheck “Show 
Location” and “Show Directory Buttons.” To recover the 
toolbars, recheck these menu options. 

Microsoft Internet Explorer 4.x Click the Fullscreen button. Click 
it again to return the window to its default size. 

Internet Explorer 3.x Click the “View” menu and uncheck 
“Toolbar” and “Status Bar.” To recover the toolbars, recheck 
these menu options. 
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The Internet is made up of zeros and ones. 


Which does your provider make you feel like? 



Call 


now 


.mindspring.co 


EASY SET-UP,INCREDIBLY 
FAST CONNECTIONS, KILLER 

4-HOUR CUSTOMER SUPPORT 

AND PRICING FROM $6.95 

TO $19.95/MO. UNLIMITED. 
PLUS, BIG PREPAYMENT 

DISCOUNTS. OUR INTERNET 

SERVICES WERE DESIGNED 
WITH YOU IN MIND.™ 


MindSpring 

INTERNET SERVICES 


1 -888-MSPRING 







E - T A I L I N G 

Forget 

where you parked your car. 
Ignore 

pushy sales clerks. 

Lose 

your tolerance for limited selection. 


But wear. 



your shopping shoes. 


Shop your way. 




Internet commerce as it was meant to be. 











Question • Where can you buy a roll of Scotch Tape, a 500MHz IBM business 

computer, an Olympus (or HP, or Canon, or Epson, or Casio, or Kodak, or Fujifilm, or Toshiba) ^ggjj digital 


a 

camera, an Amana freezer, a Global 99 leather executive chair, a Seiko Watch, and a set of Ram golf clubs? 

^ r\ 

Where can you purchase a paper shredder, pet supplies, a personal ILJk digital assistant, pain relievers, 

gi ™ 

plumbing products, ^SLand a portable DVD player? Where can you choose from thirty thousand products 

r.im 

K business and technology brands, or choose from hundreds 


for 


for your business, from three hundred quality I 

mKfSSSi 

of thousands of non -business products, from a thousand other quality brands? Where can you shop 
the things you need BU (and the stuff you merely want) without leaving home? Where in the world can 
you go shopping at 3:00am on Christmas morning in your robe and bunny flB slippers? Who has the best 
selection, from the best brands, at the best prices? I think you can guess the 


www.ValueAmerica.com 


IBM 

lassas 

Amana 

33am ILS. Robotics 

Microsoft 

DELTA gn 

Sf/l 

3M 

iNsrauMtiyis 

RCA 

Panasonic 

Canon 

ppiqps 

Appliances 

gl FUJIFILM 

JS Pitney Bowes 

AMTSUBjSH! 

SAMYD 

brother 



HB 

JVC 


Pendaflex 

SPALDING 

—— 

West Bend 


m £ 

COMPAQ. 

EPSON 



TDilson 

Lexmark 

Aames 


TOSHIBA 

SONY 

SEIKO 

CASIO 

NEC 

OLYMPUS 

♦Polaroid 

BRflun 

Kodak cfy 

Technics 

w 

shop-vag 

BUSHRELL 

Cjnoieieo 

4 BUCK .DECKER 

• « 

adidas 


jg-jj 

SHARP 

iomega 

PULSAR 


And over 1,200 other brands... 








FIVE 


Caller ID; 

PC Backup 

Bookmark 

Register.com 

www.register.com 
Want to secure your own domain 
name? This free service can take 
you quickly and simply through the 
process (although you still have to 
pay the registration fee, alas). 

Download 

IDentify! 

www.imptec.com 
Know who’s calling you with this 
digital caller-ID box. Free to try; 
$14.95 to buy. 

Mailing List 

List-Managers Mailing List 

An excellent mailing list about 
mailing lists. To subscribe, send 
an e-mail to [majordomo@ 
greatcircle.com] with the message 
subscribe listmanagers. 


;:<*3 SSI 



Software 
GoBack ($70) 

Wild File 

www.goback.com 

Go “back in time” with GoBack 

software and undo PC blunders. 

Newsgroup 

alt.cellular 

Chitchat about phones, beepers, 
and assorted Web gizmos. 


Internet Explorer, Part V 

Why you want Microsoft’s newest browser 


Recently, Microsoft introduced Internet Explorer 
5.0 [www.microsoft.com/windows/ie], and along 
with it a host of browser improvements to 
enhance the surfing experience. We’ve had 
some time to test it, poke around inside it, and 
outright abuse it. Our conclusion: It’s defi¬ 
nitely worth downloading. Here 
features we found most impressive. 



(29.4MB), a “typ¬ 
ical” install (17.2MB), 
a “minimal” instai 
(7.5MB). The last option 
is great for surfers who don’t 
want all of the browser’s multime¬ 
dia bells and whistles. Internet Explorer 5.0 al¬ 
so gives surfers a way to add components to the 
browser automatically at a later date (click the 
“Tools” menu and select “Windows Update”). 

g THE NAVIGATION BAR 

Users can customize the toolbar by right- 
clicking on it. One useful customization option 
lets you add or remove buttons (such as the Full 
Screen feature) to and from the toolbar. 

g SEARCH SAVVY 

® Internet Explorer 5.0’s search features 
have been completely overhauled. Now the 
browser makes it possible for users to run 
queries on Web addresses, e-mail addresses, 
company home pages, and maps of U.S. cities. 
One particular feature, called AutoSearch 


(which was introduced in 4.0), has been im¬ 
proved as well. Surfers can type a keyword 
into the “Address” field, and the browser 
will automatically run a query on the term 
! and load the results in a partitioned 
search frame. 

Also, after surfers load a page, 
Internet Explorer 5.0 lets them run 
a “Related Links” 
search (click the 
“Tools” menu 
and select “Show 
Related Links”). 
You can use 
the feature 
to track 
down oth¬ 
er sites on 
the Web 
whose con¬ 
tent is simi¬ 
lar to that of 
the page currently in the browser window. 

B PLAYING FAVORITES 

Internet Explorer 5.0 users can export and 
import favorites/bookmarks to and from 
Navigator (click the “File” menu and select 
“Import and Export... ”). Also, users can sched¬ 
ule Web site downloads for off-line viewing. 

H RADIO ACTIVATED 

The browser’s radio toolbar is impressive. 
It connects users to a radio station site guide 
on the MSN network. From there, surfers 
can link to stations that are streaming music 
over the Net. At press time, the radio toolbar 
could not read G2 RealAudio files. 

gj HISTORY DOESN’T REPEAT ITSELF 

!■ Now you can sort the “History” file by 
“Date,” “Site,” “Most Visited,” and “Order 
Visited Today.” Users can also search the 
entire “History” file for a particular word or 
phrase. —Franco Ruggeri 



For 


I0RE TIPS, TRICKS, AND N ET SHORTCUTS, SEE WWW.EZUSER.COM 


62 


1999 YAHOOI INTERNET LIFE 














































1 mg. "tar", 0.1 mg. nicotine av. per cigarette by FTC method. Actual tar and nicotine 
deliveries will vary based on how you hold and smoke your cigarette. It is not our 
intention to suggest that a 1 mg. "tar" cigarette is safer than other cigarettes. 

For more information, contact www.bwtarnic.com 


www.brownandwitliamson.com 


SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 













SMART BUYS FOR BUSY PEOPLE 


The 


Maine 


mm 


□ Your mother used to bring 
sandwiches on picnics. But for 
a more intimate twosome, Con¬ 
stitution’s New England clam¬ 
bake for two gives you a pair of 
alive-and-kicking, 1- to Im¬ 
pound lobsters, steamer clams 
or mussels, clam chowder, and 
all needed accoutrements ($99, 
overnight delivery). 
Constitution Lobsters & 
Clambakes 

www.lobsterclambake.com 


Do Martha 
Stewart Proud 

□ Classic white kitchen appli¬ 
ances are fine, but chrome fin¬ 
ishes with a splash of Fiesta-like 
color exude more than a little 
panache. The Pastel Toaster 
($54.95) features extra-wide slots 
for bagels and pastries, a defrost 
feature, and classic chrome con¬ 
struction—plus either blue, 
green, or yellow side panels to 
match your color scheme. Frost¬ 
ed Pop-Tarts not included. 
Kitchen & Home Buyer’s Club 
www.kitchenandhome.com 


Backstage Pass 

□ As official photographer for 
both the Monterey Pop Festival 
and Woodstock, Henry Diltz 
was a guy with serious access. 
You’ll feel like a lucky voyeur 
browsing his online gallery of 
behind-the-scenes, up-close- 
and-ue^y-personal views of 
such ’60s icons as Jimi Hen¬ 
drix, Mama Cass Elliott, and 
Janis Joplin. Order a simple 
8-by-10 print ($39) or a 
Diltz-signed ll-by-14($300). 
Henry’s Gallery 
www.henrysgallery.com 


If a Web merchant has 
shrugged off your gripe about 
its services, despair not. The 
Better Business Bureau 
[www.bbb. org] negotiates with 
companies that run misleading 
advertising, fail to deliver 
goods, don’t honor guarantees, 
or make billing errors. Com¬ 
plete the BBB's online form and, 
if there’s a case, the organiza¬ 
tion will take action on your 
behalf. Though this process 
may be slow, rest assured: Your 
complaint will get attention. In 
the meantime, bask in the 
instant gratification of com¬ 
plaining to “the authorities.” 


auction 


Did The Mary Tyler Moore 
Show’s Murray Slaughter ever 
receive a coveted “Teddy” 
award? No, but one lucky eBay 
[www.ebay. com/bidder recent¬ 
ly won (for $41) “Murray Can’t 
Lose,” a cast-autographed 
1977 Mary Tyler Moore Show 
script. In this episode, Murray 
thinks he’ll get—but once again 
loses—the long-awaited honor. 


Mad for Hats 

11 Whether you’re aiming 
:o make a cool summer state- 
nt or just want to look chic 
while blocking the sun’s rays, a Panama 
has it covered. The Village Hat Shop offers dozens of 
styles, including this women’s Classic 6 ($123). 

The Village Hat Shop 
www.villagehatshop.com 


I CAN BUY WHAT 

As you celebrate the 30th anniversary of Neil Armstrong’s first steps on 
the moon (July 20), you can also be — 
acquiring some lunar real estate: A 
10-“serca” deed (about 1,778 acres) 
of prime lunar property here is only 
$15.99. Buy now, colonize later. 

MoonShop 
www.moonshop.com 
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Hassle-Free 
Shopping fj 




Shop Now @ www.huyitnow.com Secure, Fast &> Fun! 


concept in shopping. 
You'll save time and 
money on name brand 
toys, tools, electronics 
and more without ever 
leaving the house! For 
personal assistance contact 
us @ 1-888-55BUYIT. 

Our exclusive hassle-free 
shopping is backed by 
our customer satisfaction 
guarantee. 


Why shop 
anywhere else! 









CAMERA FUTURA 

SHARP VN-EZ1 
INTERNET VIEWCAM 

The slender VN-EZ1 Internet ViewCam 
is the first digital camcorder capable 
of recording video in MPEG-4 format 
(a compression format that shrinks 
the size of data files, thus making them 
faster to download from the Net). The 
device weighs a slight 5.2 ounces and 
can fit snugly in your back pocket. The 
VN-EZ1 ships with a 4MB SmartMedia 
memory card; you can separately pur¬ 
chase a 32MB card, which can store 
up to 60 minutes of video. 

MEGA PHONE 

IPHONE 

If you think teenage kids are already 
spending way too many hours chat¬ 
ting on the phone, just wait until they 
get their hands on the new iPhone. 
This amalgamation of telephone, 
answering machine, and computer 
technology sports a 56Kbps modem, 
a 7.4-inch touch screen, and a 
QWERTY keyboard that pops out 
from the base of the unit. In homes 
with at least two active phone lines, 
the iPhone can be used to simulta¬ 
neously make calls, surf the Web, 
and send and receive e-mail. 

BLUE SCREEN 

APPLE STUDIO DISPLAY 

The hot-looking Apple Studio Dis¬ 
play is the latest product release in 
Apple Computer’s distinctive line of 
computer monitors. The 15-inch flat- 
panel display ships with an adjustable 
desktop stand and a picture-frame 
stand, which allows users to set up 
the LCD monitor in an easel-like posi¬ 
tion. Unfortunately, the Apple Studio 
Display is not yet offered in other 
snazzy iMac colors, like lime, grape, 
or strawberry. Blueberry will have to 
do for now, Mac fans. 
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Grand UltraView Pro, $449 
Dobbs-Stanford Corporation 
800-856-0777 

www. dobbsstanford. com 




PC DINNERS 

GRAND ULTRAVIEW PRO 


Witness the future of channel surfing: 
The Grand UltraView Pro, the latest in 
set-top box technology, turns yourTV 
set into a monitor. Computer addicts 
and couch potatoes alike can use the 
UltraView’s remote control and wire¬ 
less mouse to check e-mail messages, 



link to Web sites, watch the idiot box, 
and enlarge video images. The device 
requires no software installation, but 
it ships with a hodgepodge of wires 
that take considerable time to connect 
to your TV, PC, and VCR. 

HAUTE CUISINE 
MACH IN E 

ADVANTAGE 2000 


Will it become as essential to kitchen 
life as the microwave? Or is it doomed 
to take a seat alongside the pasta and 
sausage maker on your pantry’s bot¬ 
tom shelf? Who knows? The Advan¬ 
tage 2000 is an interactive appliance 
that delivers Net capabilities to the 
kitchen countertop. You can use the 
device to check e-mail messages, 
watch TV, and surf the Web (perhaps 
for recipes posted at the Yan Can Cook 
Web site [www.yancancook.com]). 

PERFECT PITCH 

VAN KOEVERING 
INTERACTIVE PIANO 


Wires? Yes. Piano wires? No. This 
musical flight of fancy, designed by 
Dr. Bob Moog and David Van Koev- 
ering (the minds who brought the 
world the first performance synthe¬ 
sizers in the 1960s), is one part piano 
and two parts PC. Where a music 
stand should sit, there’s a 10.4-inch 
touch-sensitive LCD monitor. Where 
birch hammers should lie, there’s an 
850MB hard drive. Use it to record 
MIDI files, play CDs, or even down¬ 
load sheet music from the Net. 
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THE EXHILARATING PERFORMANCE OF THE 215 HORSEPOWER TWIN CAM 
• INTRIGUE EARNED IT THE 1999 AAA TOP CAR AWARD IN THE S20.000 TO 
^ e S25.000 CATEGORY? AND NOW, IT'S EARNED ITS VERY OWN WEB SITE. 

4fgDOLDSMOBlLlL start something 


You want to e-mail. 

He needs to download. 
Shed like to surf. 
Who will be left standing? 


Compaq Awards 

April 1999 WINDOWS MAGAZINE 
Win List PRESARIO 5600 SERIES 

March 1999 PC WORLD 

Top 10 Home PCs • PRESARIO 5600 SERIES 

December 1998 FAMILY PC 

Recommended Award • PRESARIO 5600 SERIES 


COMPAQ 

Better answers " 


PRESARIO 5600i-550/3 PRESARIO 5700T-550/3 

INTERNET PC INTERNET PC 


Intel* Pentium® III Processor, 550 MHz 

Intel Pentium III Processor, 550 MHz 

128 MB SyncDRAM expandable to 384 MB 

128 MB SyncDRAM expandable to 384 MB 

22.0 GB UltraDMA Hard Drive' 

18.0 GB UltraDMA Hard Drive’ 

6X DVD-ROM Drive" 

6X DVD-ROM Drive* 

Diamond Viper 550 AGPw/16 MB SDRAM 

2XAGP Graphics w/8 MB SDRAM 

Aureal 8820 PCI Audio Card 

Diamond Monster Sound MX300 PCI Audio Card 

6.0Mb Max Digital Modem* 

1,5Mb Max Digital Modem* 

JBL Pro Speakers 

JBL Pro Amplified Speakers 

Digital Creativity Imaging Center 3 

Home Phoneline Networking PCI Card’ 

10 Mbps Ethernet Port, Cable Modem Ready* 

Read/Write CD-ROM (4X/2X/24X)’ 

Microsoft* Office 2000 Small Business Edition® 

Microsoft Featured Home Collection + MS® Word 

Microsoft Windows*98 

Microsoft Windows98 

Compaq V91019" Monitor (18.0" VIA) 

Compaq CV71517" Monitor (15.9" VIA) 

$ 2799 ' 

$2499 SSsTmonth’ 

256 MB SyncDRAM: Add $300 

Altec Unsing ADA 310 Speakers: Add $119 

Read/Write CD-ROM (4X/2X/24X): 9 Add $199 

Hughes DirecPC Satellite: Add $349 


Diamond Monster Sound MX300 PCI Audio Card & Tripp Lite Internet Office 700 UPS: Add $179® 

JBL Pro Premium Speakers w/Subwoofer: Add $89 


Y2K: COMPAQ PRODUCTS ARE YEAR 2000 HARDWARE COMPLIANT." 



























Peace, harmony, and multiple Internet access. Signs of a happy household. 


“It’s my turn to go online.” "No, it's my turn.” "Is not!" “Is too!" Was this what the Internet promised? The people at Compaq don’t think 
so. That’s why we created these new Compaq Presario 5700T Internet PCs. They’re available with Home Phoneline Networking! which lets you 
plug your family’s PCs into your home's phone jacks. This allows everybody to surf the Net at the same time, on the same phone line. 

So while dad e-mails his college roommate, the kids can visit their school’s Web site. You can also share printers, files, and games. And 
there’s more, like one-touch Internet access and 50 free hours on the Net* And with our 6.0Mb Max Digital Modem, 6 which works with your 
56K dial-up access sources, you can switch to DSL service for lightning-fast surfing as soon as the service becomes available in your area. 
Plus, this modem together with the DSL service will let you talk on the phone while you’re online. Of course, these PCs are loaded with tons of 
other great features, like Intel® Pentium® III processors, thrilling 3D graphics, DVD- or CD-ROM drives, and more — all at an incredible value. 
So now, your family can e-mail, download, and surf in a whole new way: peacefully. 


PRESARIO 5700T-500/3 PRESARIO 5700T-500/3 PRESARIO 5700T-450/3 PRESARIO 5700T-450/3 

INTERNET PC INTERNET PC_INTERNET PC INTERNET PC _ 

i r- ,1 u" HE■ .V-..I -.1 ■. I. 1 H; inr-l P-'ihjiM III F'r v•. MHz _inwl Pentium II I Pnx?v,or. 450 M H: _ InWI Penti um III P'm ttOi 4f.ii MH; 

11 :. MB SvikOR-M e'rjn.Jdtile to ;84 MB • J-- M- ,, [F: " ~|., ME 133 MB A F'H-II W III 1,51- ■■ :M Mf 1 23 MS ?.i" -.(mii.I.iN- -'J It 

■ ■ 1 : ' 

6X DVD-ROM Drive 5 _6X DVD-ROM Drive 5 _ 32X Max CD-R OM Driv e J __ 32X Max CD-ROM Drive- _ 

;.- ,F'-,M t nv^Mr -.[F.-M 2 >- AGP Graphic;. .v S MB SDRAM 2* AGP Graphic; w i Mf SDRAM - ■ -'J 'Vjl-I' : MEW 


1,5Mb Max Digital Modem 1 _ 1,5Mb Max Digital Modem 1 _ 56K ITU V.90 Modem 2 _ 56K ITU V.90 Modem* _ 

JBL Pro Studio Speakers w/Dual Subwoofers _ JBL Pro Amplified Speakers _ JBL Pro Amplified Speakers _ JBL Pro Amplified Speakers _ 

Digital Creativity Imaging Center Microsoft Office 2000 Small Business Edition Microsoft Featured Home Collecti on + MS Word 

I M., I.tM'ttKe :,nui ... Edo.., ,,| V , .m an Business E dition Miciosotl WnW ssPe- .-ani towW 

ftirr,i-.-.rT r3, Mi m ■■■■ -i ■ n (J 1 1 MmiN I- 'CM ~1 c 1" M nt r 1 a I- 


Compaq CV71517" Monitor (15.9" VIA) Compaq CV71517" Monitor (15.9" VIA) 


$2199 Son*- $1999= $1649* $ 1499 = 0 * 

Read/Write CD-ROM (4X/2X/24X):’ Add $199 Read/Write CD-ROM (4X/2X/24X): 3 Add $199 Iomega Zip Bu ilt In'" Drive with 1 Disk: Add $79 17.0 GB UltraDMA Hard Drive:' Add $50 

1 . I- ' ' r.i.,,1 r.;...■ .1-, -Id H..II.- F- ,|.,I-I. IM..J-.I, -i-isn : r-o , jct-i.it; I D Iv- v.itr. 1 Oise Add$:° 

Hughes DirecPC Satellite: Add $349 ' 1 280 UPS: Add $79” Home Phoneline Networking:' Add $49 

JBL Pro Premium Speakers w/Subwoofer: Add $89 


1-888-593-5416 • www.compaq.com 

Buy direct from Compaq, or purchase yours at your favorite retailer. 

Look for Compaq values at a retailer near you: ABC Warehouse, American Appliance, American TV, Best Buy, Big City Express, 
Brandsmart USA, CDW, Circuit City, CompUSA, CompUSA Direct, Computer Town, Conn's, DataVision, Fred Meyer, Fry’s Electronics, the good guys!, h.h. Gregg, Insight, 
J&R Computer World, Micro Center, MicroWarehouse, Multiple Zones, Nationwide Computers & Electronics, Nebraska Mega Mart, Office Depot, OfficeMax, PC Connection, 
PC Mall, PC Richard & Son, PC Warehouse, RadioShack, RCS Computer Experience, Sears, Staples, State Street Discount, The Wiz, Tiger Direct, Tops Appliance City. 

Visit a Compaq Built For You Custom PC Center at locations highlighted in bold. 
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The Net as Goddess 

COULD IT BE THAT THE ENTIRE WEB IS FROM VENUS, TOO? 



: friends have me on their 
-joke distribution lists. All 
ee are women. Yet when I find 
myself in a group where dirty jokes are 
embraced, it’s usually the men who tell 
them. Few women join in the rotation. 
Is there something about the Internet 
that encourages women to liberate their 
latent desire to pass around dirty jokes? 
Is there something about the Internet 
that liberates women, period? 

Conventional 
wisdom holds 
that tech is a 
male world— 


that most users of computers and the 
Net are men. Conventional wisdom is 
outdated. The stats are clear. Right now, 
about 45 percent of all Internet users are 
women, and a Vanderbilt University 
Project 2000 study concludes that 
women “will reach parity shortly.” 

The figure of 45-pushing-50 is even 
more revealing if you realize that a 
majority of people who use the Net in 
their work are probably male, if only 
because cyberheavy occupations are still 
dominated by men. This suggests that 
more than 50 percent of voluntary Net 


users may already be female! When I 
joined CompuServe in the early ’80s, 
most log-on names were male. Now 
there is no sense at all that women are 
underrepresented online. 

I’d noticed this in a vague way without 
making anything of it, until I encoun¬ 
tered Dr. Leonard Shlain in April at the 
Conference on World Affairs, held at 
the University of Colorado at Boulder. 
Shlain has written a book titled The 
Alphabet Versus the Goddess: The Conflict 
Between Word and Image (Viking, 1998). 
He believes the rise of the printed word 
was bad for women, because literacy 
favors left-brain-oriented males. Before 
print, he claims, females were dominant, 
because their right-brain orientation 
was suited to community and family- 
centered societies. The invention of the 
alphabet, in short, interrupted a happy 
pastoral era and set the hounds of 
testosterone loose upon us. 

I have no idea if he’s right. What’s fas¬ 
cinating is the conclusion he draws for 
today. The Web, he believes, is tilting 
the balance back toward women. Web 
surfing is a right-brain activity, more 
closely tied to reverie than to linear 
reading. It’s based on connections, many 
of them intuitive, and women are better 
at connecting, at gathering together, at 
functioning in communities. 

While the introduction of writing led 
to the rise of a patriarchal culture, the 
Web is a matriarchy waiting to happen. 

Can this be so? There’s anecdotal evi¬ 
dence to support it. Until a few years 
ago, many women happily said they 
were “computer illiterates.” They saw 
computers as a guy thing—until they sat 
down at one and felt oddly comfortable. 
Women love e-mail as a way to stay in 
touch with far-flung family members. 
Older women are going online in sur¬ 


prising numbers; SeniorNet [www.seniornet. 
org] is a matriarchy. Women are shop¬ 
ping more online, and those who tend 
to clip coupons are leaping joyously 
upon online price-comparison search 
engines. Female academics, who some¬ 
times feel isolated or marginalized in 
male-dominated departments, form 
communities on the Web. And in dis¬ 
cussion groups and forums, women, 
who are better attuned to tone and 
nuance, get into far fewer flame wars, 
because they aren’t as insensitive as men 
to how others can misread their words. 

But forget about women just doing 
stereotypical female things online. The 
Web also gives them more freedom to 
do stereotypical male things. 

In conversation and in professional 
meetings, men tend to talk longer and 
louder; women ask more questions and 
listen attentively to the answers. But in 
cyberspace, no one can hear you inter¬ 
rupt. Women get to say what they want 
to say without some guy completing 
their sentences for them. Camille Paglia 
has never been easy to interrupt, true; 
but pre-Web, she had a smaller, more 
fringe readership. Now her columns for 
Salon [www.salon.com] have made her one 
of the most popular writers on the Web, 
male or female. She writes the same 
way, but online she gets our full atten¬ 
tion. On the Web, where physical pres¬ 
ence and gender stereotyping are less 
important, the opinions of females com¬ 
pete on a level playing field. 

Can it be that men tend to travel the 
Web as loners, whereas women seek 
company? Is the Web by its nature a 
better fit for the way women’s minds 
work? Maybe. I was going to hunt and 
gather supporting statistics, but my 
hunches and instincts are simply telling 
me it’s true. Call it a man’s intuition. E 


I 

I 


72 


JUL 1999 YAHOO! INTERNET LIFE 
















Buy one DVD Get one free 

( A reminder: We do have over 2,500 different titles to choose from.) 

Yo. Einstein. Get on-line at Reel.com and you’ll find not only every 
DVD made, but a great offer along with it. And a staggering list of over 
100,000 titles on VHS, all at the lowest price on-line, guaranteed. 


Simply enter “FreeDVD” in the coupon code box when you buy 
your next DVD, and we’ll e-mail you a $20 gift certificate. Get it? 


www.Reel.com MD 

The best place to buy movies.™ ^0 


©1999 Red,Inc. Limit one per customer. Offer not valid with my other offer. Expires 10/31/99. 
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Naked Thievery 


PILFERED PASSWORDS TO ADULT SITES ARE HOT - TOO HOT 


'“TtnN ear Safety Net,” the letter began, 
v VzJ caught my sons, 14 and 16, 
dng into adult sites without my 
permission—not that I would exactly 
be giving it anyway. That’s bad 
enough, but these were pay-per-use 
sites, and supposedly require a pass¬ 
word. But my kids both tell me that’s a 
joke, that they can get into any of 
them anytime they please. How is this 
possible? What can I do, besides 
enrolling them in military school?” 

Remember the game show Password} 
Teams of contestants vied to see who 
could suss out the secret word first. 

That word might be cannibal, or maybe 
burlesque. The winners received a prize 
for their inspired guesswork. 

Well, there’s another kind of password 
game being played on the Net today. 
And the people running it have taken 
the guesswork out and added prizes that 
are bawdier than burlesque ever was. 

Among the thousands of adult sites 
on the Net, many now require a paid 
subscription. Once you subscribe, you 
receive a log-on name and a password, 
which enable you to enjoy the, uh, 
scenery. Sites that don’t charge may 
require an age verification, such as that 
provided (for a fee) by The Adult Check 
System [www.adultcheck.com]. Before you 
can click into an Adult Check-blocked 
site, for example, you have to fill out a 
form at Adult Check with your name, 
age, physical and e-mail addresses, and 
credit card info. If you’re approved, 
Adult Check issues you an identifica¬ 
tion number—a password, essentially— 
which you can flash at any of the almost 
40,000 sites currendy using the system. 

But digital pickpockets are making 
passwords to hundreds of adult sites 
available to anyone with a modem— 
including, potentially, the junior mem¬ 


bers of your household. How? Many of 
those distributing this information have 
filched the passwords using stolen or 
faked credit card numbers; others have 
hacked into the adult sites themselves. 

“We had up to 2,000 people sneaking 
into Cybererotica with stolen pass¬ 
words,” says Ron Levi, president of 
Voice Media Inc., which runs that popu¬ 
lar adult destination. Danni’s Hard 
Drive, another high-profile erotic site, 
had an equally tough time, says Emily 
Warren, director of technical opera¬ 
tions. “One password alone was 
coming in from 7,000 different 
computers,” recalls Warren, 
who developed a custom fix for 
the problem. 

Levi, too, worked up his own 1 
prophylactic software, in the 
form of Password Cop [www.passwdcop. v 
com], which nearly 500 sites now use. 
Still, he notes, “if there’s ever a glitch 
where the shield goes down for a few 
minutes, 2,000, 3,000 [hackers] will try 
to get in.” Levi estimates that as much 
as 20 percent of the traffic at adult sites 
may involve stolen passwords. 

How easy is it to find these pass¬ 
words? As easy as logging on. A search 
for the word passwords among the news- 
groups indexed by Deja News [www. 
dejanews.com], a portal site and watering 
hole of sorts for Usenet participants, 
turned up about 250,000 postings. All I 
had to do was pick and choose the ones 
that seemed promising—an easy task in 
this case, given that the groups bear 
such names as [alt.sex.passwords] and 
[altsex.commercial-sites.password-exchange]. I 
also ran a search for free passwords at a 
popular search engine, hauling in a 
catch of several other sites. 

Eight instantly gratified minutes later, 
I found four Web sites that were donat¬ 


ing log-on names and passwords like 
CARE packages to the needy. I tried 10 
different passwords from four sites. Of 
those, six worked without a hitch. Oth¬ 
ers were outdated or, I suspect, useless 
on purpose, meant solely to entice you 
into the owner’s own pom site. 

Levi and Warren, at least, should feel 
buoyed by the news that my attempts to 
steal into their sites failed miserably. 
Miserable too, though, is how the anx¬ 
ious parents of Web-surfing children 



must feel. 

For the steps 
needed to remedy 
the availability problem, though clear, 
are not always attractive. 

■ Limit the hours during which your 
children are allowed to be online. 

■ Put the computer in a place where 
you can see what the kids are doing. 

■ Use such software filters as Net Nanny 
[www.netnanny.com] and Cyber Patrol 
[www.cyberpatrol.com] to prevent them from 
going to adult and/or password sites. 

Filters, of course, are imperfect and 
sometimes arbitrary, and may reflect a 
political agenda you don’t share. What’s 
more, your kids may know how to dis¬ 
able them anyway. That being the case, 
remember that tiptoeing into adult sites 
eventually becomes as boring as brush¬ 
ing your teeth. Sooner or later, the nov¬ 
elty is bound to wear off. E5 
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SiALITYBYTES 



Wedding Bells for the Net and TV? 

PLUS: FRUSTRATED SHOPPERS, WOULD-BE MUSIC STARS 



1] I WANT MY NTV 

THE PROMISE: ARedmond, 

Washington, company will , 
drive the marriage of the 
Internet and television. 

THE REALITY: It’s not 
the Redmond compa¬ 
ny you think. 

After years of false 
starts, the long-await¬ 
ed marriage of TV and the 
Net is about to take off. Internet-enabled television sets, 
or “NetTVs,” will be the surprise hit of the 1999 Christmas 
season, just as e-commerce was the surprise of 1998. 

Maybe you knew that. Maybe you’ve watched the slow progress 
of Microsoft’s WebTV What you might not know is that the 
most significant change may ultimately be spearheaded by a 
company from Redmond—but not the one that Bill Gates rims. 

Stellar One produces a set-top box called the Netris 3000. 
Though at first glance it resembles other set-top boxes, a clos¬ 
er look reveals its superiority: The Netris 3000 lets you surf the 
Net with your TV (like WebTV). It lets you view video-on- 
demand (like a better version of today’s hotel-room systems). It 
lets you access your e-mail (like a Net-equipped PC). And more. 

Lots can still go awry. But if I had to pick the company most 
likely to unite the Net and TV I wouldn’t pick ©Home, or 
WebTV, or Motorola. I’d pick Stellar One and its killer box. 

REALITY dfoSBi 
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Consider the policy of brokerage firm Charles 
I Schwab: On heavy trading days, its best customers 
trade first; others wait. Or ponder the recent 
BusinessWeek report suggesting that those who don’t 
make the grade may find themselves excluded from spe¬ 
cial offers and even dropped as customers. 

This issue is part of a larger privacy debate over the 
personal data that e-businesses capture about you— 
and what they do with it once they get it. A lousy 
credit report is bad enough. But online, a lousy 
click report can really cramp your Web lifestyle. 

▼ real 


■SR. 
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2] SNUBBING SHOPPERS ONLINE 

THE PROMISE: Online, great customers get great service. 
THE REALITY: Everybody else may get treated like dirt. 

We Americans all have a shadowy secret that follows us around. 
It may be out of date and inaccurate. Yet it often determines 
what we can and can’t do. It’s called a credit report. 

If you think that’s bad, wait until you run into your “click 
report.” More and more Web firms are sharing info about vis¬ 
itors, which allows shopping sites to create sophisticated pro¬ 
files. And they use these profiles to cull the herd, based on what 
they know about your buying habits, surfing patterns, etc. 

If they decide you’re not “good enough,” they may snub you. 


3] CAN THE WEB MAKE YOU A MUSIC STAR? 

THE PROMISE: The Web can launch your music career. 
TH E R EALITY : Only if you already have a music career. 

Net tunes are the rage among hip music aficionados. And most 
of the action revolves around the sexy and controversial MP3 
file format. Although major recording labels decry MP3 as a 
boodegger’s dream, MP3 has become the most widely searched- 
for term on the Web, according to Searchterms.com [www. 
searchterms.com] —even more popular than sex. 

Now the mania is leading some to believe that unknown bands 
can become famous on their 
own. Witness sites like Garage- 
bands.com [www.garage-bands.com] 
and Garage Band Network [www. 
garageband.net], both of which aim 
to promote new groups. 

Remove the rose-colored 
glasses and you’ll see that Net 
music is largely limited to the 
most tech-sawy fens: those with late-model computers, fast Net 
connections, and high-end sound cards. Online music also 
remains bogged down by format problems, copyright issues, and 
the difficulty of plucking the few diamonds from all the rubble. 

Musical fame on the Net? Sure. All it takes is a tune. And tal¬ 
ent. And a way to get the world to notice you amid all the noise. 

REALITY REAL 

SCORE 4 
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ORDINARY PEOPLE DOING EXTRAORDINARY THINGS ONLINE 


T 0 U C H E D B Y T H E N E T 



A Web Page-Turner 

A CALIFORNIA LIBRARIAN, HER WATCHFUL EYE ON CHILDREN, 
BRINGS CULTURE-FROM A PANOPLY OF CULTURES-TO THE WEB 


DATABASE OF AWARD-WINNING CHILDREN’S LITERATURE www2.wcoil.com/~ellerbee/childlit.html | 

H ere’s a personal ad with a twist: African-American girl, age 7, with a passion for 
fantasy, poetry, and the Revolutionary War, seeks literature that will speak to her. 
Lousy reads need not apply. 

'"--Fof'Tnost of us, it’s not very hard to find a captivating book, what with Tom Wolfe, 
John Le Carre, and Barbara Kingsolver filling up the bookshelves. But try walking in 
the shoes of a 6-year-old Native American boy who wants to learn about his culture. 
Or in those of the parents of preteens who have already blown through every book in 
the library—and have suddenly developed a single-minded interest in prehistoric times. 



Lisa R. Bartle, a professional librarian, 
can lend a helping hand: She’s the creator 
and curator of the DATABASE OF AWARD¬ 
WINNING CHILDREN’S LITERATURE. 

The site, a catalog of more than 2,500 
children’s books that have received major 
literary awards, is not just a list of best¬ 
sellers for boys and girls. Its search engine 
permits visitors to sort the books by unusu¬ 
al attributes: the gender and ethnicity of the 
main character, the book’s genre, or the cul- i 

ture and historical period about which it was 
written (from prehistory through the pre¬ 
sent). Visitors can also sort the books by the 
age of the intended reader. The result: Kids j 

can find a story created in their image. 

“All the research shows that children want 
to identify with the protagonist,” says 
Bartle, who also works part-time in the Cal¬ 
ifornia State University at San Bernardino’s 
Pfau Library. More generally, she adds, her 
site can help pint-size readers pursue indi¬ 
vidual interests in seemingly obscure topics. 
“Choose a historical time period—18th cen¬ 
tury, Revolutionary War. It can help spur that I 

interest,” she says, talking about children’s 
literature the way John Madden might talk j 

about a great brain-shaking tackle. 

The woman knows a little something 
about searching for the perfect piece of lit¬ 
erature. Three years ago, while a graduate : 
student at UCLAs School of Library and In- I 

formation Science, she was assigned to find ; 
children’s books on certain subjects. It be¬ 
came a bigger challenge than she expected, 
which prompted an epiphany: If the task was ! 

tough for a librarian, she thought, it must be 
daunting for parents and young readers. 

In the interim, she has read some 970 
of the books fisted on the site, all of which 
have received or been finalists for one or 
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more of 17 major book accolades, such as 
the Newbery Award and the Caldecott 
Award. Her desk, which sits in her South¬ 
ern California home office, is forever 
weighed down by dozens of kids’ books just 
waiting to be added to the site. 

Battle, however, isn’t the only one illu¬ 
minating the world of kiddie fit online. Of 
the dozens of sites on the topic (in fact, 
there’s an entire Web ring encircling the 
subject), arguably the most widely visited is 
THE CHILDREN’S LITERATURE WEB GUIDE 
[www.acs.ucalgary.ca/~dkbrown]. David K. 
Brown, a librarian at the University of Cal¬ 
gary, created the site, which lists award win¬ 
ners, recommended books, and resources for 
parents, teachers, and aspiring authors. 

His site, however, also comes with a 
caveat—one that even Bartle could not 
disagree with: The information, it says, is 
only as good as the librarian who organized 
it. “The Net is a tremendous resource,” 
writes Brown. “But it will never compete 
with a children’s librarian with a purpose¬ 
ful gleam in the eye.” 


|TS flLLTDUCMES 



GOING ON AN EXPEDITION 
(WITHOUT THE MESS) 

www.jasonproject.org 

A fter Dr. Robert Ballard discovered the 
sunken ruins of the Titanic off the coast 
of Newfoundland in 1985, thousands of 
students asked if they could join the next ex¬ 
pedition. Finally, the explorer/scientist has 
decided to let them—virtually speaking. 
Ballard founded THE JASON PROJECT (named 
after the leader of the Argonauts). It uses ex¬ 
pensive audio, video, and satellite equipment 
to Netcast his explorations in real time. The 
site encourages students to perform exper¬ 
iments in the classroom, but the more 
interesting facts might be found in the mak¬ 


ing of the site: In a recent journey to Peru’s 
Amazon River basin, Ballard and a team of 
90 scientists and students brought with them 
30 tons of telecommunications equipment 
just for the Netcast. A titanic effort, indeed. 



MAKING THE RAINBOW 
CONNECTION 

www.zianet.com/rainbow 

D orothy wandered somewhere over 
one. Jesse Jackson heads a coalition 
named after one. But Fred Stern, who 
calls himself an environmental artist, ac¬ 
tually makes rainbows, and in doing so, he 
makes people very happy. Stern travels 
the country, lighting up the sky at various 
events and summer camps with man-made 
rainbows, which he fashions by spraying 
water into the air to refract sunlight. His 
goal is both aesthetic and political. “I see 
the rainbow as the planet’s true flag,” says 
Stern, who started his activism protesting 
the Vietnam War. RAINBOW MAKER’S 
WORLD promotes peace, provides a sched¬ 
ule of his upcoming appearances, and 
shares the secrets of how to make your 
own colorful stairway to heaven. “It sure 
makes watering [the lawn] a lot more fun,” 
he writes. 

GIVING THE PEACE 
CORPS A CHANCE 

www. peacecorps .gov/kids 

H ey kids, forget about your bedtime 
and head off to Africa, South America, 
and the Middle East—online, anyway— 
to learn about other cultures. PEACE 
CORPS KIDS WORLD includes games, folk¬ 
tales, and geography lessons, accompa¬ 
nied by illustrations of Traveler the dog. 
Designed to educate students about oth¬ 
er lands, the site also hopes to inspire a 
future generation of volunteers to leave 
the virtual world behind for—yikes!—the 
real one. 


MENDING BROKEN HEARTS 

www.gloriasplaceofhope.org 

T o hundreds of children with serious con¬ 
genital heart defects or disease, hope is a 
housewife named Gloria J. Weichand. GLO¬ 
RIA’S PLACE OF HOPE INC., her Web site and 
charity, lets affected young ones know that 
care is available, and then (for a lucky few) 
arranges the medical help necessary to pro¬ 
long their lives. So far, Weichand has helped 
four families from China, and three from 
Ecuador, fly to New York for operations 
that can cost as much as $100,000. She has 
kicked in her own money in some cases, and 
in others has persuaded a local hospital to 
treat the children for a greatly reduced fee. 
What inspires her kindness? Weichand’s 
own 22-year-old son has a heart condition 
and nearly didn’t make it past the crib him¬ 
self. “I know we can’t save all of them,” says 
the woman some have called the Angel of 
the Internet. “But if we can give the parents 
a little hope, it’ll help the passing, because 
they’ll know at least they tried everything.” 



CRYING OVER SPILLED OIL 

www.exxonvaldez.org 

I t has been 10 years since the Exxon Valdez 
spewed viscous oil into Prince William 
Sound in Alaska. But one group, calling it¬ 
self (and its site) SURVIVORS OF THE EXXON 
VALDEZ OIL SPILL, says the tanked tanker still 
hampers the lives of 40,000 fishermen and 
workers in related industries. In short, they 
want their money: Exxon was ordered to pay 
the victims a total of $5.3 billion in punitive 
damages, but the company appealed in 1994. 
The matter has been stuck in the courts 
since. “The economic boom of the ’90s 
passed [us] right by,” says Steven Goldstein, 
press secretary for the group. His site asks 
visitors to write their members of Congress 
for support. Meanwhile, Exxon’s own site 
[www.exxon.com] says, “The oil spill was a trag¬ 
ic accident, which we deeply regret.” H 
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Net Trading Skeptic 

AN EXTENDED CHAT WITH FINANCIAL-NEWS POWERHOUSE 
MICHAEL BLOOMBERG ABOUT NET TRADERS, NOT GETTING 
RICH QUICK, AND THE DUBIOUS MERITS OF ONLINE PRIVACY 



[ bloomberg.co m www.bloomberg.com _| 

ne morning last April, investors scanning Yahoo! Finance’s message boards 
I noticed a posting headlined “BUYOUT NEWS.” The message announced that a 
cQrtipany called PairGain Technologies Inc., a California-based telecommunica- 
ttons cbmpany, had agreed to be acquired by Israel’s ECI Telecom in a deal valued at 
$1.35 billion. The message read, “Just found it on Bloomberg,” and included a link to 
what appeared to be a news article on Bloomberg.com [www.bioomberg.com]. 

Within minutes, PairGain’s stock shot up 31 percent. 

The problem was that the article was bogus. By late morning, the real Bloomberg 


News released a story saying that it had 
run no article about PairGain on its 
newswire, and investors began to realize 
that the post on the Yahoo! board was a 
hoax. They bailed out of PairGain, and the 
stock plummeted. 

If nothing else, the hoax showed two 
things: the power of the Net and the pow¬ 
er of Bloomberg, one of the premier 
providers of financial news. 

The Bloomberg empire is the brain¬ 
child of Mike Bloomberg, 56, the finan¬ 
cial-information czar whose companies 
provide data and analysis pertaining to 
markets around the world. The compa¬ 
ny’s cash cow is its widely used news and 
information service, which is piped 
direcdy to both PCs and custom-made, 
double-screen terminals in subscribers’ 
offices via a proprietary network—a sort 
of private Internet. The service costs 
$1,200 a month on average and includes 
a 24-hour news and sport service, as well 
as a steady stream of live broadcasts and 
tickers with stock indexes, bond yields, 
business headlines, exchange rates, and 
the like. As Nigel Famdale wrote in the 
National Post, “So ubiquitous has 
Bloomberg’s...system become that in¬ 
vestment bankers and stockbrokers around 
the world no longer ‘message’ each other 
with gossip: they ‘Bloomberg.’ ” 

Described in the same article as “so 
ebullient he makes Richard Branson of 
Virgin seem restrained,” Bloomberg 
earned an MBA from Harvard Business 
School and then was turned down for 
military service in Vietnam because of 
flat feet. He joined Salomon Brothers in 
1966 and worked his way up in the in¬ 
vestment bank until 1981, when it was 
acquired. Bloomberg was let go with a 
$10 million payoff; he used the money 
to found his own business. Forbes maga¬ 
zine estimates that his personal worth 
now stands at $2 billion. And Bloomberg 
is not particularly modest about it, at 
least according to The Washington Post. 
When Sharon Stone was still single a 
few years ago, Bloomberg reportedly 
made a play for the sexy actress. When 
he was unsuccessful in reaching her, he 
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asked, “How many single, heterosexual 
billionaires are out there?” 

Yet he is also known for his charitable 
donations and generosity. When Time 
magazine included him as one of the coun¬ 
try’s top 50 cyberelite, it noted his program 
that allows free 60-day in-home access to 
Bloomberg info via the Internet for any 
customer who becomes unemployed or 
who requires a leave of absence to take care 
of a family or medical emergency. 

We caught up with Bloomberg in his 
New York office—one of 47 in cities 
around the globe—soon after the Pair- 
Gain scandal (an employee of that com¬ 
pany was arrested) and on a day that the 
stock market set a new record past the 
Dow 10,300 mark. We asked him about 
his take on the market, particularly as it 
relates to Internet companies, and on oth¬ 
er Net-related financial issues. 

Y-LIFE: What do you make of the market 
now that, at press time, we’re well past 
10,000? Are you optimistic or cautious? 
BLOOMBERG: I continue to note that most 


“MUTUAL FUNDS...ARE LAGGING 
DRAMATICALLY BEHIND. BUT 
THAT’S OK. PEOPLE MAY FORGET 
THIS IN A TIME OF A SOARING 
MARKET, BUT I STILL THINK 
THERE ISN’T ANY FREE LUNCH” 


people have not benefited from the soar¬ 
ing market. Most people are invested in 
mutual funds, and the funds are lagging 
dramatically behind. But that’s OK People 
may forget this in a time of a soaring mar¬ 
ket, but I still think there isn’t any free 
lunch. Maybe I’m wrong this time, but I 
don’t think so. Most people have to go out 
and work hard for a living and make it in 
slow nickels rather than quick dimes. 
That’s just the way it is. I worry these days 
that everybody seems to want something 
for nothing. Not everybody, but many. In 
our company, we’re not involved in any 


of this financial engineering. We’re just 
trying to generate revenue greater than 
our expenses, and create jobs, and continue 
to invest in the future. Long-term, we’ll 
do fine. If others do as well or better, so 
what? It’s good to keep perspective, 
whether it’s about your company or your 
personal finances. 

Y-LIFE: Are you bullish or bearish when it 
comes to the Internet? 

BLOOMBERG: I ’m uncertain aboutthe busi¬ 
ness model of many of the Internet com¬ 
panies. They either give away information 
and hope for traffic and revenue from ad¬ 
vertising, or hope to earn a small com¬ 
mission from electronic commerce. 
Whether or not that model works divides 
those who think that Internet stocks are 
great investments and underpriced from 
those who think they are overpriced. 
Y-LIFE: Well? Are they over- or under- 
priced? 

BLOOMBERG: I don’t know. But I do wor¬ 
ry that most Internet companies have very 
low profit margins—and an enormous 
amount of competition, so their margins 
will get even lower. The competition 
is great for consumers, who get a bet¬ 
ter deal, but I don’t see how most of 
these companies will ever make an ap¬ 
preciable amount of money. 

Y-LIFE: Bottom line, what’s your advice 
about these stocks? 

BLOOMBERG: Mainly, I think that you 
should never invest a meaningful per¬ 
centage of your assets in any specu¬ 
lative group of stocks. The Internet 
stocks may work out, but they are 
highly speculative. They are very 
volatile and pricey, judged by any his¬ 
torical standard. 

Y-LIFE: Some economists say that the his¬ 
torical standards don’t apply, that this is 
an entirely new industry in a new world. 
BLOOMBERG: Stocks trade on two bases. 
One is the discounted future value of an 
earnings stream. To figure out what that 
might be, you have stock analysts and 
economists. The other way that stocks 
trade is based on beliefs, religion, and un¬ 
proved concepts. To study that way of 
trading, you rely primarily on publicists 
and psychologists. The so-called new in¬ 
dustry in a new world is much too specu¬ 
lative for me. Las Vegas may have better 


odds, as far as I’m concerned. 

Y-LIFE: Do you have any Internet stocks in 
your personal portfolio? 

BLOOMBERG: I’m in the news business, so 
I don’t own any stocks whatsoever. But if 
I did, I wouldn’t have Internet stocks. I 
don’t have the guts to own them. People 
with a lot more courage than I have are 
the ones buying them. 

Y-LIFE: Could some ofyour pessimism be 
sour grapes? The Net provides infor¬ 
mation to average people that they 
couldn’t get in the past when they had 
to rely on brokers and other profession¬ 
als—professionals who in turn rely on 
Bloomberg’s services. 

BLOOMBERG: Nothing has changed as far 
as our customers are concerned. Our pro¬ 
fessional product that sells for $1,200 a 
month remains the key to our business. 
It’s not suitable for the man on the street 
but is, I hope, very suitable for people who 
make a living trading and researching and 
selling for others. Most of our customers 
access it by way of our own worldwide 
network. We spend roughly $90 million 
a year on long-distance costs to provide 
it. It’s a dedicated network that goes to a 
limited number of places: 120,000 termi¬ 
nals worldwide. We maintain it and watch 
it all the time and tweak it for our needs. 

The advantage that our proprietary 
network gives our customers is going away 
with time, though. $oon the Net will be 
fast enough and reliable enough so that 
we won’t need our own network. 

But we’re only talking about the way to 
disseminate the information. The essence 
of what we’re selling won’t change, 
whether it’s distributed on the Internet or 
our network. In spite of all the finance 
sites, from Intuit [www.intuit.com] to Yahoo! 
Finance [finance.yahoo.com], we still are the 
source for the people inside this industry. 
Y-LIFE: What’s the difference between the 
proprietary site and what you offer for 
free at Bloomberg.com? 

BLOOMBERG: The Web site is for con¬ 
sumers and essentially has the same 
information as many other sites out 
there—the Intuits and the others. Still, 
apparently a lot of people like it, because 
many visitors come every day. Our real 
business is the news we provide to our 
customers for $1,200 a month. Whether 
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they get it via the Internet or our current 
system, they’ll still pay $1,200 a month as 
long as we continue to provide informa¬ 
tion that’s unavailable elsewhere. 

Y-LIFE: At some point, however, couldn’t 
the free sites provide much of the same 
information? 

BLOOMBERG: It costs an awful lot of mon¬ 
ey to produce the quality and breadth and 
depth of our product. Our challenge is to 
make sure that we provide information 
people can’t get elsewhere. Will we have 
competition for that kind of product from 
the advertiser-supported sites? It takes us 
5,000 people to produce what we produce. 
If you want to compete with us, you’re not 
going to do it with four or 40 or 400 peo¬ 
ple. Advertising-supported sites can af¬ 
ford only a small number of people. 
Y-LIFE: But won’t the Net hurt your busi¬ 
ness when more and more ordinary peo¬ 


ple become their own traders? Just as the 
Net will likely mean fewer travel agents, 
won’t it mean fewer brokers, and there¬ 
fore fewer customers for Bloomberg? 
BLOOMBERG: Ifyoulook at the revenues 
of all the major security companies, 
none is declining, in spite of all this new 
trading by people from their homes 
and offices. I think the people who 
are trading on their own are ones “ 
who wouldn’t have traded at all or y 
would not have traded much other¬ 
wise. It’s an incremental business, if S 
you will. Most people who are in this -j 
in a serious way want the advice and 
guidance of a broker. That’s still true. ^ 
I wouldn’t be surprised if some of 
the people who are trying it on their 
own realize that there’s a reason for pro¬ 
fessionals in this industry. 

Y-LIFE: Many people trading at home are 


e day traders. How is that new phenome- 
;, non affecting the market? 

BLOOMBERG: It makes many stocks, es¬ 
pecially Internet stocks, much more 
s volatile. Whether that’s good or bad is a 
, value judgment, but it definitely adds to 
v the volatility. 

“YOU HEAR ABOUT PEOPLE WHO 
ARE SUCCESSFUL, BUT I HAVEN’T 
SEEN ANY STUDIES SHOWING 
THAT MOST PEOPLE WHO DAY 
TRADE MAKE MONEY” 

Y-LIFE: Do you have advice for the people 
who are day trading? 

BLOOMBERG: You hear about people who 
are successful, but I haven’t seen any stud¬ 
ies showing that most people who day 
trade make money. It strains credibility to 
think that these people are smarter than 
the professionals with all the profession¬ 
als’ tools. I may be wrong; it may very well 
be that these people have discovered a way 
to create gold. But every time an alchemist 
comes along claiming to be able to create 
gold, they turn out to be charlatans. Maybe 
this time’s different. 

Y-LIFE: One problem that online investors 
have seen is the technology itself— 
frequent system crashes that prohibit time¬ 
ly trading. How serious are they? 
BLOOMBERG: I don’t know how big of a 
problem it is. The New York Stock 
Exchange closes when there’s a big snow¬ 
storm in Manhattan, and people survive, 
though I know it’s hard to believe. 

The people who worry about this may 
be the ones who carry a pager that lets 
them trade while they’re driving their car. 
I’m not worried about it, because 1) peo¬ 
ple who overtrade like that are going to 
be out of business pretty soon, and 2) as 
my kids would say, “Get a life.” 

Y-LIFE: Wouldn’t you be frustrated if the 
market were sliding and you wanted out 
of a stock? 

BLOOMBERG: Generally, people who suc¬ 
ceed in this business are the ones who 
are thinking more long-term than that. 
I’m not here to criticize others, though. 


A Sampler of Advice from Bloomberg.com 


Nah, Minute-Traders Don’t Lose; 

But Just in Case 

If you’re among the penny-stock gamblers 
messing with the goofy new “minute-trad¬ 
ing” game, you won’t be interested in read¬ 
ing this. But clipping and saving wouldn’t 
hurt. You may not care about your (albeit 
skimpy) legal rights during these easy- 
money days. But there’s a good chance 
you’ll be interested in blaming someone 
other than yourself on the inevitable day 
when wins turn consistently to losses. 

Minute-traders are a new breed of mis¬ 
guided investors—if the word can be used 
so loosely—who divine their next trading 
move by watching for tips on the Web. 

Best advice: “Don’t do it in the first place.” 

—Susan Antilla 

Show Me the Money 

What's the key to unlocking venture capital? 
A good plan. It’s one thing to come up with a 
great idea for a product. It’s quite another to 
convince somebody with a lot of money to help 
bring that product to market... .Venture capi¬ 
talists are riding high these days, investing 


more than $14 billion last year in more than 
2,800 deals—many in Internet-related tech¬ 
nologies. Yet for every deal venture capitalists 
did, there were countless deals they didn’t do. 

It wasn’t necessarily that the people seek¬ 
ing money had bad ideas. More likely the 
people with the ideas didn’t know how to 
pitch them to those with money. How to sell 
better? One way is to make sure you, the 
entrepreneur, understand exactly what it is 
you wish to say. I always say, define the 
concept; define the product. Most impor¬ 
tant, define what it is that makes your prod¬ 
uct or service absolutely indispensable. 

—Michael Bloomberg 

The Ever-Politicai Euro 

The problem [with the euro] is that the group 
of European politicians now in control have 
come to power on a promise to create more 
jobs than their predecessors. All this high¬ 
brow razzmatazz about having a monetary 
union for peace in the next century could get 
stale very fast if the center-left can’t deliver 
on jobs and the ECB doesn’t help out with 
cheap money. 

—David DeRosa 
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If people want to go to Las Vegas and 
put their money on double zero, it’s their 
business. If they want to bet that a stock 
is going to go up because somebody they 
know only through some chat line says 
it’s going to go up, they have a right to 
do that, and it doesn’t make them bad 
persons. But my advice to them: Don’t 
do it with the rent money. 

K-f/fE'How low do you think online trad¬ 
ing commissions will go? 

BLOOMBERG: They could go to zero. In the 
end, however, if there isn’t real substance 
and value added that is distinguishable 
from others’, competitive pressures send 
these companies into territory where it’s 
uneconomic. The marketplace is very ef¬ 
ficient. It doesn’t always work smoothly 
and quickly, but it tends to work. 

Y-LIFE: Another Internet-related market 
trend is the initial-public-offering frenzy. 
What do you make of it? 

BLOOMBERG: It doesn’t make a lot of 
sense to me. It’s a fad of the moment. 
Fads come and go. Now it’s Internet 
stocks, and everyone wants in at the 
ground floor. In 1981, there were 28 or 
29 computer manufacturers that were or 
went public. Their stocks traded at 
phenomenal prices. Out of the 28 or 29 
companies, two are still in business, and 
neither is the biggest. The two biggest 
computer manufacturers weren’t even 
formed then. Will all these Internet 
companies be around in 10 and 20 years? 
Y-UFE: How concerned are you about pri¬ 
vacy on the Net? 

BLOOMBERG: I’m the first one to defend 
my right to my private fife, but I don’t 
have a problem if the telephone compa¬ 
ny can trace my phone calls, since they can 
be used for the purpose of tracking down 
obscene calls, fraud, or other crimes. I 
don’t have a problem that there’s an audit 
trail for whatever paperwork I send out 
that can be used for the purposes of stop¬ 
ping liability and slander. The point is, I 
understand why you would be concerned 
about privacy if you are a crook—I un¬ 
derstand why you’d want to worry about 
an audit trail if you are a pomographer, 
for example—but I'm not worried about 
it. If you are concerned about leaving a 
trail, don’t send things out. If you do, why 
shouldn’t there be ways for whomever you 


send it to to track back? You’re initiating 
the conversation. You choose to commu¬ 
nicate; it doesn’t seem to me you have any 
right, God-given or constitutional, to ini¬ 
tiate a conversation and not have to be held 
responsible for your actions. That’s what 
this whole thing is about. 

Y-LIFE: Aren’t you concerned that some¬ 
one, whether the government or an in¬ 
dividual, might use online information 
for such nefarious reasons as fraud or 
checking up on someone in an opposing 
political party? 

BLOOMBERG: Security is important, and 
there should be protections. Of course 
you want to protect yourself against 
crime. At our company, we spend a lot of 
time to make sure nobody can crack in¬ 
to our network. We have a group that 
does nothing but try to figure out any 
holes, any ways anybody can get in. 

But overall, fraud is almost always de¬ 
tected and almost always punished. If 
somebody manages to get into your com¬ 
puter and take the entire inventory from 
the Bundesbank and move it to their 
Luxembourg checking account, it’s like¬ 
ly that they’ll be caught. In a practical 
sense, when they try to cash a check for 
$100 billion, they’re going to find that 
they can’t get the money. 

There is a certain amount of pilferage, 
and there are dishonest people all the 
time, but the online issues aren’t any dif¬ 
ferent from the ones in the rest of the 
world. Most of us still go to a restaurant 
and give somebody we don’t know our 
credit card. They take it away and 
come back. Who knows how many 
copies were made? Not long ago, peo¬ 
ple used to demand the receipt and 
would then rip it up. Of all the ridicu¬ 
lous things! If someone was going to 
steal your credit card number, they 
could have made copies in the back. 

It rarely happens, and there are ways 
to deal with it if it does. The truth is, 
most people who think we have security 
problems are consultants who sell solu¬ 
tions. Similarly, most people really wor¬ 
ried about Y2K are selling solutions to 
Y2K. It’s not that there aren’t security 
and Y2K issues, but they are overblown. 
Y-LIFE: In April, someone spread a fic¬ 
tional report about a stock, PairGain, and 


attributed it to Bloomberg, and the stock’s 
price shot up. Are you concerned about 
the veracity of information on the Net? 
Are you concerned about Bloomberg’s 
reputation after that incident? 
BLOOMBERG: I would have been more con¬ 
cerned if someone tried to fake a message 
from one of our competitors. It’s flatter¬ 
ing that someone thinks that our name 
attached to a news story denotes a credi¬ 
bility that moves markets. So I’m thrilled 
in that way. But the real point is that yes, 
it’s a very big concern. In the old days, it 
was awfully hard to fake the source of in¬ 
formation. Today, at least to the layman’s 
eye, it’s not very difficult to do. It’s another 
argument to those who suggest that all in¬ 
formation is good information. 

Our customers were never confused by 
this report, because they don’t go to 
Internet chat boards for their news. 
Information is only part of the goal; it 
must be good information. Meanwhile, 
the FBI apparently found out who creat¬ 
ed the Melissa virus fairly quickly, and it 
didn’t take the federal authorities long to 
figure out who did this one, too. 

Y-LIFE: The Net’s real revolution is that it 
frees information, whether good or bad, 
from the province of “experts.” Yet you 
could argue that this kind of democrati¬ 
zation is not as important as reliable, well- 
sourced information. 

BLOOMBERG: Good information is pretty 
important, and good is the operative word. 
Warren Buffet [the legendary investor 
and chairman of Berkshire Hathaway] 


“I UNDERSTAND WHY YOU 
WOULD BE CONCERNED ABOUT 
PRIVACY IF YOU ARE A CROOK... 
BUT I’M NOT WORRIED ABOUT IT” 

always claimed that he doesn’t have a ter¬ 
minal on his desk, though some of his 
people have terminals, I would think. But 
the point is this: You can look at a lot of 
trees and not see the forest. At the same 
time, people who drive with their eyes 
closed eventually will hit a tree—I don’t 
care how sparse the forest. B 
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the Idiot Boy, 

Pink Donkey, Tommy 
Sausage, WhirIGir! 


POOR JIMMY. WITH A 
facial blemishes, and 
gawky, speechless preadolescent 
much going for him. Jimmy is known 
to everyone as Jimmy the Idiot 
Boy. He lives with his loudmouthed, beer-bellied un¬ 
cle, George Liquor, who makes Archie Bunker look refined. No 
one seems to care when stubby little Uncle George pours sizzling 
bacon grease down Jimmy’s gullet, or when he wakes Jimmy up in 


























Smells 

like 



Left to right: Tommy Sausage; WhirIGirl; George and Jimmy from The 
Goddamn George Liquor Program; and Bearhug, a new Stan Lee villain. 

the morning by twisting a stick in his ear. 

It’s all quite hilarious, really. See, George and Jimmy are the 
animated stars of The Goddamn George Liquor Program [mm. 
spumco.com], a cutting-edge cartoon that has found a home on the 
Internet. Although other types of original Net programming have 
failed to gain a foothold in the medium—wired soap operas and 
game shows, for example—Web ’toons have launched a color¬ 
ful, noisy attack on formerly staid browsers everywhere. 

Once upon a time not very long ago, the picture was bleak 
for independent animators. “Artists lost the business of ani¬ 
mation; they got taken over by corporations,” says John 
Kricfalusi, George Liquor’s creator. Kricfalusi speaks from 
experience. In the ’80s he shook up the world of animation 
when he created the hysterically crude and offbeat cult hit Ren 
and Stimpy, a Sunday-morning cartoon (which Nickelodeon 
bought) about a high-strung Chihuahua and his dim-witted 
feline sidekick. Unfortunately, the tight boundaries of televi¬ 
sion hemmed in Kricfalusi’s more radical ideas. 

“George Liquor first debuted on that show. He was supposed 
to be one of the main characters, Ren and Stimpy’s master, but 
[Nickelodeon] hated him,” says Kricfalusi. “George only made 
it into a couple of episodes.” 



Rather than surrender to the network suits, Kricfalusi decided 
that the Web was animation’s new frontier. Using Flash, a rev¬ 
olutionary software program for creating online animation, he 
was able to launch The Goddamn George Liquor Program in 1997, 
making it the first episodic Web ’toon. With a vibrant 1 
color palette lifted straight out of Looney Tunes, and image qual¬ 
ity that puts streaming video to shame, it almost makes you 
forget you’re watching the cartoon on a computer screen. 

Until, that is, you get to the close-up of George’s dog moving 
his morning bowels, or the interactive segment in which you g 
must take part in an unmentionable activity involving a duck, a t 
funnel, and Jimmy the Idiot Boy, before moving on with the 1 
story. Even in the era of South Park ’s foulmouthed grade-school- \ 
ers, Kricfalusi’s vision isn’t exacdy made-for-TV entertainment. | 
“Animation is freer and more inventive online,” he says. I [ 

Kricfalusi isn’t the only animator who has stepped away I 
from TV and toward the Web. Take Andy Wyatt, whose 1 
Tommy Sausage [www.eggtoons.com] cartoon conjures up a bizarre | 
world that revolves around a chicken-obsessed degenerate. I j 
Wyatt actually works as an animator for European television, | 
but was inspired by the freedom and potential worldwide | 
audience of the Web. “TV rules and regulations are often ?. ! 
ridiculous,” he says. “On the Web, anything goes.” | ; 

Much of the credit for the boom in Web animation belongs | 



Rate That 

’Toon 


Disney.com 

www.disney.com 

It’s Disney—need we say more? 

G 

t B. Happy/Pink Donkey 

J and the Fly 

www.cartoonnetwork.com/wpt 

Adorably irreverent 

PG 

4«P| Honkworm 

www.honkworm.com 

Self-described as “photo-surrealism” 

PG 

Ufsk, StanLee.net 

www.stanlee.net 

A Hulk-inq presence on the Web 

PG 

|jO| WhirIGirl 

www.showtimeonline.com/whirlgirl 

The sci-fi soap of the next millennium 

R 

\jjfes The Goddamn 

George L iquor Program 

www.spumco.com 

Looney Toons meets David Lynch 

NC17 

W Tommy Sausage 

www.eggtoons.com 

For the deranged only 

NC17 


RATINGS: G = Granny-friendly; PG = Pubescent Giggles; R = Racy!; NC17 = Naughty Chuckles 
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to Macromedia, a 7-year-old San Francisco-based company 
that released Flash in 1996. Because of its aesthetically rich 
and fluid effects, Flash has quickly become the standard for 
Web animation, and such companies as Disney, Cartoon 
Network, and Showtime are rushing to collaborate with 
Macromedia. Meanwhile, droves of independent animators 
finally have a means of producing their work, because Flash 
allows them to bypass the high costs of TV by using the Web 
as an alternative medium. Even Flash’s most popular show¬ 
case, ShockRave [www.shockrave.com], toes the line between cor¬ 
porate and cutting edge, housing such mainstays as Dilbert and 
Peanuts alongside work from the ’toon underground. 

“I think the Web is going to have a big impact in allowing an¬ 
imators who could not have otherwise found an audience to reach 
fens and to practice their craft,” says Fabrice Florin, Macromedia’s 
vice president of online entertainment. “It’s pretty important for 
us [at ShockRave] to feature the up-and-coming artists, because 
they’ll be the folks who’ll appear on television in the future.” 

Actually, that’s already happened with one of ShockRave’s 
own featured underground ’toons. After Honkworm (also found 
at www.honkworm.com), an absurd Monty Python-esque moving col¬ 
lage about city-living fish, caught the eyes ofMTV execs in ’97, 
the network decided to air it without modification, making it 
the first Flash-based production designed for a 28.8Kbps 
modem to run on national TV Flonkworm International is 
now creating 130 Flash-based 30-second spots for Fox Sports. 

The Web may be the obvious medium for independent 
animators, but it’s just as appealing for the executives of TV 
networks, film studios, and other entertainment companies. 
A couple of Web-born programs that may be stepping over 
to the other small screen include Cartoon Networkxom’s Pink 
Donkey and the Fly and B. Happy [www.cartoonnetwork.com/wpt], two 
sumptuous, irreverent Web ’toons created by influential pop- 
culture artists Gary Panter and Mark Newgarden. 

“Cartoon Network.com has always been open to TV as a 
possibility, if we become popular enough,” says Devin Flynn, 
Pink Donkey’s lead animator. An even more aggressive online 
test-run is Showtime’s WhirIGirl [www.showtimeonline.com/whirlgirl], an 
animated series about a punky twentysomething superheroine 
fighting to protect the world from high-tech villains. 

“Why invest millions of dollars in television pilots and go 


through all the infrastructure around that, then try to find a 
time slot for it, launch it, and hope to get a good response 
back, when you can really be using the Internet to do the same 
thing?” asks David B. Williams, WhirIGirl’ s creator and chief 
executive of Visionary Media. The company has been com¬ 
missioned to create 28 original “Webisodes” for Showtime this 
year. “Clearly,” Williams explains, “one of the next steps is the 
development of WhirIGirl the TV series.” 

But not every Web ’toon company thinks of the Net as a 
stepladder to reach the airwaves. “The Internet is a unique medi¬ 
um in its own right,” says Peter Paul, who cofounded Stan Lee 
Media with legendary Stan “The Man” Lee of Marvel Comics. 
Together they are in the process of launching StanLee.net [www. 
stanlee.net], which will be “the largest community site on the 
Internet for 10- to 20-year-olds,” says Paul. “[The site] will be 
a hybrid of animation, interactivity, and audio applications.” 

Lee, who cocreated Spider-Man, The Fantastic Four, The 
Incredible Hulk, and The Silver Surfer, will be introducing his first 
new team of superheroes in 25 years. “There is really so much 
more freedom on the Internet,” he says, adding, “It won’t be too 
long before the quality of animation will actually match what 
you can get in a theater.” 

As Lee’s example proves, the old guard is embracing this new 
technology. Take Disney, for example. With more than 900,000 
hits per day, Disney.com [www.disney.com] is naturally one of the 
most popular entertainment sites in cyberspace. Much of that 
popularity is due to Web-based animation. In the Club Blast 
area, kids of all ages submit original stories, which Disney brings 
to fife as short animated cartoons. (This feature has become so 
popular that the overwhelmed Disney staff had to take a 
breather.) “The Web is definitely a different medium than tele¬ 
vision or film,” says Adam Breivis, art director ofDisney.com. 
“There’s interactivity, and you’ve got community.” 

Once the virtual dust settles, who will fare better online—the 
new and experimental independents, or the more established and 
traditional animation companies? “They’re both important,” 
says ShockRave’s Florin. “What the established studio does is 
validate this art form and make it popular, while the indepen¬ 
dent artist is able to break new ground. So they both need each 
other.” And for the first time in the history of animation, they 
will both be able to perform on the same stage. ES 
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He’s a sex machine. 
An R&B legend. 

And a Web surfer? 
South Park’s Isaac 
Hayes explains why 
he digs the Net 


THANKS TO HIS 1972 OSCAR-WINNING B 
score for the blaxploitation classic Shaft, Y 
Isaac Hayes has already secured a spot R 

in the pop-culture pantheon. But Hayes 0 

B 

is more than just Shaft. Much more. With 

David Porter, he wrote dozens of classic B 

E 

soul hits, including “Soul Man” and r 
“W hen Something Is Wrong with My n 
B aby.” In 1993, he was named an African S 

king by the royal family of Noyami T 

E 

Mantse in Ghana. Strange, then, that he’s ( 
probably best known today for voicing n 


the libidinous cafeteria chef 
on Comedy Central’s hit 
cartoon, South Park. 

Not that Hayes, 56, 
minds. The prolific singer, 
composer, and actor is 
really cooking of late. He hosts his 
own New York R&B radio show, Isaac 
Hayes to Friends, on 98.7 KISS FM. 
His single “Chocolate Salty Balls” 
(from the album Chef Aid) climbed 
to the top of the British and 
Australian pop charts and recently 
went platinum. And he’s even got a 
new movie to promote: South Park: 
Bigger, Longer to Uncut, the first South 
Park feature, in which he reprises his 
role as Chef. 

Fresh from his four-hour morning 
radio block, Hayes checked in with 
Y-Life to serve up the dish on his offi¬ 


cial Web site [www.isaachayes. 
com], South Park creators Matt 
Stone and Trey Parker, and his 
dream of someday making 
sweet love to Halle Berry. 

Y-Life: So they say this cat Chef is one bad 
mutha... 

Hayes: Shut your mouth. 

Y-Life: But Pm talkin' 1 about Chef, not Shaft. 
Hayes: [ Laughs ] Then I can dig it. 

Y-Life: Pm not sure your fans realize that, at 
least according to Net rumors, you nearly 
walked out of your first meeting with Matt 
Stone and Trey Parker—and away from the 
role of Chef. 

Hayes: Well, yeah, because I thoughtthey 
were crazy. The script they showed me 
was a little strong. I mean, I’d never seen 
anything like it before. When I read it, I 
thought, “Man, should I really do this? 


Hayes Wired: (left) The 
essence of 70s cool; 
(right) Chef and the 
gang go ballistic in the 
new South Park movie. 
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I’ll ruin my reputation. ” When I was told 
I was going to read for a voice-over part, 
I had high hopes. I was disappointed, 
because I thought I was being offered a 
role for a Disney movie. 

Y-Life: What finally convinced you to take 
the role? 

Hayes: Well, it was so far out there that I 
just cracked up. At first, I thought some¬ 
body was playing a joke on me. Matt and 
Trey kept saying, “No, no, it’s not a joke.” 
And I said, “Are you guys for real about 
this? You’re crazy!” Their script was to¬ 
tally cutting-edge. I asked them, “Are you 
guys indemnified? Are you insured? ” And 
they said, “Everything is cool.” So I said, 
“You know what? You guys are crazy. But 
I’m going to take this role anyway, take a 
shot.” And that’s how it started. 

Y-Life: Matt and Trey mite the lyrics to Chefs 
songs. But do you score the music? 

Hayes: Sometimes. When people say, 
“Hey, Isaac, did you write this song or 
that song?” I like to be able to say, “No, 
I’m not guilty of that. ” [Laughs] Actually, 
Matt and Trey write most of the music. 
They do everything. But Matt and 
Trey.. .their lyrics.. .they put so many in 
one damn bar that you have to really 
work at that s - -1. 

Y-Life: It takes a lot of practice to sing “Love 
Gravy, ” eh? 

Hayes: I don’t have a lot of time to prac¬ 
tice. I just run down to the studio and say, 
“Roll the tape, and let’s see what we get.” 
Y-Life: You’ve written some pretty racy lyrics 
in your time. Still, some of the lyrics in Chefs 
songs must shock even you. 

Hayes: When I first read the song 
“Chocolate Salty Balls”—oooh, boy! I 
said to the guys, “Hey, hey, hey, are we 
going too far here?” But, oh, it was great, 
man. Every country that speaks English 
outside of the U.S. loves it. The song was 
on my Chef Aid album, which was the 
No. 1 single in England. In Australia, it 
went triple platinum. The single beat up 
the Spice Girls on the charts. 

Y-Life: Besides your radio and TV shows, you 
also have a Web site you work on, don’t you? 
Hayes: Yeah, the site went live on my 
birthday lastyear, August 20. People have 
been urging me over the years to have a 
fan club. When the Web came about, I 


said to myself, “I need to take advantage 
of this.” So I launched it and put a lot of 
information on there. Now I’m at the 
point when I may start doing some mer¬ 
chandising on the Web. 

Y-L ife: Would you consider auctioning off that 
fur-trimmed tuxedo you wore at the 1972 
Academy Awards ceremony? Please? 

Hayes: [Laughs] Well, I think I’ve already 
gotten rid of all that stuff. Net fans are 
too late. I’ve been contributing to auctions 
over the years. I think that outfit is gone. 
But I’ll check a few more closets. 

Y-Life: You also use the Net to help educate 
kids in Ghana. 

Hayes: Yes, I’m part of something called 
Literacy Links: 2000. The projectis con¬ 
nected with my position as the interna¬ 
tional spokesperson for the World 
Literacy Crusade. I’m building a school 
in Ghana. And I believe the next logical 
step for the proj ect is to bring some com¬ 
munication between kids in the villages 
of Africa and the kids in the inner cities 
of America. This way, they can have some 
cultural and informational exchanges. 
Y-Life: Your site also lets visitors click 
through an Isaac Hayes photo album. In it, 
there’s a 1974 newspaper clipping that 
quotes you defending screen stars who ac¬ 
cept exploitative roles, like in Truck Turner 
and Three Tough Guys. Have you had 
to defend your role as Chef 
Hayes: Nobody has ever criticized me 
for the role of Chef. I think that’s 
because Matt and Trey are equal-op¬ 
portunity insulters. No one is safe from 
their stings. 

Y-Life: Especially not Kathie Lee Gifford. 
Hayes: I did actually worry about up¬ 
setting Kathie Lee Gifford when the 
show first started. I don’t worry about 
upsetting other entertainers. But I know 
she has a wonderful sense of humor. We 
haven’t talked about the episode, but 
I’m sure the next time I see her, we will. 
Y-Life: OK, last question: If there were one 
celebrity you could guest-star with on South 
Park, who would it be, and why? 

Hayes: Mmmm, let me see. Well, it 
would be Halle Berry and Salma Hayek. 
Y-Life: I said, “Ifthere were one celebrity... ” 
Hayes: Well, you know, I would want Chef 
to make sweet love to both of them. Q 



COMEDY CENTRAL: SOUTH PARK 

www.comedycentral.com/southpark 
Where better to start your South Part Web tour 
than at the TV show's official site. Episode 
storyboards, booster-club info, and a Q&A with 
cocreators Matt Stone and Trey Parker are all in 
the mix. Also check out a slew of killer South 
PartShockwave and Flash games, including our 
personal favorite, Mr. Hankey's Construction Set. 
Also check in with Paramount's official movie 
site, South Park: Bigger, Longer & Uncut [www. 
southparkmovie.com). 

BEEF-CAKE.COM 

www.beef-cake.com 

This exhaustive site is bigger than Cartman him¬ 
self. Participate in chat rooms and episode 
discussion boards, check out show secrets, and 
wade through more than 2,800 sound files. 



SWEEET 

sweeet. stomped, com 

See Cartman in 3-D. (Yes, that’s a lot of beefcake.) 
The rendered art comes alive in the form of movie- 
poster spoofs, wallpaper, and digital calendars. 

SH0CKRAVE 

www.shockrave.com 

Don’t miss ToonMaker, a South Partepisode cre¬ 
ator that lets you fashion your own animated clips. 

SOUTH PARK CENTRAL 

www.spcentral.com 

At this fan megasite, visitors can download full 
episodes of South Park. 

—Dalton Ross 


Click to www.yil.com/southpark for our exclusive online-only South Park Web guide. 
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» ANSWER FINANCIAL QUERIES 
Financenter.com ClickCalcs 

www. financenter. com/calcs, html 
Any financial site worth its band¬ 
width lets you calculate a hypo¬ 
thetical mortgage or weigh the 
pros and cons of a Roth IRA. But 
Financenter.com goes the extra 
distance, providing not just these 
ubiquitous tools but also eight 
dozen additional monetary calcu¬ 
lators. “How long should I keep a 
car?” and “How do exchange 
rates affect my foreign stocks?" 
are just a couple of its sophisti¬ 
cated offerings. 


» TRACK STOCKS IN REAL TIME 
Thomson Real Time Quotes 

rtq. thomsoninvest. net 
Look closely. See that “all quotes 
delayed 20 minutes” disclaimer in 
small type on your favorite stock- 
ticker Web site? Sign up here, and 
end the wait. 


» FIND AN ATM 

Visa ATM Locator 
www.visa.com/atms 

The MasterCard/Cirrus ATM 
Locator 

www.mastercard.com/atm 
It’s modern-day alchemy: Plastic 
will transmute into paper money, 
provided you use an automated 
teller machine to make the switch. 
Locate one of these mystical de¬ 
vices using Visa and MasterCard’s 
worldwide ATM locators. 


» RESEARCH BANK RATES 
Bankrate.com 

www.bankrate.com 

The prime rate is falling, but your 



credit-card interest rate hasn’t 
budged. How strange. Those look¬ 
ing for greener lending pastures 
can sign up for Bank Rate Monitor’s 
free e-mail alert. This is a great way 
to track changes in interest rates 
for mortgages, credit cards, and 
home and auto loans—while you're 
out spending the green. 


» CALCULATE EXCHANGE RATES 
The “Full” Universal 
Currency Converter 

www.xe.net/currency/full 

The Universal Currency 
Converter 

www.xe.net/currency 
Translate between 180 different 
versions of the root of all evil, in¬ 
cluding the brand-neweuro. If your 
needs are less exotic, the classic 
version of this site handles the 80- 
odd most-swapped currencies. 


» FIND CHEAPER INSURANCE 

InsWeb 

www.insweb.com 
Confirm or dispel that fear of pay¬ 
ing too much for your insurance 
at InsWeb. Comparison shop here 
for auto insurance, life insurance, 
home owner’s insurance, renter’s 
insurance, and health insurance. 
InsWeb includes a passel of 
handy calculators, including one 
that helps you estimate the value 
of your possessions, so you can 
buy enough renter’s insurance 
coverage. 



» ANSWER A TRIVIA QUESTION 
lnfoplease.com 

www. infoplease. com 
What is the state flower of 
Alabama? You’ll find the answer 
to such basic (yet puzzling) ques¬ 
tions as this at the online version 
of this enduring reference. Most 
useful is its Fact Finder, a search¬ 
ing tool you get to keep at your 
virtual side as you browse the 
Web. (Oh—the answer is, of 
course, the camellia.) 


» LOOK UP A WORD 
OneLook Dictionaries 

www.onelook.com 
OneLook is the metasearcher of 
the dictionary world. Type in any 
word, and instead of searching 
just a single volume OneLook will 
probe its huge list of specialized 
and general dictionaries to give 
you the most comprehensive 
group of definitions. 


» LOOK UP FOREIGN WORDS 
A Web of On-line Dictionaries 

www. facstaff. bucknell. edu/ 
rbeard/diction.html 
This compendium of links includes 
many variations on the interna¬ 
tional-dictionary theme. You’ll find 
the Welsh Spell-Checker here, as 
well as the Esperanto-Russian 
Dictionary. You may not want to 
quit your day job and sign up with 
the United Nations, but it's a great 
way to pepper your prose with a 
few exotic bons mots. 


» TRANSLATE YOUR 
CORRESPONDENCE 
AltaVista translation services 

babel fish, altavista. com 
Write a letter to your far-away rel¬ 
atives in English, then convert it to 
your grandparents’ mother tongue 
with AltaVista’s Babelfish translation 
service. Be advised: Machine trans¬ 
lations can still yield humorously in¬ 
correct results. To make sure you 
get your points across, don’t use 
too many idiomatic phrases. 


» SOUND OFF TO YOUR 
ELECTED OFFICIALS 
Mr. Smith E-Mails... 

www.mrsmith.com 
In 1939’s Mr. Smith Goes to 
Washington, Jimmy Stewart’s char¬ 
acter did just that—he went to D.C. 
and ended up having his say in the 
Senate. But this isn’t Hollywood, 
and it is almost the 21st century. 
The 1999 Web version of Mr. Smith 
provides all the online forms you’ll 
need to sound off to the White 
House, Senate, and House of Rep- 
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resentatives simultaneously, with¬ 
out boarding a bus or even licking 
a stamp. And when the politicians 
won’t listen, there are also forms for 
selected newspapers, magazines, 
and TV networks. 


» GET GOVERNMENT STATS 
FedStats 

www.fedstats.gov 
The truth is out there. You might 
not be able to confirm an alien con¬ 
tact, butyou will find here just about 
any bit of government statistical 
data that is public knowledge, from 
agriculture to transportation. 



» LEARN ANYTHING 
Learn2.com 

www.learn2.com 
They tried hard, but your parents 
somehow managed not to show 
you how to clean silverware. 
Come to think of it, you never 
learned how to serve wine, drive 
a car with a stick shift, play chess, 
orfigljt jet lag, either. Save the re¬ 
sentments for your therapy ses¬ 
sion, but catch up on lessons lost 
at Learn2.com. Hmmm, so that’s 
what a “first down" is! 


HONE 


» GET HELP RELOCATING 
Virtual Relocation.com 

www.virtualrelocation.com 
Thinking of moving from New 
York to Seattle? You will save a 
bundle in local income taxes, but 
you'll have fewer than half as 
many sunny days. So says the 
Compare Cities feature of Virtual 
Relocation.com, which generates 
a side-by-side statistical com¬ 
parison of your present and po¬ 
tential hometowns. 


10 NET-USEFUL SITES 

The essential tools of Web navigation 


B *Tmprov(ment 
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» RENOVATE YOUR HOUSE 

Better Homes and Gardens 
Home Improvement 
Encyclopedia 

www. bhglive. com/homeimp/docs 
The kitchen faucet is leaky. The 
bathroom wallpaper is from 
1966—and it shows. You could call 
a plumber and a painter (and thus 
spend a lot of cash), or you could 
tackle both jobs yourself. But don’t 
replace an inch of pipe before con¬ 
sulting this versatile reference. 


» KNOW WHEN TO PLANT 
The Old Farmer’s Almanac 

www.almanac.com 
Whether you’re an 
overall-wearing, tobac¬ 
co-chewing real McCoy, 
or more of a back-to- 
the-earth weekend 
country dweller, you’ll 
find wisdom and old- 
timey advice here. 

Learn the significance of red-let¬ 
ter days, and read next month’s 
weather predictions. 


» CHOOSE THE PERFECT PET 
AOL.com Pets Decision Guide 

www.aol.personalogic.com/ 
?product=pets,aolcom,aolcom 
If your kid wants to get a Great 
Dane, but your already crowded 
apartment is better suited to a 
hermit crab, consult AOL’s Pets 
Decision Guide for wisdom in 
making a tears-f ree compromise. 
Plug in your preferences con¬ 
cerning size, smell, maintenance, 
and personality, among other 
variables, and this impartial 
decision-maker will tell you what 
type of domesticated critter is 
best suited to your lifestyle and 
environs. 


SEARCH THE WEB 

1. Yahoo! 

www.yahoo.com 

2. MetaCrawler 

www. metacrawler, com 
Though Yahoo! 's become a great 
deal more than just a directory, 
sorting out the Net’s chaos 
remains its strongest suit. But 
when your search involves a 
more obscure name or phrase, 
MetaCrawler will wend its way 
through as many as nine search 
engines and directories simul¬ 
taneously, including Lycos, 
Yahoo!, and MiningCo.com. 

SEARCH USENET 

3. Deja.com 

www.deja.com 

This friendly portal to thou¬ 
sands of Usenet newsgroups 


topic rants, and flames, and get 
to the meatier stuff. 

FIND E-MAIL ADDRESSES 

4. WhoWhere? 

www.whowhere.lycos.com 
Certain e-mail addresses are 
easy enough to guess (presi- 
dent@whitehouse.gov). Butyou 
should visit here when search¬ 
ing for a more arcane address. 

TRACK NET EVENTS 

5. Yahoo! Net Events 

events.yahoo.com 
This daily listing of the top 
events includes attractions 
both interactive and non-, from 
celebrity chats to live surgical 
procedures. 


DOWNLOAD SHAREWARE 

6. ZDNet Software Library 

www.hotfiles.com 
Still running Netscape Navigator 
2.0? Maybe it’s time to upgrade. 
ZDNet houses oodles of share¬ 
ware and freeware downloads— 
and that means the actual files, 
not links to slower (or even 
dead) sites. (ZDNet is operated 
by our parent company.) 

FIND A NET PROVIDER 

7. The List 

thelist.internet.com 
Sometimes the only way to 
end busy signals is to switch 
Net providers. Choose from a 
list of almost 7,000 here, 
searchable by area code, cost, 
and the type of services of¬ 
fered (dial-up, ISDN, DSL). 

UNCOVER HOAXES 

8. Computer Virus Myths 

kumite.com/myths 
Oh, look—the Good Times virus 
is plaguing us again! As if. Learn 
here which virus warnings are 
hoaxes and which you should 
take seriously. 

FIND E-MAIL LISTS 

9. Liszt 

www.liszt.com 

Moderated mailing lists are 
far friendlier and less "noisy" 
than newsgroups, though 
they are not so easy to find 
and join. Liszt dishes the facts 
on more than 90,000 such 
discussions. 

FOLLOW SITE UPDATES 

10. Mind-it 

www.netmind.com/html/ 

users.html 

Give Mind-it a list of Web sites, 
and it'll update you—via e-mail, 
a Web page, or even a pager no¬ 
tice—when these sites update 
their content. 
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» FIND YOUR NICHE 
AOL Workplace Careers 
Decision Guide 

www. aol.personalogic. com/ 
?product=career,aol 
Tinker, tailor, soldier, or spy? Those 
wrestling with career choices (or 
lack thereof) can take the Careers 
Decision Guide test. Find out here 
whatcoloryourparachute really is, 
then take the rest of the day off. 



APPOINTMENT BOOK 

Jump! 

www.jump.com 

Do you fear losing your Filofax full 
of precious personal data? This free 
Web-calendar service putsyourto- 
do lists and appointments online 
for universal access, and lets you 
combine that information with reg¬ 
ularly refreshed weather reports, 
TV listings, and even horoscopes. 
You can also share this good stuff 
with your coworkers and loved 
ones. Now relax. 


» SET YOUR WATCH 
USNO Master Clock Time 

tycho.usno.navy.mil/what.html 
Were you late again? Chances are 
excellent your watch isn’t quite 
right. To know for sure, consult 
one of the most up-to-the-second 
authorities, the U.S. Naval Obser¬ 
vatory. It takes only a minute. And 
besides, unless you’re talking 
about tequila shots, the early bird 
indeed gets the worm. 


» FIND A COLLEGE 
Peterson’s 

www.petersons.com 

If you’re not content (or eligible) 


to go to Dad’s or Mom’s alma 
mater, use the Web site of this 
renowned print reference to find 
a few options by name, or speci¬ 
fy a field of study, student-body 
size, location, and other specs to 
get matching schools. Addi¬ 
tionally, 1,000 or so of the col¬ 
leges listed here let you file your 
application online through 
Peterson’s. 


» PLAN A BETTER DATE 
Love@AOL Date Planner 

www.aol.personalogic.com/ 
?product=dating,aolcom,aolcom 
So you haven’t had too many sec¬ 
ond dates lately? Reassess your 
personal hygiene, then try fresh¬ 
ening up your usual agenda with 
the Date Planner. This inquisitive 
wizard asks you questions about 
your budget and mood, among 
other considerations, then makes 
suggestions from a list of more 
than 200 activities. 



» GET CUSTOM TV LISTINGS 

Gist TV 

www.thegist.com 
Make better use of your prime 
couch time by consulting Gist's 
detailed broadcast listings. Enter 
your ZIP code for local listings, 
then customize away by catego¬ 
ry (movies, soaps, comedy, sci- 
fi) and preferred channels. Also 
good: TV Guide Online [www. 
tvguide.com]. 


» BUY MOVIE TICKETS 
MovieLink 

www.movielink.com 
In such cities as New York, or¬ 
dering your movie tickets by 
phone or the Web has become de 
rigueur. Elsewhere, it is—or will 
soon be—simply a timesaving 
alternative to waiting in line out¬ 
side your local movie theater 
when the next blockbuster makes 
it to town. Check in here first to 
avoid the rush. 


10 SUPREMELY USEFUL SITES 

Services so basic you can’t surf without them 


GET A WEATHER REPORT 

1. Weather.com 

www.weather.com 
Enter a ZIP code and get the 
current conditions, a five-day 
forecast, and live Doppler and 
satellite maps for that region. 

TRACK SPORTS SCORES 

2. CNN/SI Desktop Scores 

www.cnnsi.com/desktop 
Leave this Java applet open 
while you’re surfing (or even 
working), so you can follow the 
play-by-play without a TV. 
Links back to the CNN/SI Web 
site provide game recaps and 
box scores. 

LISTEN TO LIVE RADIO 

3. Broadcast.com 

www.broadcast.com 
Though streaming video hasn’t 
achieved TV-like viewing qual¬ 
ity, you can’t beat the cornu¬ 
copia of aural offerings at 
Broadcast.com. It’s the Net's 
premier home of radio and TV 
news, sportscasts, live music, 
and on-demand music. 

CUSTOMIZE YOUR NEWS 

4. Excite NewsTracker 

nt.excite.com 

Select the topics that interest 
you and NewsTracker will scour 
the daily news from more than 
300 online papers and maga¬ 
zines for articles that match 
your search terms. 

FIND A PERSON OR 
BUSINESS 

5. WHITE PAGES 
The Ultimates 

theuitimates.com 

6. YELLOW PAGES 
Switchboard 

www.switchboard.com 
Consult the Ultimates and save 
yourself the phone-company fee 
when you’ve forgotten Uncle 


Stuey’s phone number in Miami. 
And when “Crazy Stu” gets 
locked up and needs you to post 
bail, the Find a Business link at 



Switchboard is where to search 


for bail bonds (or other goods 
or services) by either company 
name or category. 

GET DIRECTIONS 

7. DeLorme CyberMaps 

www. delorme. com/CyberMaps 

8. Maps On Us 
www. mapsonus. com 

Need to get from Point A to Point 
B? DeLorme’s CyberRouter will 
map the quickest or the short¬ 
est route—even if your trip in¬ 
cludes a ferry. If you’re looking 
for a local map, consult Maps On 
Us for a guide to the’hood. 

FIND AN APARTMENT 

9. SpringStreet 

www. springstreet. com 
Plug in a specific city and state, 
or even an exact street address, 
at this handy site (formerly 
Allapartments.com) to find living 
quarters of every shape and size. 
You’ll even get pictures and floor 
plans with your search results. 

FIND A HOUSE 

10. Realtor.com 

www.reaitor.com 
Stately manors and fixer-up¬ 
pers abound at Realtor.com, the 
home of the National Associa¬ 
tion of Realtors. Click on its 
maps to search here for the 
house of your dreams, no mat¬ 
ter what the price range. 


YAHOO! INTERNET LIFE 






































» BUY CONCERT TICKETS 
Ticketmaster Online 

www. ticketmaster.com 
Patronizing this reputable source 
saves you the hassle of last-minute 
dealings with sleazy scalpers— 
and besides, that’s not a good ex¬ 
ample to set for the kids. Search 
here by event name or by location, 
and check out the seating charts 
so you’ll know in advance how 
lousy (or how good, if you’ve got 
the dough) your seats are. 


» FIND OUT WHICH BAND IS 
PLAYING WHERE—AND WHEN 

Pollstar 

www.pollstar.com 
Are the Rolling Stones coming to 
town? Well, if there’s a large 
enough supply of his blood type at 
the local hospitals, then Keith and 
the boys will play. Find out when 
and where at Pollstar, your search¬ 
able guide to music acts on tour. 


» READ MOVIE REVIEWS 
FROM THE EXPERTS 
Movie Review Query Engine 

www.mrqe.com 

Before you shell out the cash for 
that new “five-star” movie, get 
some smart opinions at the 
MRQE. Search by title to find 
links to reviews from famous 
critics (including our own Roger 
Ebert), and peruse the views of 
other surfers. 


» RESOLVE MOVIE AND 
TV DEBATES 

Internet Movie Database 

www.imdb.com 

Did Dick York replace Dick Sargent 
on Bewitched, or was it the other 
way around? Solve the bet you 
have with your smart-ass friend 


by using the IMDb. The beauty of 
this reference is its ease of use: 
Just enter the title of a movie or 
TV show, and the IMDb spits out 
the entire cast list. Click on an ac¬ 
tor’s name and you get his or her 
filmography. How cool is that? 
And, in case you’re wondering, 
Dick Sargent replaced Dick York. 


» SEARCH FOR MUSIC FILES 

Lycos MP3 Search 

mp3.lycos.com 

MP3 audio is the hottest file format 
to hit the wires since the first GIF 
images. But if you can't find what 
you want, search here for your fa¬ 
vorite artist or song. Oh, by the way: 
Don't download any pirated works, 
because we know, of course, that 
such activity is illegal. 


» FIND THE BEST AIRFARE 
Bestfares.com 

www.bestfares.com 
Even if you have a travel agent 
you like, nothing beats getting 
down and dirty at the keyboard 
with a site such as Bestfares.com. 
Not really interested in traveling 
right now? There’s nothing like a 
$400 round-trip ticket to Paris to 
help change your mind. 


» GET A GREAT TRAVEL DEAL 
Online Vacation Mall 

onlinevacationmall. com 
Some people like to haggle for a 
bargain; others prefer the ease 
of plunking down a credit card 
and paying the going rate. This 
vacation hub provides both: bar¬ 
gains without a hassle. Pick your 
location and your destination 
and you’ll get a variety of vaca¬ 


tion packages from the spartan 
to the luxurious. 


» READ SUBWAY SCHEDULES 
City Rail Transit 

pave/.physics, sunysb. edu/ 
RR/metro.html 

Subway riders of the world, unite! 
Click here to find route maps and 
facts about city rail transit world¬ 
wide—from the famous Paris 
Metro to Hoboken, New Jersey’s 
PATH trains. 


» FIND CHEAP LODGING 

Hostels.com Worldwide 
Hostel Guide 

www. hostels, com/hostel. 
menu.html 

Hostels are a budget-travel main¬ 
stay. Search here to find a clean, 
well-lighted place, no matter 
where in this world you’ll be. 

» SEARCH FOR PARKS 

L.L. Bean Park Search 

www.llbean.com/parksearch 


Feeling a bit existential about your 
9-to-5 routine? Go take a hike, and 
let Park Search be your guide. 


it by location or activity (rock climb¬ 
ing, fishing, skiing). And remember, 


» TRACK FLIGHTS 

TheTrip.com FlightTracker 

www. thetrip. com/usertools/ 


If you’re picking up someone at 
the airport, check on the flight here. 
Enter the airline name and flight 
numberto get arrival times, or view 
a map that shows planes “in flight.” 


» LOOK UP MEDICAL INFO 
Mayo Clinic Health Oasis 

www. mayohealth. org 
Physicians and scientists from the 
famed Mayo Clinic share their ex¬ 
pertise at this health hub. The Ask 
the Mayo Physician and Ask the 
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Mayo Dietitian features provide 
top-shelf advice at a low, low price 
(as in free). 


» FIND A DOCTOR 

AMA Physician Select 
On-Line Doctor Finder 

www.ama-assn.org/aps/ 


To paraphrase Flannery O’Connor, 
a good doctor is hard to find. But 
the American Medical Association 
can help. Search its database by 
name or by specialty to find a new 
doctor, or just to get the skinny on 
your current healer. Details include 
AMA membership status, office 
hours, accepted insurance plans, 
and professional training. Just 
what the doctor ordered. 


lawvers.com;; 






» FIND A LAWYER 
Lawyers.com 

www.lawyers.com 
Everybody needs one sometime, 
for better (a new house, perhaps) 
or worse (you didn’t mean to slan¬ 
der your ex-brother-in-law, really). 
Search for a courtroom profes¬ 
sional here by location, area of prac¬ 
tice, and even language(s) spoken. 


» LOOK UP HOME 
HEALTH INFO 

InteliHealth 

www.intelihealth.com/IH/ihtlH 
Not every medical question requires 
a doctor visit, at least initially. This 
Johns Hopkins site is on call “24/7” 
to answeryour questions on every¬ 
thing from acne to vertigo. 


» STAY HEALTHY OVERSEAS 
CDC Travel Information 

www.cdc.gov/travei/ 

travelmap.html 

Ready to travel abroad? Click any¬ 


where on this site’s global map 
first for tips on avoiding common 
ailments once you reach your des¬ 
tination. You’ll get a primer on 
sidestepping specific conditions, 
medical supplies to take along for 
the ride, and vaccinations. 


» GET NEW CAR PRICES 
Edmund’s 

www.edmunds.com 
Unless you’re buying a pay-one- 
price Saturn, it helps to know the 
true dealer cost of your potential 
new wheels. Get accurate pricing 
here by specifying the exact 
make, model, and features you 
want—before you start negoti¬ 
ating with the man in the poly- 


» RESEARCH OLD CAR PRICES 

Kelley Blue Book 

www.kbb.com 

Your precious jalopy might be 
worth more (or less) than you 
expect. But don’t just accept the 
dealer’s figure at trade-in time; 
get the skinny here first. Or, if 
you’re in the market for a used 
car, find out here how much you 
should pay, and let someone else 
take the depreciation hit. 




» AVOID SPEED TRAPS 

The WWW Speedtrap 
Registry 


Tend to put the pedal to the met¬ 
al? This database of nationwide 
contributions points you to the hot 
spots where doughnut-eaters lurk 
with their radar guns, so you can 
slow down and become a law- 
abiding citizen, of course. 



» TRACK A PACKAGE 

DHL Worldwide Express 

www.dhl.com 

FedEx 

www.fedex.com 

UPS 

www.ups.com 

U.S. Postal Service 

www.usps.gov 

When tracking down a wayward 
shipment, there’s no need to be at 
the mercy of an uncaring customer- 
service representative. Plug in the 
package’s tracking number at its 
carrier’s Web site and you’ll see just 
where your most recent eBay pur- 


» LOOK UP ZIP CODES 

U.S. Postal Service ZIP+4 
Code Lookup 

www.usps.gov/ncsc/lookups/ 
lookup_zip+4.html 
Consult the Postal Service’s guide 
to nine-digit ZIPs the next time 
you’re stuck on those last four num¬ 
bers. Plug in a business name or a 
street address to get its Zl P+4 code. 


» FIND THE BEST SHIPPING RATE 
InterShipper 

www.intershipper.net 
If you’re not wedded to a particular 
courier, shop your package around 
here for the best deal. Plug in the 
package’s details (such as weight, 
contents, and destination) and it 
tells you exactly how much Airborne 
Express, FedEx, UPS, RPS, DHL, 
and the U.S. Postal Service will 
charge to deliver the goods. 


» FORWARD YOUR MAIL 

MoversNet 

www.usps.gov/moversnet 


Download a U.S. Postal Service 
change-of-address form here 
when moving, instead of waiting 
in line at the post office. MoversNet 
also links to pertinent government 
agencies—such as the Internal 
Revenue Service and the Federal 
Election Commission—who like to 
keep tabs on your whereabouts. 

“I 


» FIND THE BEST BOOK PRICE 
BookBlvd.com 

www.bookbivd.com 
Type in the name of a book, in 
print or out, and BookBlvd.com 
forages through 25 online stores 
in search of the best price—in¬ 
cluding delivery charges. Search 
by author, title, ISBN, or keyword. 



» MAKE AN EDUCATED 
BUYING DECISION 
CompareNet 

www.compare.net 
Those too busy (or simply un¬ 
willing) to roam 50 mall stores 
in search of the best cellular 
phone or camcorder can do 
much of this research at 
CompareNet. Don’t miss its 
customizable side-by-side 
feature and price comparisons 
of competing products. 


» GET PRODUCT REVIEWS 
The Gadget Guru 

www.gadgetguru.com 
If you want to stay up on the lat¬ 
est crop of gear, such as DVD 
players and digital cameras, this 
is the place to bookmark and 
monitor. And the Gadget Guru 
now includes news and reviews of 
kitchen appliances, software, and 
even computer furniture. 
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THE FOLLOWING EXCERPTS ARE from the 
forthcoming book BotGuide—The Internet’s 
Hottest Tools That Work the Web for You 
(HarperSanFrancisco, July ’99, $19.95), a 
Michael Wolff and Peter Rutten production 



cowritten by Y-Life Executive Editor Ben 
Greenman. BotGuide reviews and rates hun¬ 
dreds of bots, the software robots that roam the 
Web performing specific jobs for us—the kinds 
of jobs that save time and organize our lives. 


California Politicians 
Decision Guide 

www. personalogic. com 
Some may say that using comput¬ 
er technology to help figure out 
whom to vote for is a dangerous 
proposition, but hey, this is Cali¬ 
fornia—anything goes. Besides, 
PersonaLogic's California Poli¬ 
ticians Decision Guide could very 
well be the wave of the future. 
I nstead of trying to sort through the 
commercials and editorials and ar¬ 
guments, you type your particular 
preferences—what kind of leaders 
you like and where you stand on the 
issues—into the Decision Guide, 
and it will find which candidates 
most closely match your specifica¬ 
tions. It is, indeed, tricky to con¬ 
dense such a complicated process 
into a quick database search, but it 
also eliminates the biases found in 


other election resources. The com¬ 
puter doesn’t have a political agen¬ 
da; it’s simply trying to match you 
up with an appropriate candidate 
on the basis of your picks. Once it 
chooses the top candidates, you 
can read more about their biogra¬ 
phy, their major endorsements, and 
their ballot statement, and follow 
links to additional information. This 
tool shouldn’t take the place of an 
informed decision, but it can help 
you arrive at that informed decision 
come Election Day. 

FasTV.com 

www.fastv.com 

During the interminable impeach¬ 
ment hearings, didn’t you wish you 
could cut through the hours of 
footage to find the one or two mo¬ 
ments that interested you—espe¬ 
cially when they weren’t the one or 


two moments the networks tire¬ 
lessly pushed at you? The video-clip 
search engine FasTV.com 
allows you to do just that. At first, 
FasTV.com was a general archive 
that collected clips from CNN and 
other networks; at 
some point during the 
year, though, it became 
devoted primarily to the 
Clinton crisis, and to¬ 
ward the end of 
the year red|| 
signed its front:’ 
end to deal ex¬ 
clusively with 
the impeach¬ 
ment hearings. 

General or im-i 
peachment-speciff$ 

FasTV.com is an im¬ 
pressive tool- 
enter a search 


phrase and the engine will pinpoint 
the exact spot in the video where 
the phrase occurs. 


(TTf 

L_ m 



Audible 

www.audible.com 

edible is taking great 
strides toward changing 
the way you listen to spo¬ 
ken-word audio. Instead 
of going to a store and 
licking up a book- 
on-tape, you can 
Lnow peruse 
Audible's huge 
collection and 
download a digital 
file. Then you can 
play it right there on 
your desktop with the 
AudibleManager soft¬ 
ware (Windows only), 
or transfer it to the 



(This material is copyright © 1999 by WolffandRutten, Inc.) 
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Search for video clips at FasTV.com. 


MobilePlayer, a tiny Walkman-like 
machine (that will cost you a cool 
$200). To make it even handier, 
you can customize the Audible- 
Manager to download the pro¬ 
grams you want at a specified 
time, so if you don’t feel like wait¬ 
ing around for the file to be trans¬ 
ferred, you can set the software 
to take care of it automatically 
while you’re out watering the 
lawn. Audible has worked with 
RealAudio to create these files, 
which, while not providing the CD- 
quality sound you’d like when lis¬ 
tening to music, work well enough 
for reproducing the human voice. 
As an added bonus, many pro¬ 
grams are compatible with the 
new MP3 players. And Audible’s 
library has just about every au¬ 
diobook recording you can think 
of, from novels to self-help man¬ 
uals, famous speeches to busi¬ 
ness guides. Pick what you want 
and download the file in a matter 
of minutes—far easier than a trip 
to the store, and they’re never out 
of stock. 

Zabaware 

www.zabaware.com 
Voice-recognition software is still 
in the Dark Ages, but this Erie, 
Pennsylvania, company is hop¬ 
ing to push it into the light with 
its Ultra Hal software. Available as 
Windows-only freeware, Ultra 
Hal—named, presumably, forthe 
talking computer in Stanley 
Kubrick's 2001: A Space Odys¬ 
sey—uses voice-recognition 
technology to create a fully func¬ 
tional digital secretary. Ultra Hal 
can remember appointments and 
issue notification; learn and re¬ 
trieve addresses, phone num¬ 
bers, and e-mail addresses; and 
even dial phone numbers direct¬ 
ly. The program works reason¬ 
ably well, especially if you use 
standard phrases, and the inter¬ 
face is simple. The only drawback 
to Ultra Hal is its logo, a goofy, 
googly-eyed computer face that 


looks like a refugee from a failed 
children’s show. 

BullsEye 

www. intelliseek. com/prod/ 
products.htm 

How many search engines and 
databases are there on the Net? At 
least 300 search engines and 600 
databases, because that’s how 
many BullsEye’s customized intel¬ 
ligence agents monitor. With a 
clean, elegant interface called the 
BullsEye Manager and a variety of 
preprogrammed agents in such 
topics as Web content, news, peo¬ 
ple, books, software, business, ed¬ 
ucation, and health, BullsEye is one 
of the Net’s more comprehensive 
scrubbers (agents that specialize in 
pinpoint information retrieval). The 
standard version of BullsEye, which 
costs $27, has a number of other 
convenient features—inciuaing a 
bookmark manager that translates 
favorite sites from Netscape Navi- 
gatorto Microsoft Internet Explorer 
and vice versa. But users looking 
for full scrubber functionality will 
want to shell out the extra bucks for 
the professional version ($112), 
which has a tracking utility that per¬ 
forms update searches and notifies 
you via desktop, e-mail, or pager. 

WebVCR 

www.netresultscorp.com 
Most off-line browsing programs 
are doing a decent job, but every 
once in a while, you find a really 
great application like WebVCR. To 
make things easier, the program 
uses the VCR analogy: It allows 
you to “tape” Web sites, whether 
you’re browsing them as you 
record, or whether you set it to 
record while you do other things. 
This can come in handy in several 
ways: It saves time, if you don’t 
want to tie up your phone lines too 
long, and it also allows you to 
archive the contents of a site that 
might not be up forever. Also, it 
recognizes that sometimes you 
don’t necessarily want the com¬ 


puter to conduct scheduled down¬ 
loads but to simply “record” what 
you’re browsing, as you browse. 
What’s more, whereas other pro¬ 
grams of this sort take some time 
to learn to use properly, WebVCR 
is remarkably straightforward, 
automatically dialing up your serv¬ 
er, and even allowing you to set the 
VCR to tape your favorites. In no 
time, you’ll find yourself taping all 
your favorite Web sites as if they 
were TV shows—in fact, if any¬ 
thing, WebVCR is a lot easier to 
use than most conventional VCRs. 

Neuromedia Inc. 

www. neurostudios, com 
Neuromedia is a San Francisco- 
based company that designs and 
licenses “Virtual Representatives,” 
or two-way chatterbots, for use by 
other companies. In such a capac¬ 
ity, the bot needs to know a lot 
about one specific topic—selling 
Fords, for instance, if it were em¬ 
ployed by a Ford dealer site—and 
not much about the rest of the 
world. Neuromedia’s bots can be 
easily programmed to be such tun¬ 
nel-vision geniuses, and the site is 
demonstrating the company’s 
products’ high level of functional¬ 
ity by employing one of their own 
bots, called Shallow Red, as an au¬ 
tomated tour guide. Shallow Red 
does not pretend to have great or 
unbounded versatility. It carries on 
simple conversations nicely, an¬ 
swering questions and responding 


to comments, and the bot prefers 
to chat about Neuromedia’s site 
and other bot-related matters. On 
the latter subject Red is quite a ca¬ 
pable conversationalist, but in oth¬ 
er areas it—not surprisingly—runs 
aground regularly. Nevertheless, 
when you try to trick the bot, you’ll 
find that it (or its programmer) is 
sometimes smarter than it looks. 
(If you write, “Tell me a joke,” the 
chatterbot will respond with “I 
don’t know any jokes. The guys at 
netfunny.com do though. Here’s 
one of theirs.” It then connects you 
to the site.) On the other hand, there 
are quite a few canned responses: 
Ask about sports and Red will re¬ 
turn boilerplate about Neuromedia 
(“I can tell you about bots and how 
you can use Neuromedia's prod¬ 
ucts to make them”). Why does a 
sports question matter? Well, 
shouldn’t every car salesman (or 
bot) be able to say “How 'bout them 
Knicks?” before they start pitching 
that $20,000 product to you? 
Refining Shallow Red is an ongo¬ 
ing process and, interestingly, a 
collaborative effort—the company 
asks you to help improve its con¬ 
versational skills through a rating 
system that allows visitors to indi¬ 
cate when responses are especial¬ 
ly unintelligent, and you can also 
submit comments. Thus, Shallow 
Red is slowly opening its eyes to the 
things we humans can't help want¬ 
ing to talk about: the weather, our 
team, ourselves. Q 
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No more training wheels and bedtime stories. Now the girls are old 



enough for rides like the Super-Duper and the Whipper Snapper. But no 
matter how big Jennifer and Melanie get, Mom and Dad will always keep them 
safe. That's why they drive anew Ford Windstar. It’s the only minivan to earn a 
five-star front crash test rating five years in a tow.* ***** Looks like they own 

one of the safest rides in the park. 



nly useful in comparing vehicles within 500 pou 


New Ford Windstar 

New available side-impact airbags " 

New available Reverse Sensing System alerts driver to certain objects while backing up slowly. 

New available dual remote power sliding doors. Available all-speed traction control. 

To get all the facts and figures on Windstar, visit www.fordvehicles.com 









R inged by mountains, the town of Gostivar, 
Macedonia, lies about 20 miles from the Yugoslav 
border. With a population of around 45,000, it’s 
the kind of place where you can expect to see peas¬ 
ants riding horse-drawn carts down the main street. But with 
a circumstantial irony common in today’s information-driven 
world, Gostivar is also home to the Association for Democratic 
Initiative (ADI), which maintains a massive database of Albanian 

refugees displaced by the war in Yugoslavia’s Refugees gather in 

Tusilje after a six-mile 

neighboring province of Kosovo. “It’s quite flight to escape fighting 
in their hometown of 

an amazing thing,” says John West, the Srbica, in Kosovo. 


A SPECIAL REPORT ON THE UNPRECEDENTED ROLE 
THE NET HAS PLAYED IN THE KOSOVO CONFLICT—AND 
ON WHAT THIS HAS MEANT FOR THE REFUGEES, THE 
CIVILIANS ON ALL SIDES, AND EVEN THE COMBATANTS 
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war has become something of a news sto¬ 
ry itself. Countless articles and reports 
have pointed out that just as World War 
II had radio, Vietnam television, and the 
Gulf War live cable news, Kosovo has 
the Internet. Indeed, it has been the first ! 
major armed international conflict 
between two sides with a significant pres- I 
ence online. How significant? As of 
January 1998, there were 4,020 Web 
hosts operating in Yugoslavia. Although 
this nation of 11 million people is less 
wired than North America and Western 
Europe, it is significandy more so than 
much of the Middle East. 

INSIDE THE ECHO CHAMBER 

There’s no denying that the NATO bomb¬ 
ings, which began on March 24, made 
themselves felt immediately throughout 
the online world. Postings to mailing lists '< 

and newsgroups from users in Belgrade 
had a surreal immediacy to them. “When 
I looked outside, I saw great orange mush¬ 
rooms growing over building roofs,” 
remarked one resident of the Yugoslav 
capital. “I wonder what is on the menu for 
next night.” Whether it was Serbian war 
criminal Zeljko “Arkan” Raznatovic 
answering questions in an MSNBC chat 
room, or newsgroups in which Serbs and 
Albanians regularly engage in flame wars, 
the Net has permitted forms of personal 
contact that would have been unimagin¬ 
able during previous conflicts. 

From the start, the war has had an elec¬ 
tronic aspect to it. On the day the bomb¬ 
ings began, the public Internet server that 
NATO operates [www.nato.int] was overloaded 
by spam e-mail and thousands of “ping” 
test signals, leading some to claim erro¬ 
neously that it had been hacked. “We can’t 
say who is really behind it,” says Chris , 
Scheurweghs, head of NATO’s integrat¬ 
ed data service. In May, after the NATO 
bombing of China’s embassy in Belgrade, 
hackers “bombed” the White House Web 
site [www.whitehouse.gov] and crashed it. Days 
later, apparently pro-Chinese hackers 
went after the Web sites of the U.S. In¬ 
terior and Energy departments. Though 
officials denied that any real damage was 
done, a new form of international con¬ 
flict—war by hacking—was bom. 

The attempted hacks were only one 
kind of maneuver in the wired war. The 
Web site of Voice of America [www.ibb.gov], 
an arm of the U.S. State Department, 


Denouncing Milosevic,Turkish Albanians wave a poster that reads, “The vampire has returned to life.” 


London-based Webmaster who over¬ 
sees the online version of the database, 
called Find Kosovar Albanian Refugees in 
Macedonia [www.refugjat.org]. “You go into 
this room, and there are about 20 
schoolkids and their teachers busy key¬ 
ing in all the data we’re getting from 
around the country.” 

The stated goal of the multiethnic 
ADI, which was formed in 1994 as a vot¬ 
er-education effort, is “building a civil 
society in Macedonia.” To that end, its 
volunteers have lately been working 
around the clock to help establish first 
contact among Albanian refugees forced 
out of Kosovo by Slobodan Milosevic’s 
campaign of ethnic cleansing. Through 


the site, users from around the globe 
can search for refugees by name. If they 
have located someone in the real world, 
they can call ADI’s 24-hour hot line, 
which receives 3,000 to 5,000 calls a day 
on its two phone lines. 

“Our approximate success rate is about 
two out of 10,” says Shpend Imeri, the 
president of ADI. “That means we have 
connected thousands and thousands of 
people until now, and our database is get¬ 
ting bigger and bigger.” The International 
Committee of the Red Cross, which has 
been reuniting refugee families since the 
end of World War II, uses the database to 
follow up on reports of first contact. 

By now, of course, the Net’s role in the 
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broadcast its Serbo-Croatian and Al¬ 
banian services via live streaming audio. 
Articles on CNN Interactive [www.cnn.com] 
include links to the sites of the Yugoslav 
Republic [www.gov.yu], as well as to NATO’s. 
At a time when major news networks’ 
Belgrade correspondents often resort to 
filing reports by phone, the Web has 
even trumped TV: INET’s Belgrade 
Webcam [www.inet.co.yu/kamera] features a five 
image of a Belgrade street, with the 
warning, “Don’t ask for the location, 
we’ll tell you nothing.” 

“It’s the first time that the Internet— 
as a source of communications, as a 
source of opinion shaping, and hence as 
a source of policy making—has been used 
to such a degree,” asserts Wolfgang 
Danspeckgruber, a foreign-policy expert 
who heads Princeton University’s Liech¬ 
tenstein Research Program on Self- 
Determination. “Originally, the news 
media had a certain exclusiveness on the 
ability to influence opinion. What we 
have today is a second-track opening, 
which is uncensored, which allows those 
who have an interest in the region to 
have an independent source of informa¬ 
tion. In many instances, I have been in 
the situation where I knew a couple of 
days in advance what eventually appeared 
in The New York Times.” 

EARLY WARNING SIGNS 

The Net provided many early warning 
signals of the Kosovo crisis. “People 
knew that something was going to hap¬ 
pen in Kosovo for quite a long time, ” says 
Cathy Gormley, a research officer for 
the Initiative on Conflict Resolution and 
Ethnicity, known as INCORE [www. 
incore. ulst. ac.uk]. Based in Northern 
Ireland, Gormley monitors conflicts 
around the world to determine which 
ones may escalate. “I was aware of it 
about 18 months ago,” she recalls, 
“through discussion lists and things peo¬ 
ple were saying—students, academics, 
logging on and saying, ‘Help us.’ It was 
public knowledge to those who wanted 
to know about it. But the general public 
wasn’t aware of how serious things ac¬ 
tually were until just a few months ago.” 

Now, with the Milosevic regime barring 
Western journalists from Kosovo, world 
news organizations are relying more and 
more on updates from ground-level 
human-rights groups, many of which are 


TRACKING THE CONFLICT 

A GUIDE TO THE MOST IMPORTANT SITES IN THE KOSOVO CONFLICT 

Mil.lL.i.jlW3 
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OneWorld www.oneworld.org 

This umbrella site tracks human-rights news and 
provides links to more than 350 organizations 
around the globe. 

Find Kosovar Albanian Refugees in Macedonia 



iicial Web Site 


Federal Republic of Yugosli 

www.gov.yu 

The Yugoslav government’s Web site features its 
official account of the conflict in Kosovo, along with 
excerpts from the nation’s constitution. 


War Against Yugoslavia 

www. inet. co.yuAamera 

The Webcam is only one part of this Yugoslav site, 
which features continuous updates (sometimes 
minute by minute) about what’s happening in 
Serbia, complete with anti-NATO news items. 

INCORE www.incore.ulst.ac.uk 

Based in Northern Ireland, the Initiative on Conflict 
Resolution and Ethnicity tracks the world’s hotspots. 

Voice of America www.ibb.gov 
An arm of the U.S. State Department, VOA broad¬ 
cast its Serbo-Croatian and Albanian services via 
live streaming audio. 


The online version of the Association for Dem¬ 
ocratic Initiative's database allows friends and 
members of the Albanian diaspora to locate one 
another. 

NATO www.nato.int 

The official Web site of the North Atlantic Treaty 
Organization features numerous press releases 
concerning the Kosovo crisis. 

Human Rights Watch www.hnv.org 

The Web site of the international human-rights 
organization has many volunteers throughout 
Yugoslavia. Its Human Rights Flashes are an in¬ 
valuable source of independent news for other 
troubled countries around the world, as well. 



it www.nyu.edu/globalbeat 

An independent “resource service for the global 
journalist,” this site gathers numerous reports 
from the ground in and around Kosovo and Serbia. 


Anonymizer.com’s Kosovo Privacy Project 

info.anonymizer.com/kosovo.shtml 

This site, which Anonymizer.com maintains, 
features many links that enable users to send un¬ 
monitored e-mail and surf the Web anonymous¬ 
ly, away from the eyes of prying governments. 

Radio B92 www.b92.net 

Serbian authorities closed down the Web site of 
this independent Belgrade news radio station soon 
after NATO’s attacks began. Even though the sta¬ 
tion is no longer broadcasting, its site remains a 
fascinating piece of recent history. 


Amnesty International USA 


This site offers extensive coverage of and com¬ 
mentary on human-rights issues in the Balkans. 

Center for Information Strategy and Policy 

www.cisp.org 

CISP is a Washington, D.C.-area think tank devoted 
to information issues. 

Serbia Now! Online News www.sn-oi.com/news 

As an independent news and analysis site, Serbia 
Now! doesn't shrink from criticizing both NATO air 
strikes and the government of Slobodan Milosevic. 































as well as the public. 

This may be because 
all the journalists were 
kicked out of Kosovo, 
and there are no 
longer any credible, 
independent sources 
of confirmation.” 

Human Rights Watch 
recently changed the 
course of at least one 
major story: After 
NATO announced 
the death of Baton 
Haxhiu, a prominent 
Kosovar journalist, 

Haxhiu called Human 
Rights Watch to de¬ 
bunk the report. 

For other organiza¬ 
tions, even for those 
that have journalists 
near the war zone, the 
Net can be a vital tool 
for organizing raw da¬ 
ta. The New York Times 
is in the process of cre¬ 
ating its own database 
of atrocity reports, because, as Times re¬ 
porter David Rosenbaum puts it, “there’s 
no clearinghouse; there’s no central repos¬ 
itory of everything.” Though Rosenbaum 
says he believes that it’s too early to fully 
gauge the usefulness of 
the Net, he notes that he 
has personally subscribed 
to at least 30 Kosovo- 
related mailing lists. 

“I’ve been a reporter for 
a long time, and I’ve nev¬ 
er seen anything like this 
before,” he says. “It’s the 
first time that I’ve ever 
found reams of potential¬ 
ly useful information on 
the Net. I use it all the 
time to look up 
one specific 
thing. But this is 
the first time 
I’ve ever used it 
as a shotgun 
rather than as a 
rifle shot.” 

The Net is also helping to give voice 
to those within the conflict, adds NATO’s 
Scheurweghs. “It’s being used to a cer¬ 
tain extent as a communication network 


Not far from the Kosovar capital of Pristina, an ethnic Albanian surveys 
the damage to his neighborhood after an offensive by Serbian forces. 


within the area itself,” he explains. “In the 
beginning, we got a lot of e-mails, i 
out of Serbia, from people who were sup¬ 
porting us.” Furthermore, he says that 
beyond the war zone, NATO is using the 
Net more and more: “We have a 
work of contacts with Webmasters and 
other levels, with the United Nations, 
the UNHCR [United Nations High 
Commissioner for Refugees], and 
exchange a lot of information.” 

E-mail has also allowed other organiza¬ 
tions, including ABCNews.com [abcnews. 
go.com], to directly cover the reactions of 
ordinary Serbians to the bombings. Some 
believe that these accounts may lead to the 
creation of a new class of reporters in 
Yugoslavia. “These are not journalistic 
reports,” says Drazen Pantic, the founder 
of OpenNet, the first Internet service 
provider in Serbia. “They’re personal 
things, like diaries. But some of these peo¬ 
ple are becoming journalists in the process. 
It’s like sending out messages in a bottle, 
and some have seen that this is not enough. 
They want to send actual reports.” 

RADIO FREE BELGRADE 

But just because news is filtering out of 
Yugoslavia by way continued on page 142 


WEPWAR 

making themselves heard over the Net. 
The international organization Human 
Rights Watch [www.hrw.org], for example, has 
been e-mailing bulletins since the con¬ 
flict erupted, and both ordinary citizens 
and journalists are taking notice. “The 
Kosovo e-mail news flashes are com¬ 
pletely oversubscribed,” says Minky 
Worden, the organization’s electronic- 
media director. “And our messages show 
that it is journalists who are using them, 


TIME LINE 


MARCH 24,1999 »» NATO begins bombing 
Kosovo and Serbia. Within hours, authorities 
ban Radio B92 in Belgrade, confiscate its trans¬ 
mission equipment, and detain editor in chief 
Veran Matic for eight hours. The station con¬ 
tinues its broadcasts over the Web. NATO’s 
public Internet server is overloaded after being 
bombarded with spam and “ping” test signals; 
much of this activity is traced back to phone 
companies in Belgrade. 


MARCH 25 Human Rights Watch begins 
issuing its Kosovo Human Rights Flashes, both 
through its Web site and via e-mail. 


MARCH 30 D5> Notorious Serb paramilitary leader 
Arkan chats on MSNBC, saying, “We are fighting 
for peace and love; we are not fighting for war.” 
The next day, the inter¬ 
national war crimes 
tribunal indicts him. 


APRIL 2 »» Serb 
officials close down 
and seal Radio B92’s 
offices, put a new di¬ 
rector in charge, and 
halt the station’s Web 
broadcasts. 

APRIL 3 »» The Rev. 
Sava Jajic, the “cy¬ 
bermonk” who had 
been sending daily 
e-mails preaching 
reconciliation, as well 
as independent news 
reports, is reported to 
have left his monastei 


B92’s Veran 
center, speaks to 
the press shortly 
after the station 
was shut down. 

in Kosovo. 


APRIL 13 »» 0neWorld.org launches ADI’s 
searchable database of Kosovar refugees. 
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theOshabanq. 


$1,000,000 

SHOPPING E-SPREE 


You can't win if you don't register. For more info, go to www.shabang.com/million 



www.shabang.com 

personal shopping community 



OLD 



NETWAY J 


Comparing the Tried-and-True with the Net-and-New 


KEEPING THE DOG WELL-FED [•- 


O It was time to stock up on dog food—Nutra Adult Maintenance, 
to be exact. 

0 Checked the local feed store. A 40-pound bag there costs $24.99. 
O Tried a Petco superstore, where the price for the same amount 
was slightly higher: $26.99. 


Total time elapsed 

Four minutes calling, a half hour 
shopping 


Comments 

Our local store was convenient 
and had the best price. 

Old Way 


NET WAY 


O Searched for pet supplies and tried all of the places listed. They had 
toys and dog beds, but no dog food. 

o Searched specifically for dog food and found the cool DOG FOOD 
COMPARISON CHART [www.aloha.com/~wolfepack/food.html], but no 
online purveyor of dog food. Even Petco’s site [www.petco.com] had no 
way to order online. 


Total time elapsed 

30 minutes trying to find dog 
food online—without any luck 


Comments 

Anyone out there looking to 
start an Internet business? 




















[buying a wedding gift]# 


OLD WAY 



© The daughter of a friend got married recently, and my wife and 1 
wanted to send a nice wedding present. Headed downtown. 

© The bride had registered at Saks, Williams-Sonoma, and Macy’s, 
so we went to those stores. In each, we were able to see what the 
couple had asked for and what they had received. 

© Unable to decide, and overwhelmed by the choices (and the 
crowds), we fled. 

Total time elapsed 

Including parking and shopping, 

2/ hours 

Comments 

We didn’t buy a present, though 
we could have. 

NET WAY 




O Tried the Web, which was a revelation. Our friend’s daughter was 
registered at MACY’S: THE BRIDAL & GIFT REGISTRY [www. 
macysbridal.com]. She wanted a great-looking teakettle: the Calphalon 
two-quart whistler. 

© Filled out the online forms, including a message to the bride and 
groom, and sent the gift. 

© When it arrived, they called—thrilled. 



Total time elapsed Comments 

We knew what we wanted, ' No crowds, no cars, no parking, 
so it took 



DISCOVERING THE VALUE OF A DOLLAR 



O For an article, I needed to figure out the 1960 equivalent of $1 
billion. I hit the library and looked for reference books that might pro¬ 
vide the formula to do the calculations. 

© When I struck out, I asked the reference librarian 
at the business desk for help. She suggested a few 
books, which I pored through. No luck. 

© Called the economics departments at two universi¬ 
ties. A Stanford assistant professor said he could get the 
information. He called back with the answer: “about 
$200 million.” 


Total time elapsed 

3 K hours 


NET WAY 


Comments 

There may be a more direct source 
at the library, but even with help I 
couldn’t find it. 


O Searched the Net for adjust for inflation and came up with sev¬ 
eral hundred choices. Tried a few and found that they weren’t quite 
what I needed. 

© But then a click led me to the INFLATION CALCULATOR 
[wvsw.westegg.com/inflation], which asked me to fill in a simple form 
with the amount and the years to compare. In response, I was told, “In 
1960, $1,000,000,000 from 1998 was worth $182,865,061.21.” 


Total time elapsed 

12 minutes surfing and less than 
a minute for the answer 


Comments 

Got a more precise answer in a 
split second. 
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YOU DON’T HAVE TO BE A NEWLYWED TO 
CIRCLE THE GLOBE ON AN ADVENTURE 
THAT BEGINS AT HOME-ON THE NET >> 



\ Jv- 


/ 

J 

2 ^ 


I ’m getting married in September, and when people ask what we’re doing for 
our honeymoon, I love telling them we’re going around the world. So after 
choosing a caterer for our wedding, my fiance and I decided it was time to start 
actually planning our trip. For a week or so, we stopped watching late-night televi¬ 
sion and plopped ourselves down in front of the computer. And even though my hus- 
band-to-be isn’t as Net-sawy as I am, arranging the honeymoon is supposed to be the 
man’s job. So I let him do all the typing. 

If you go to Yahoo! [www.yahoo.com] and type in around the world travel, one of the first links 
that pops up is the Round-the-World Travel Guide [www.travel-library.com/rtwyhtml]. Sometimes, the 
best place to start is the most obvious. This terrific overview of an extended global trip 

BY DINA GAN G. ILLUSTRATION by GREEN & READ 
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was written by American wanderer 
Marc Brosius, who visited 15 countries 
in 2 9 months—and spent only $17,000! 
Aside from general information on des¬ 
tinations, weather, and transportation, 
Brosius provides detailed, practical ad¬ 
vice, including lists of what to pack, and 
budgeting work sheets to figure out 
how long you can afford to be away. 

After absorbing all this information, 
we sketched our initial plan. We would 
cover five countries in 90 days: two 
weeks in France (I’d always wanted to 
go to Paris), a month in China, a month 
in India, and seven days each in Israel 
and the Philippines (to pay homage to 
our respective heritages). We figured 
we would allow ourselves up to $ 10,000 
for airfare and lodging. Budget travel¬ 
ers could spend for less on a similar trip, 
but I had a rule about accommodations: 
no youth hostels. This would be our 
honeymoon, after all. 


BOOKING FLIGHTS 


» Because multidestination trips are 
so complicated, we quickly discovered 
that the big travel hubs like MSN Expedia 
Travel [www.expedia.com] and Travelocity. 
com [www.travelocity.com] just weren’t going 
to cut it. Discount-airfare consolidators 
that specialize in around-the-world 
travel proved to be a better bet. 

High Adventure Travel [www.highadv.com] 
has a search engine for finding pre¬ 
planned around-the-world itineraries 
(known to insiders as RTW routes). 
We entered Paris, Beijing , Bombay and 
got a $2,400 fare out of New York that 
goes to all three cities, as well as to a 
few other stops in Asia. The price 
sounded good, but the itinerary wasn’t 
precisely what we wanted, so we tried 
the site’s Fare Builder do-it-yourself 
tool. It was fun for a while, but pretty 
soon we were swimming in complicat¬ 
ed geographical strategizing: What’s 
the cheapest way to get from Paris to 
Beijing or Beijing to Bombay? Do we 
really need to fly through Hong Kong 
twice? After we cobbled together and 
submitted a labyrinthine route, we got 
back an estimate of $3,831. The site’s 
fine print says that if you feel you 


haven’t created the most cost-effective 
routing for your trip, you should con¬ 
tact the company by phone. 

We called High Adventure. The sales 
rep revealed that all the prices quoted 
online are low-season rates and repre¬ 
sent only about 15 percent of the avail¬ 
able routes. She also said that February 
was far too early to get the best fall fares 
through High Adventure, which often 
offers last-minute deals. Although this 
may be a great option for spur-of-the- 
moment global travelers, I didn’t want 
to plan my honeymoon at the eleventh 
hour. We soldiered on. 

The supercheap sample itineraries at 
Netfare.net [www.netfare.net], another dis¬ 
count RTW specialist, piqued our in¬ 
terest. To check how representative the 
fares were, we followed up by phone, 
and the travel agent told us he could 
arrange our trip for about $1,599 per 
person—assuming that we went over¬ 
land from Hong Kong to Beijing, added 
a stop in Bangkok, and dropped either 
Israel or India from the trip. We chose 
to forgo the latter country, resolving to 
do the India/Nepal loop on our first an¬ 
niversary, and scaled back our honey¬ 
moon to a more realistic two months. 

Neither High Adventure nor 
Netfare.net lets you book flights 
online. But unless you majored in ge¬ 
ography or worked a stint as an air- 
traffic controller, it’s probably better 
to let a human agent plan the most 
efficient RTW route. Because our 
trip was pieced together from dis¬ 
count fares, we couldn’t change des¬ 
tinations without incurring heavy 
penalties, though we could change 
dates and flight times for free by con¬ 
tacting the airlines directly. 


BOOKING HOTELS 


» The Netfare.net guy said that he 
could also book our rooms, but that 
they would run about $125 a night. He 
suggested that we would do better re¬ 
searching hotels ourselves. My fiance, 
who once spent six months backpack¬ 
ing across Europe, said we should just 
“wing it.” My answer? “No way.” I 
wanted to see maps, rate information, 


and pictures of hotel rooms. I even 
wanted to see what the bathrooms 
looked like, if that was possible. 

Back to the Net for an exhaustive 
hotel search. 

We knew Paris would be pricey, but 
we also wanted it to be special, so we 
planned to spend a few nights in a lux¬ 
ury French hotel before moving on to 
cheaper digs. The Paris Hotel Guide 
[www.france.com/travel/hotels/PHG.html] fea¬ 
tures a great selection, from small 
pensions at $48 per night to a stylish 
two-star for just $99 per night to a 
four-star Parisian palace for less than 
$2 50 per night. The site provides pic¬ 
tures of rooms or window views for 
each hotel listed, and you can check 
availability and make reservations on¬ 
line. Another option we considered is 
short-term apartment rental. Locaflat 
Paris [www.locaflat.com] offers charming 
studios for as little as $640 a week; list¬ 
ings include pictures of every room— 
even the kitchen and bathroom. 

The hotel planning sailed along. We 
knew we’d be staying with family 
friends in Jerusalem, but as a backup, 
we bookmarked Israel’s Hotel Center 
[www.inisrael.com/hotels]. This site provides 
listings for all major Israeli cities and 
posts some good Hot Deals, such as a 
double at the fiheraton Jerusalem for 
$95 per night. For our Bangkok stop, 
Thaiway.com [www.thaiway.com] offered 
plenty of affordable options, including 
a river-view room in a four-star hotel 
for about $78 per night. You have to 
trust the site’s description of the view, 
because not all of the rooms are pic¬ 
tured, but you can make reservations 
online. In the Philippines, we picked the 
resort island of Palawan [www.paiawan.net]. 
There we found beachfront cottages 
for as little as $20 per night (mosquito 
netting included). 

China was a little trickier. We 
learned from the rec.travel.asia news- 
group that tourists who just show up 
at a hotel in China tend to get gouged. 
One of our newsgroup e-pals sent us 
to China Custom Tours [www.xintours.com], 
which offers individual travel planning 
via e-mail. The company’s New York 
office was close to our apartment, so 
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we decided to go in person to discuss 
our itinerary with an agent. A few days 
after our appointment, she e-mailed us 
a detailed plan for the 12 cities in 
China we wanted to visit, including 
Hong Kong. The total cost for first- 
class lodging, privately escorted tours 
with English-speaking guides, and all 
in-country air and land travel worked 
out to less than $ 100 a day per person. 
Budget travelers could spend much 
less by taking buses or “hard-seat” 
trains instead of airplanes, and by opt¬ 
ing for group instead of private tours. 

China International Travel Service [www. 
citsusa.com] and Hotels in China [www.cbw. 
com/hotel] were useful sites for preview¬ 
ing hotels and tours, and both sites let 
you submit reservations by e-mail. 
Especially helpful for do-it-yourselfers 
is the Hong Kong Tourist Association [www. 
hkta.org], which has a Package Tour 
Finder that is searchable by budget, be¬ 
ginning under $1,000. But you’ll have 
to call an 800-number to book hotels. 

mnanii 

» My Hotmail [www.hotmail.com] account 
lets me check e-mail from anywhere 
in the world, provided I can find a 
place to log on. The Internet Cafe Guide 
[www.netcafeguide.com] lists more than 
2,150 cybercafes in 113 countries. We 
were pleased to learn that there are 74 
in France, four in Israel, 29 in Thailand, 
3 9 in the Philippines, 11 in Hong Kong, 
and 22 in China. (There’s actually a 
Kinko’s in Beijing!) Technotravel: How to 
Access the Internet While Traveling 
[pobox.com/~technotravel] is a handy guide. 


HURRY UP & WAIT ] 


» Thanks to the Net, our honeymoon 
around the world wasn’t a pain to plan. 
Nor did it hurt our bank account; the 
cost of our two-month trip for two 
came out to just $7,500 for airfare and 
hotels. Now we’re counting the days 
until September. Meanwhile, we’re us¬ 
ing Foreign Languages for Travelers 
[www.travlang.com/languages] to learn how 
to say “Where is the bathroom?” in 
five different languages. B 


Mlift. l I Rfr VIII 

MILLENNIUM 



Dawn 
of a New 
Millennium 

Looking for a 
really exotic 
place to spend 
New Year’s Eve? 


Around the World 

Imagine flying the friendly skies at Mach 
2 with 95 other people in your own pri¬ 
vate jet and touching down in Hong Kong 
for the New Year. This 18-day tour departs 
from New York on December 24,1999, 
and makes stops in Sydney, Hong Kong, 
Delhi, and Cairo, as well as in the Hawaiian 
Islands and at the Masai Mara National 
Reserve in Kenya. Cost: $75,000. 
www.intrav.com/millen.htm 


Wilderness Travel 
has about two 
dozen tours 
scheduled for 
the end of De¬ 


cember through January. Hike 
along the Inca Trail to Machu 
Picchu or go sea kayaking in 
del Fuego. Cost: Varies by desti- 
and number of members in tour 
group; ranges from $1,795 to $4,995, 
airfare. 

avel.com/millenn.htm 


Millennium Trips 

Mountain Travel-Sobek offers even 
more exotic ways to spend the end of 
the year. Trek through Marrakech on a 
camel, raft the headwaters of the 
Amazon, or experience polar life in 
Antarctica. Cost: Starts at $1,500. 
www.mtsobek.com/MTS_NAV/ 
mill_frm.htm 


ning to party 
like it’s 1999? How 


about a foreign coun¬ 
try where nobody 
has ever heard of 


the Artist For¬ 


merly Known as 
Prince? Follow the 


of the more un 

able feasts planned for the 
millennium. If your mode of 
transportation is fast enough—and 
wallet fat enough—-you 
ebrate the new year more than once! 


Millennium II Air France Concorde 
Charter Tour 

Can’t decide where you want to be when 
the clock strikes 12:00 on New Year’s 
Eve? You can celebrate twice with this 11 - 
day tour, arranged by Air France and 
Concorde Spirit Tours. First, ring in the 
year 2000 in Paris, then travel “backward 
in time” and arrive in New York, where 
you will be escorted to Times Square to 
ring in the New Year again. Afterward, 
continue on around the globe with stops 
in Hawaii and Mexico. Cost: $39,800. 
www.emcoinc.com/travel/html/Milen/ 
Concorde.htm 


Odyssey 2000 

If getting in shape is going to be one of 
your New Year’s resolutions for the year 
2000, here’s a surefire way to do it and 
see the world at the same time. Tim 
Kneeland & Associates, a North 
American bicycle trek organizer, is 
offering a 366-day tour on wheels, start¬ 
ing on January 1,2000. Originating and 
ending in Los Angeles, the tour will have 
you cycling through 45 countries, cov¬ 
ering a total of 20,000 miles. Cost: 
$36,000 (including meals, accommo¬ 
dations, and bikes). 
www.kneeland.com 
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» THIS MONTH WE TEST AND ASSESS THE ■ INTERNET'S LEADIN6 SPORTS SITES 



By Bilge Ebiri illustration bv Christian northeast 

B y now, it’s a truism that sports is 
the perfect genre for the Net. 
Highlight reels come ready-made 
for Web consumption; hyperlinks 
are God’s gift to player stats; fans fill every 
conceivable forum with opinions; and the 
relentless scoring frenzy of a Lakers-76ers 
game gives new meaning to the expres¬ 
sion “rapidly developing story.” Wherever 
you want to go today, chances are it’ll have 
a sports ticker with the latest Cubs score, 
and the sheer number of options can stymie 
even die-hard fans. Lots of baseball sites 
offer pretty pictures and timely coverage, 
but will they provide you with the stats you 
need to run your fantasy league? Will over¬ 
looking one football site deprive you of the 
chance to ask your favorite overpaid rook¬ 
ie quarterback why he’s been throwing all 
those interceptions? And just where, ex¬ 
actly, does one get the latest scores from 
the Turkish soccer leagues? That’s where 
we come in. We pitted the major sports 
hubs against one another in a supersite 
Super Bowl; some of these contenders 
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went on to nab the title for a specific sport. 
Whatever it is you’re looking for—a par¬ 
ticular league, insightful writing, or action- 
packed clips—we’ve cut the scrubs, matched 
up the opponents, and found the most valu¬ 
able players. 

And the Winners Are... 

BEST SPORTS HUB 
ESPN.COM 

[www.espn.go.com] 

It’s a close one, as always. Why does 
ESPN.com come out on top? For starters, 
it provides thorough, well-written coverage 
of just about every sport out there, and it’s 
fast. Stats, live updates, in-depth analysis, au¬ 
dio, and video are all here under one roof, 
as you’d expect from a major hub. But it’s 
the ongoing dialogue with fans—a key com¬ 
ponent of sports on the Web—that sets 
ESPN.com apart. From the army of ana¬ 
lysts and athletes who hold forth in open fo¬ 


rums during the NFL 
draft to the NBA 
scoring leader who 
drops by to answer 
fens’ questions, inter¬ 
activity is the site’s 
strong suit. What 
makes ESPN.com’s 
win even more im¬ 
pressive is that we judged it solely on what 
it gives you for free. (The only major hub 
with fee-based content, it also offers such lux¬ 
ury options as sortable stats for $3 9.95/year 
or $4.95/month.) Perennial rival CBS 
SportsLine [cbs.sportsline.com] earns honorable 
mention for its well-organized stats and out¬ 
standing multimedia updates of games. 

BEST OFFICIAL LEAGUE SITE 
NBA.COM 

[www.nba.com] 

With its flashy highlights, flamboyant play¬ 
ers, and breakneck speed, pro basketball 


seems perfect for cy¬ 
berspace. NBA.com 
proves it, with live 
scoreboards, break¬ 
ing-news updates, 
and exclusive player 
chats that cover the 
entire NBA roster, 
from the basement to 
the champs. Whether it’s the Los Angeles 
Lakers or the Los Angeles Clippers, each 
league lineup has its own team “theater” 
page with extensive video highlights of its 
games. Among the dose contenders, NFL.com 
[www.nfl.com] wins points for its impressive in- 
season chats with players and coaches. 

BEST BASEBALL SITE 
FASTBALL 

[www.fastball.com] 

If baseball’s your game, then Fastball’s your 
site. Packed to the gills with obsessive de¬ 
tail, it’s the kind of site every sport wishes it 



Report Card: Grading the Major Sports Hubs 


ESPN.C0M 

www.espn.go.com 


Extremely thorough and 
well written; most areas 
available even to non¬ 
subscribers for free A 


Regular chats with deep 
reservoir of ESPN ana¬ 
lysts, plus easy access to 
official league sites A+ 


Watch/listen to live ESPN 
programs; video clips 
kept to a nonintrusive, 
tasteful minimum B+ 


Navigating the excellent 
stats could be easier, and 
you will need to pay for 
sortable stats B+ 


Last year’s streamlining 
has made entire site 
faster to load, though the 
live gamecasts can lag 
a bit A- 


OVERALL 




CBS SPORTSLINE 

www.sportsline.com 


Not as in-depth as it 
could be, but features 
easy-to-navigate team 
pages B+ 


Multiple topics covered 
in fan chatrooms—and 
there’s a hefty dose of 
celebrities, too B+ 


Live animated versions 
of games, acres of clips, 
multimedia break¬ 
downs—a gold mine A+ 


Prodigious links, detailed 


info than ESPN A 


Nifty graphics and nu- 


scores update quickly B+ 



CNN/SI 


www.cnnsi.com 


Fast and thorough, with 
lots of international cov- 


writers a major plus A- 


Lots of clips, all in one 
convenient location, and 
they’re never a substitute 
for actual coverage B+ 


Allows multiple ways of 
sorting; detailed num¬ 
bers A 


Like we said, it's fast. 
The quickest live-scor¬ 
ing updates of the ma¬ 
jor sports hubs A 


© 


THE SPORTING 
NEWS 

www.tsn.cbm 


Hard to beat for good 
writing, but team reports 
updated only twice a 
week, at best A- 


Chat rooms only, and no 
real interaction with 
columnists C- 


What is this multimedia 
of which you speak? 
Nice pictures, though F 


Informative stat pages 
are hard to reach B- 


Minimal images make 
entire site easier to load, 
but live scoreboards are 
nothing to get excited 
about B 


FOX SPORTS 

www.foxsports.com 


Decent writing, exten- Uh, does sending a letter 
sive reporting helped by to the editor count? F 
Fox’s global presence B 


Lots of video highlights, 
but they are intrusive 
and slow pages down B 


Detailed statistics and 
well-organized team 
matchups require a bit 
of navigating B+ 


Media and banners and 
frames—oh, my! With 

all this chaff, no wonder V. J 

it slows to a crawl C- 


How we rated the sites: We evaluated the free-content areas on the major sports hubs during April 1999; grades do not reflect new features or upgrades that may have been added 
since that time. ESPN.com also offers fee-based content ($39.95/year; $4.95/month). 
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had. Why? In addition to good stats and up- 
to-the-minute coverage, Fastball has a great 
sense of humor; check out Casey Stengel’s 
quotes in the Foul Pole section. (“Everybody 
line up alphabetically according to your 
height.”) Or the All-Body Parts team, which 
includes Elroy Face, Greg Legg, and Ollie 
Beard. You’ll also find a stellar fantasy base¬ 
ball area (see “A Closer Look,” right), and 
plenty of spots to vent in five chat rooms. Of 
course, it’s technically impossible to appre¬ 
ciate baseball without knowing its storied 
past. Total Baseball Online [www.totalbaseball.com] 
offers an excellent section devoted to the 
sport’s history (thanks to some very diligent 
writers), and also the Official Encyclopedia of 
Major League Baseball, for you to order. 


BEST BASKETBALL SITE 
ESPN.COM NBA 

[espn.go.com/nba] 

If NBA.com is so great, then why does 
ESPN.com have the better basketball site? 
First of all, the hub’s hoops coverage sur¬ 
passes its competitors’ thanks to faster-load¬ 
ing pages studded with speedy links. Second, 
ESPN.com has affiliated itself with 
NBA.com, and links directly to reports on 
the official league site. As a major hub, it 
also offers access to NCAA news and scores 
that NBA.com doesn’t provide. And 
ESPN.com’s famed battalion of analysts pays 
painstaking attention to every aspect of the 
game. If it affects the NBA, it’s here. 


BEST FOOTBALL SITE 
CBS SPORTSLINE NFL 

[cbs.sportsline.com/nfl] 

Besides offering generally excellent gridiron 
coverage, CBS SportsLine has the best mul¬ 
timedia in the field, along with streamlined 
pages of stats that load up painlessly. But the 
standout feature here is a live animated ver¬ 
sion of ongoing NFL games, which allows 
you to follow the action from your desktop. 
It might not compare to the real thing, but 
in a sport that suffers from long periods with¬ 
out scoring, it sure beats sitting there wait¬ 
ing for the numbers to change. 


BEST HOCKEY SITE 
NHL.COM 

[www.nhl.com] 

If you want to see video footage of Eric 
Lindros’s latest game-winning goal, or 
get breaking news about injuries, sus- 


A Closer Look: Fantasy Leagues 

You can go online year-round to check out news and rumors about every professional sport. But 
fantasy leagues follow the seasons of their real-life counterparts, and baseball 
predominates when summer rolls around. While most baseball “rotisseries” (as fantasy leagues 
are also known) hold their drafts in March during spring training, it’s not too late even now if you 
aspire to play George Steinbrenner. A number of sites let users jump in throughout the season to 
take advantage of rookie sensations (who will be this year’s Kerry Wood?) and surprising come¬ 
backs (like Jose Canseco’s in 1998). And, as a bonus, most of them are free. 


ESPN.com Fantasy Games [games.espn.go. 

com] is like an amusement park: Everywhere you 
turn, there’s another ride you want to go on, from 
NASCAR racing to fan¬ 
tasy golf. ESPN’s full- 
season baseball game 
should be avoided this 
late in the year; it’s not 
worth the $29.95 fee to 
play catch-up with oth¬ 
er “owners” who may 
already be 100 home 
runs ahead. But try 
the free Baseball 
Challenge, which has 
weekly prizes. You'll 
have to juggle your 
player salaries, but 
there are always late- 
season surprises that 
even the odds. 


USA Today Wall Street 
Sports hosts one of the 
most innovative free 
games we've seen, 

Fantasy Sports- 
Exchange [usatoday. 
wallstreetsports.com]. 

Trade your favorite ath¬ 
letes from all of the pro 
leagues, as well as col¬ 
lege sports, on the “stock market,” and win a 
chance at monthly prizes. Since athlete prices 
change in real time, registered users should check 
in every so often to update their portfolio. Buy 
McGwire or Griffey, and watch your stock rise as 
theirs does—or, conversely, slip, if you happen to 
own shares of, say, Darryl Strawberry. 

Yahoo! Sports Fantasy Baseball [fantasy. 
yahoo.com/baseball] touts that age-old consumer 
favorite: free service. Visitors can check out a sam¬ 


ple league that demonstrates the features of the 
game, and return at any point in the season either 


Sandbox.net [www.sandbox.net], Fastball also of¬ 
fers Sandlot Fantasy Baseball, a free, full-fantasy 
game that lets you call the shots as owner, GM, 
and manager. And there’s another good freebie on 
the Sandbox home page: Heavy Hitters, which 
houses 250 of the best sluggers in baseball. Create 
your very own field of dreams by selecting an elite 
eight-man batting order with a fixed salary cap, 
then compete for weekly prizes as your lineup 
faces a series of fantasy pitchers .—Jeffrey Cohen 


to join an existing league or to create their own— 



team Web page, bul¬ 
letin boards, and more. In partnership with 
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Gold Star SitesiSPORTS 


pensions, and transactions, NHL.com is 
the place to go. You’ll also find extensive 
weekly coverage of the minor leagues, 
links to all the official team pages, and live 
game cybercasts—an invaluable service 
for anybody following a favorite team 
away from home. 

BEST SOCCER SITE 
THE DAILY SOCCER (INTERNATIONAL) 

[www.dailysoccer.com] 

SOCCER TIMES (U.S.) 

[www.soccertimes.com] 

Fans in faraway countries visit the Daily 
Soccer religiously for news about regular- 
season matches and international competi¬ 
tions. Although the bulk of the reportage on 
the site leans toward 
the major European 
leagues, what distin¬ 
guishes the Daily 
Soccer is its huge 
page of headlines 
from around the 
world, with reports 
about and results for 
everything from the 
Turkish leagues to 
the African Youth 
Championships. On 
this side of the At¬ 
lantic, Soccer Times 
is the Web’s best 
source of informa¬ 
tion, with quality 
coverage of Amer¬ 
ican professional and 
college leagues, as 
well as international tourneys. 

BEST TENNIS SITE 
TENNIS.COM 

[www.tennis.com] 

Although Tennis magazine is a monthly pub¬ 
lication, its Web site keeps you current with 
tennis news through a page of wire reports. 
Whether it’s the latest on a top-seeded play¬ 
er’s injury or her rocky love life, chances are 
you’ll find it here. And chances are that if 
you follow tennis, you play the game as 
well. At Tennis.com, you can enter your 
personal statistics and receive advice on 
improving your form, or review the latest 
in equipment. There’s also a great player- 
match service that helps you find potential 
partners and opponents in your area. 


BEST AUTO-RACING SITE 
THE AUTO CHANNEL 

[www.autochannel.com] 

What’s auto racing without the highlights? 
With up-to-the-minute reports coming 
in continuously on its Motorsports Wire, 
and an incredible array of streaming video 
at your fingertips, the Auto Channel 
should be at the top of any racing enthu¬ 
siast’s fist of favorites. It’s extremely well 
organized: You can search by driver name, 
circuit, and track. And because it’s not 
just a racing site, there’s plenty of room 
for such extras as fantastic video archives 
for the auto enthusiast. View factory 
footage of Chevy’s latest models, and 
check out industry shows. Or put the 


pedal to the metal and take in adrenaline- 
soaked drag-racing cybercasts. 

BEST COLLEGE-SPORTS SITE 
COLLEGE SPORTS NEWS DAILY 

[chili.collegesportsnews.com] 

Anyone who regularly follows college 
sports knows that no big general-sports 
hub can truly do justice to the campus 
beat. For fans of Duke basketball or 
Fresno State volleyball, College Sports 
News Daily covers its turf thoroughly 
and efficiently. Although you won’t find 
the kind of multimedia eye candy that 
hypnotizes users at the flashy pro sites, 
there is plenty here to keep even the 
busiest of college sports fans glued to 
their monitors. 


BEST GOLF SITE 
GOLF 0NLINE.C0M 

[www.golfonline.com] 

If you’re looking for the latest standings in 
the PGA Tour, or want to work on your own 
game, you’ll hit a hole in one at Golf 
Online.com, produced by Golf Magazine. 
Beyond providing in-depth coverage of pro¬ 
fessional golf, this supersite lets you explore 
the world’s best courses, or find a resort rec¬ 
ommendation for your next links vacation. 
Want to improve your swing? Just head to 
Hole 2 for cogent instruction, or visit the 
helpful Private Lessons area, where you can 
get a personalized online profile that may 
help shave points off your score. 

BEST 
WOMEN’S 
SPORTS 
SITE 

SPORTS ILLUSTRATED 
FOR WOMEN 

[www.siforwomen.com] 
With a powerhouse 
like CNN/SI be- 

der SI for Women has 
so much to offer. 
There’s detailed 
coverage of the 
WNBA and other 
professional and 
amateur women’s 
leagues, along with 
lively forums and 
helpful features like 
Ask Dr. Dot, which 
answers fitness and health questions. Great 
writing and incisive analysis make this well- 
designed site a must for those who are fol¬ 
lowing women’s sports or playing them. 

BEST SPORTS-RUMOR SITE 
RUMOR CITY 

[www.rumorcity.com] 

Rumor City takes on the daunting chal¬ 
lenge of reporting trade rumors and other 
insider news from almost every major sport. 
Though you may get more details on a 
sport-specific site (say, The Hockey Report 
[home.il .net/~antmba/geo.htm] for NHL dish) 
Rumor City manages to cover all the bases, 
from the trade roller coaster of an NFL star 
to news that a top Brazilian soccer player is 
unhappy on his European team. Q 
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CASINO GALAXY 


Casino Galaxy announces the Miss Casino Galaxy 2000 contest 
open to women, worldwide, between the ages of 18 and 32. 


The winner receives $10,000 in U.S. dollars and a one-year 
spokes model contract representing Casino Galaxy - 
the hottest new gaming site on the Internet. 


Casino Galaxy will announce two semi-finalist, chosen by online 
voting, every five weeks beginning March 22 through August 31. 
All six semi-finalists will take part in the special international 
grand opening ceremonies for Casino Galaxy on September 6, 
1999, when Miss Casino Galaxy will be crowned. 


/aSHTO 


Visit Casino Galaxy’s website at www.casinogalaxy.com for 
complete contest rules. E-mail two photos of yourself along 
with a completed application (available online). 


www.casmogalaxv.com 

Your Internet Gaming Destination 



Instant Comedy with the Groundlings). 

www.fxnetworks.com 



£ RE-LAUNCH. 

SALON.COM. The literate Webzine, which 
made an impact with its coverage of the 
Clinton scandal, branches out into an 
entire network by dividing its content into 
such categories as Books and Mothers 
Who Think. It also gets the visual 
makeover its name has always suggested. 
www.salon.com 

DISNEY.COM. In an effort to become the 
most magical place online, this giant 
behemoth now incorporates its sub¬ 
scription service, Club Blast (formerly 
Disney’s Blast Online), and links to 
more than 2 5 Disney sites and services. 
www.disney.com 

AMAZ0N.C0M AUCTIONS. Our next item is 
a pretty little site straight out of Seattle, 


I where the owner found it in his garage. 

: Can you believe it? The site now offers 
: online auctions, and bidding begins at the 
j URL below. Do we have a buyer? 

: auctions.amazon.com 

I it’s'-Ent'ertainment""^ 

J0KES.C0M. Blondes. Rednecks. Mothers- 
: in-law. If the one-liners at this site seem 
: stale, just cut, paste, and forward them. 

: What enemy wouldn’t cry at the sight of 
: another Helen Keller joke? 
i www.jokes.com 

: FX. The cable channel responsible for 
: rerunning The X-Files (yes!) and creat- 
; ing Bobcat’s Big Ass Show (no!) revamps 
: its Web site, providing more content 
: about network stars (such as magicians 
i Penn and Teller) and series (including 


BACKSTAGE PASS. Do Ally McBeal’s 
hemlines really have an effect on the 
ratings? Study this site’s Overnight Net¬ 
work Ratings for the answer, and then 
read up on the latest movie and TV 
news, reviews, and rumors. 
www.backstage-pass.com 

C o R T A L S J ' S E R VICE S ^ 

NEWCITY.COM. Fight authority with Brian 
Hieggelke’s “antidote to the sanitized, 
by-the-numbers portals.” With partner 
sites in dozens of U.S. cities, Newcity’s 
network of alternative weeklies and 
Webzines takes on the Establishment 
while establishing a lifestyle outpost for 
the hemp wine-sipping crowd. 
www.newcity.com 

^ ' art.&.phot'oeraphy ^ 

THE PICTURE COLLECTION. The sailor kiss¬ 
ing the nurse on V-J Day. JFK and Jack¬ 
ie’s wedding. William Shatner! Hundreds 
of thousands of photos from Time Inc. 
magazines (especially Time) are available 
to search and view—and, if you become 
a registered visitor, license for use. 
www.thepicturecollection.com 

MARK BOYLE PHOTOGRAPHY: IMAGES OF 
AUSTRALIA. If your only knowledge of the 
land down under comes from Men at 
Work and repeated rentals of “Crocodile” 
Dundee II, be sure to view these stunning 
landscapes by photographer Mark Boyle. 
www.iinet.net.au/~mboyle 



Photographer Mark Boyle reveals Australia’s 
beauty In images that border on the surreal. 
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ZEEKS.COM. The heart behind this cutesy 
site, supposedly set in a Wuzzles-like 
world where fish can fly and sheep can 
sting, is a search engine with an unfor¬ 
giving obscenity filter. 
www.zeeks.com 



Zeeks.com provides free safe-surfing software 
and the chance to opt for ad-free scenes. 


SANITY CENTRAL.COM. Of course you’re 
crazy about the kids. But are the kids dri¬ 
ving you crazy? Bedraggled parents can 
stop here for humorous top-10 lists, 
strange stories from readers, and other 
forms of comic relief. 
www.sanitycentral.com 

TROUBLE. This teen site, which originates 
from a U.K. television station, features a 
virtual chat room and all the latest “hot 
goss. ” In terms of content, expect as much 
cheek as James Van Der Beek. 
www.trouble.co.uk 

ftf' MUS1C.&.VIDEO * 

SPIN.C0M. The print magazine’s music 
coverage has always been tops. Now, after 
years as an AOL exclusive, it comes to 
the Web, decked out with provocative 
playlists on Spin College Radio. 
www.spin.com 

MELON DEZIGN. Psychedelic lounge 
music from France is hip enough. But 
add an animated video of colorful bod¬ 
ies swimming, twisting, and dancing, 
and you’ve got.. .well, a Shockwave pre¬ 
sentation that takes a hell of a long time 
to download. It’s worth the wait. 
www.melondezign.com 


U SINESS^&T7n ANC e" * 

J0BS.C0M. The Resumail It! feature deliv¬ 
ers your job qualifications straight to 
potential employers’ desktops, proving 
much more effective than your “Will 
Work for Food” sign. 
www.jobs.com 


INVESTOR-ADVICE. Whether you’re a day 
trader or an inside trader, this site is worth 
a click: It analyzes a company’s informa¬ 
tion and, via a computer program, predicts 
the future value of the stock. 
www.investoradvice.com 

C r *’'ziNES. &N EWS * 

SCRAWL. Its exclusive interview with the 
Melissa virus was a journalistic coup. See 
if this humor zine—whose topics include 
Andy Kaufman, vampires, and Ikea—can 
keep ’em coming. 
www.scrawl.org 


MS. MAGAZINE. Back on the newsstands 
after a three-issue hiatus, the famous 
feminist publication, returned to the 
hands of cofounder Gloria Steinem, 
asks Webheads to “wake up and smell 
the estrogen.” 
www.msmagazine.com 


|fTIME.&.TIDE 


2 


THE CENTURY: AMERICA’S TIMELINE. Some 
of you may have a problem remembering 
last night, much less an entire 100 years. 
Bone up on what you may have missed 
with the History Channel’s year-by-year 
highlights of the 20th century. 
www.historychannel.com/centurytime 


THE MINUS Y2K BUG. What led the 
Hebrews to escape from Egypt? Accord¬ 
ing to this site, it was the “Minus Y2K 
bug,” which wreaked havoc on the origi¬ 
nal Silicon Valley (named such for all the 
sand, of course). For more on this humor¬ 
ous premise—including “Egyptian” art 
never seen before—venture here. 
www.athenet.net/-jlindsay/my2k.shtml 


C O N T 
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by Buffy Sainte-Marie 


A digital pioneer in her own 
right, this celebrated singer, 
songwriter, and educator 
serves as our guide to the new 
frontier of Indian country 

ithe’best.11ZI3 

For almost 10 years, Native Americans 
have been powerful on the Net, com¬ 
bining master’s and doctoral credentials 
with real-deal Indian life experience to 
provide accurate information to Internet 
users. Lisa Mitten was one of the first to 
trudge through the early days of code to 
offer support and companionship to the 
few, then the many, and now the stam¬ 
pede of Net users who congregate on 
Indian sites. A mixed-blood Mohawk 
who majored in Native American stud¬ 
ies and is now a bibliographer at the Uni¬ 
versity of Pittsburgh Library System, 
Mitten began compiling her index of 
NATIVE AMERICAN SITES in 1994. She deals 
with two formidable tasks in maintain¬ 
ing this huge database: distinguishing 
real Indian sites from pretend ones, and 


rejecting those sites that are basically 
online business cards. Like most other 
visible Native Americans online (and off), 
she also faces a challenge that comes 
from a lack of credible mainstream 
resources: tons of requests from non- 
Indians who want to trace possible Indi¬ 
an ancestors or research a specific tribe. 
Although none of us can help much with 
these personal quests beyond pointing to 
libraries and sites, the links that Mitten 
seeks out and makes available offer a 
mini-education with every visit. 
Whether you’re looking for information 
about Indian cul¬ 
tural events, pow¬ 
wows, museums, 
colleges, Native 
American-studies 
programs, individ¬ 
ual tribal nations, 
urban Indian cen¬ 
ters, entertainers, 
organizations, or 
magazines, a visit 
to Mitten’s award¬ 
winning site will 
enlighten and 
entertain you. 
www.pitt.edu/ 

-Imitten/indians.html 
★★★★ 



As in the real 
world, on the Net 
there’s a great dif¬ 
ference between 
the realities of the Native American world 
and the way tourists perceive us. To bridge 
that gap, we continue to creatively com¬ 
municate as we have done for thousands 
ofyears, correcting misperceptions as we 
go. A shining example of this process is 
the FIRST NATIONS WEBSITE. Based in Cana¬ 
da, where the term First Nations is pre¬ 
ferred over Indian or Native American, this 



First Nations people are writing their own future 
in burgeoning Web communities. 


impressive hub is full of resources for 
learning Native American languages, and 
for finding grade-appropriate curricula 
about tribal nations and people. Espe¬ 
cially wonderful are the links to various 
sites that provide audio samples of words 
and phrases in Ojibwa, Cree, and eight 
other endangered languages. You’ll also 
find links to indigenous-people’s litera¬ 
ture, cultural centers, stories and legends, 
herbal lore, and much more. 
www.schoolnet.ca/aboriginal irkkk 

WELCOME TO HANKSVILLEI, an award-win¬ 
ning hub of Native American resources, 
is the work of Karen Strom at the Uni¬ 
versity of Massachusetts. Here, you can 
visit Indian country via three personal 
photo journals. “Travels with Daniel” takes 
you to the lands of the Lakota and 
Cheyenne, where you learn about Red 
Cloud, Sitting Bull, and other great lead¬ 
ers. “Voyage to Another Universe” lets 

___^ you visit the tribes 

of the Southwest, 
including the Nava¬ 
jo (Dine) and the 
people of the Pueb¬ 
los. “Thanksgiving 
in the Yucatan” ex¬ 
plores ancient 
Mayan culture 
through the eyes of 
modern travelers. 
Much more is 
housed in Hanks- 
ville’s treasure 
trove, including “A 
Line in the Sand,” a 
provocative report 
that raises the issue 
of cultural sover¬ 
eignty on the Web. 
hanksville.phast. 
umass.edu ★★★★ 


Paula Giese died in 1997, but thousands 
of us still visit her NATIVE AMERICAN INDIAN 

resource site and use the information we 
find there. Beyond the playful, flashy front 
doors are more than 300 pages to browse, 
where you’ll find a large library of historic 
maps; indigenous-language resources; 
lists of Indian authors and books; articles 
on Native American products; art and 






















astronomy pages; and a cornucopia of 
miscellaneous wonders. 
indy4.fdl.cc.mn.us/~isk ★★★★ 


THE REST 


NAVAJOS.COM is a multifaceted site where 
you can discover the origin of Navajo 
Nation clans; learn about Navajo lan¬ 
guage, religion, ceremonials, and sand- 
paintings; post messages on discussion 
boards; browse historical texts and pho¬ 
tographs; access links to national parks in 
Navajo areas; and lots more. 
www.navajos.com ★★★☆ 

TECHNIQUES FOR EVALUATING AMERICAN 
INDIAN WEB SITES by Elaine Cubbins is a 
useful guide, especially for non-Indian 
teachers and writers who want to provide 
good online guidance to others who 
depend on them for accuracy. 
www.iJ.arizona.edu/~ecubbins/ 
webcrit.html ★★★☆ 

The TRIBAL COLLEGE JOURNAL is the Web 

companion to the excellent print publica¬ 


tion Journal of Ameri¬ 
can Indian Higher Edu¬ 
cation. Past features 
have covered welfare 
reform, distance edu¬ 
cation, technology, 
and cultural affairs, 
cs.fdl.cc.mn.us/tcj 
★★★☆ 

Teachers—whether 
Native American or 
not—know how much 
phony, stereotyping 
material is out there 
posing as Indian sto¬ 
ries. 0YATE, an index of 
literature for Ameri¬ 
can Indian children, 
offers brief reviews of 
books by and about 
Native American peo- 
* pie and culture, orga- 
i nized by age-appro- 
| priate levels. 

| www.oyate.org ★★★☆ 


Indian law is special. Because we predate 
the founding of the United States and 
Canada, as well as the Constitution, 
treaties are the first law of the land. The 
NATIVE AMERICAN RIGHTS FUND site pro¬ 
vides a wealth of information about trib¬ 
al constitutions, treaties, self-government, 
and anything pertaining to Indian justice. 
www.narf.org ★★★☆ 


A thousand years ago, a civilization more 
sophisticated and powerful than any other 
in the Western hemisphere north of Mex¬ 
ico grew up and flourished in the rich 
Mississippi River bottomland of south¬ 
western Illinois. These Native American 
people—called Mississippians by archae¬ 
ologists—supported a population as large 
as 20,000. The CAH0KIA MOUNDS STATE 
HISTORIC SITE offers a photo tour of this 
fascinating center of mound builders, 
traders, and pyramid people. 
medinfo.wustl.edu/~mckinney/cahokia/ 
cahokia.html ★★★☆ 

The INDIAN PUEBLO CULTURAL CENTER 

transports you to the Southwest, where 
you can visit sites belonging to 19 Pueblo 
peoples from the Acoma to the Zuni, 
each of which is unique. Learn about 
Pueblo history, legends, and etiquette; 
find calendars of the ceremonials and 
dances; and even get directions to the 
Pueblos themselves. 
www.indianpueblo.org ★★★☆ 


Born on the Piapot (Cree) Reserve in 
Saskatchewan, Buffy Sainte-Marie is an 
Academy Award-winning singer/songwriter 
with a doctorate in fine arts. Pounder of the 
Nihewan Foundation and the Cradleboard 
Teaching Project, she is also a renowned 
digital painter and Web pioneer, whose 1991 
EMI album, Coincidence and Likely Sto¬ 
ries, was the first music CD delivered digi¬ 
tally to the studio via modem and satellite. 


HELPING CULTURES CONNECT 


When my son was in fifth grade, his teacher asked for my help in presenting a better Indian- 
studies unit to her students. I looked at the available materials and was appalled that they 
weren’t any better than they had been when I was getting my teaching degree, 15 years ear¬ 
lier: a lot of dead text about dead Indians. I 
conceived the CRADLEBOARD TEACHING 
PROJECT to reveal and proclaim that “Indi¬ 
ans Exist,” with an educational program that 
reaches both Indian and non-Indian stu¬ 
dents. Before the Net, I ran Cradleboard on 
a text-only basis. Now we have our own 
Web site, and thousands of First Nations 
children network their observations and life 
experiences into mainstream classrooms 
via e-mail, live chat, videoconferencing, and interactive CD-ROMs. It’s no longer flat informa¬ 
tion. It’s alive. It’s people communicating about Indian history and contemporary Indian culture. 
www.cradleboard.org -B.S.-M. 
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When, in the course of human events, it 
became necessary to dissolve the politi¬ 
cal bands connecting them to old King 
George, the Founding Fathers in 
Philadelphia took the first painstaking 
steps toward creating the United States 
of America. USHISTORY.ORG takes almost 
as much care in recreating Philadelphia 
as it was at the time of the nation’s birth. 
Visitors can take 
seven virtual tours of 
the City of Brotherly 
Love, bear arms with 
colonists in Brandy¬ 
wine Battlefield Park, 
follow the thread of 
American history to 
flag maker Betsy 
Ross’s home page, 
and listen to a town 
crier’s call to patriots. 

This terrific time 
capsule offers multd- 
ple pathways to 
explore, but be sure 
to brush up on your 
Documents of Free- 
dom before you 
leave. Even after 
more than two cen¬ 
turies, the essence of 
Independence Day 
echoes in the site’s archive of national 
treasures, including the Mayflower Com¬ 
pact, the U.S. Constitution, and, of 
course, the Declaration of Independence. 
www.ushistory.org ★★★★ 


THE REST TJI 


able on-site), you can compose dazzling 
displays over seven American skylines 
from San Francisco to New York, and hear 
the explosions underscored by rousing 
patriotic music. If bombast isn’t your style, 
the site’s Don’t 4-Get History quiz will 
rack your brain with questions that go 
beyond the usual I-cannot-tell-a-lie lore. 
(Do you know, for instance, which state it 
was that Congress forgot to vote on admit¬ 
ting into the Union?) You can also Go 4th 
and Celebrate with links to unique small¬ 


town celebrations, such as the boom-box 
parade in Windham, Connecticut. 
www.aristotle.net/july4th ★★★★ 



Can’t wait for the big fireworks show? Just 
click to HAPPY 4TH OF JULY from Aristotle!, 
where the eye-popping pyrotechnics 
would honor even Plato’s ideal Republic. 
Using the Shockwave Flash plug-in (avail¬ 


Before igniting that cache of Roman can¬ 
dles and cherry bombs, make sure your 
state doesn’t limit private fireworks to 
sparklers and whippersnappers. Start your 


Why settle for Celine Dion singing “The Star- 
Spangled Banner”? Learn about her own 
country’s Canada Day (July 1) at Canadian 
Confederation: Celebrations!— or join the 
Quebecois who’ll be storming the prison 
gates with the rest of the French-speaking 
world on Bastille Day (July 14). And the 
fetes just keep on coming on the July hol¬ 
iday calendar, where you’ll find something 
to celebrate every day of the month. Our 
favorites: Fool’s Paradise Day (July 13) and 
Take Your Pants for a Walk Day (July 27). 
www.nlc-bnc.ca/confed/celebrat.htm 
www.powerup.com.au/~rdale/bastille.htm 
www.tulane.edu/~wc/months/july.html 

research at THE NATIONAL COUNCIL ON FIRE¬ 
WORKS SAFETY, which fists regulations for 
all states, plus D.C. Once you’re aware of 
your regional restrictions, check out the 
council’s safety quiz in Parent’s Comer, 
as well as the index of typical fireworks 
injuries (so you can avoid them). 
www.fireworksafety.com ★★★☆ 

Maybe you can whip up Fourth of July 
classics like hamburgers and potato salad, 
but what about a watermelon carved like 
Artie the Airplane? Kate.net’s HAPPY 4TH 
OF JULY! has the recipes for cooking up an 
extravagant outdoor feast on the Fourth, 
and this site dishes out more than food¬ 
stuffs, too. Pick from a poduck of hofiday- 
themed e-cards, screen savers, and 
Windows wallpaper, or follow dozens of 
related links to everything from flag¬ 
folding lessons to tips on picnic etiquette. 
kate.gulf.net/holidays/4thjuly ★★★☆ 

Love bombs bursting in air? After the 
fireworks fade overhead, you don’t have 
to wait until next year: FIREWORKSLAND 
is a pyromaniac’s Eden, with addresses 
for pyrotechnic clubs, a fireworks mall, 
a directory of dealers in the U.S.—and 
even a how-to for getting your own dis¬ 
play permit. This site plugs a magazine 
and a buyer’s guide, both aimed at pro¬ 
fessionals, but everyone can enjoy the 
QuickTime video shows and animated 
.GIFs of Silver Glittering Flowers and 
other backyard beauties. 
fireworksland.com — B.V.D. 
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Since its founding 10 years ago, NFTE has helped 18,000 low 
income youths (ages 14-18) across the country begin to make 
the right choices and become more productive and responsible 
members of their communities. We help them develop the 
entrepreneurial life skills needed to achieve long-term financial 
and psychological independence. 


What’s the 

BEST GIFT YOU 
COULD GIVE ME? 

A FUTURE. 


Help low income youth start their own business 
and realize their entrepreneurial career. 

If you are considering charitable giving, consider NFTE. You can 
take advantage of your stock market success by donating 
appreciated stock which would help NFTE build a much needed 
endowment. Your donation can help NFTE teach needy and 
motivated youths entrepreneurship skills and certify more 
entrepreneurial teachers while: 

■ avoiding capital gains tax ■ reducing estate tax 

■ reducing income tax ■ receiving a charitable deduction 


To learn more about NFTE and get involved in creating 
entrepreneurial careers through tax effective charity 
giving, call: 1.800.FOR.NFTE 

You can also reach NFTE at WWW.NFTEBIZ.ORG 
or by e-mail: NFTEKOCH@MSN.COM 


THE NATIONAL FOUNDATION FOR TEACHING ENTREPRENEURSHIP 
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THE BEST 

For once, the real estate industry’s eter¬ 
nal mantra that “now is the time to buy” 
may be true. With incomes rising and 
interest rates relatively low, housing 
hasn’t been this affordable in decades. 
So if you’re ready for a nest of your own, 
make MSN HOMEADVISOR your first stop. 
A veritable Swiss Army knife of house¬ 
hunting resources, the site offers great 
primers on the ABCs of purchasing a 
home, plus interactive calculators that 
let you compute everything from 
how large a house you can afford to 
how much you could save by buying 
instead of rent- 
ing- You can 

J| ^ $ l N 6' also com P are 

VUltAB 


current rates 


from leading lenders and view listings 
of homes in your price range. 
homeadvisor.msn.com ★★★*r 

If you’d rather be boiled in oil than spend 
days trapped in a car with a chattering real 
estate agent, start your home search with 
REALTOR.COM. Ranked among Y-Life’s 50 
Most Incredibly Useful Sites (see page 
90), this resource boasts listings for 
roughly 90 percent of all homes currently 
on the U.S. market—more than most 
other sites. You can customize searches 
by number of bedrooms and other ameni¬ 
ties, as well as by demographic data. 
Although H0MESC0UT has fewer listings, 
it’s also worth a click, and it even beats 
Realtor.com in a few markets: Our search 
of homes for less than $250,000 i 
Alexandria, Virginia, for instance, turned 
up more than 1,000 listings at Home- 
Scout versus 300 on Realtor.com. 
www.realtor.com ★★★■<? 
www.homescout.com ★★★☆ 


THE REST 
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So you’ve found your dream home. Now 
all you have to do is pay for it. Many sites 
offer free calculators that estimate how 
much you can borrow, but IQUALIFY goes 
one step further: Submit an application 
and—if you meet the criteria for funding 
from any of its 19 par- 
ticipating lenders— 
iQualify will e-mail 
you within five min¬ 
utes. What distin¬ 
guishes iQualify is 
that it uses under¬ 
writing criteria 
developed by Fannie 
Mae and Freddie 
Mac, quasi-govem- 
mental agencies 


that buy mortgages from the banks that 
originated them. The fee, $39, is refund¬ 
able if you use one of iQualify’s lenders. 
www.iqualify.com ★★★☆ 

When you’re shopping for a loan, be 
sure to visit KEYSTROKE FINANCIAL. Here 
you will get quotes from about 200 
lenders—roughly three times as many 
as on the next-largest site, E-LOAN —with 
interest rates updated daily. Those with 
less-than-sterling credit should head to 
ALLIANCE MORTGAGE, which specializes in 
mortgages geared toward buyers with 
bankruptcy or other financial problems. 
www.keystrokenet.com ★★★☆ 
www.eloan.com ★★★☆ 
www.alliancemtg.com 

You have financing in hand and are ready 
to make your best offer on a new home. 
But for how much? Too low, and you 
might lose to other bidders; too high, and 
you could flush thousands of dollars down 
the drain. If you want help in determin¬ 
ing fair market value, for a mere $9.95 
EXPERIAN REAL ESTATE INFORMATION will 
draw from its database of millions of pub¬ 
lic records and deliver the current assessed 
value and last sale price of almost any 
property, plus the latest sale prices and 
descriptions of four neighboring homes. 
www.experian.com/ecommerce/ 
consumer.html#real ★★★☆ 

Your bid was accepted? Congrats! Now 
prepare to be shaken down for thousands 
of dollars in closing costs that your agent 
probably didn’t mention, such as $3 50 for 
a home appraisal. But at CSW0NLINE, you 
can get a $25 “automated property eval¬ 
uation” of home values, based on the site’s 
database of millions of transactions. Mort¬ 
gage lenders dealing with borrowers who 
have good credit will sometimes accept 
these numbers; it always pays to ask. 
www.cswonline.com/index.shtml ★★■<?☆ 

Getting a good home inspection could 
save you big money on later repairs. 
HOUSEMASTER, a national home-inspec¬ 
tion service, offers tips on spotting such 
common headaches as leaky roofs. 
www.uha.org/uha/housemaster/body.htm 
irkirtr — D.F. 



















Find just the style you want from 
one of five distinctive collections 
offered by Computer Furniture 
Direct. Enjoy the natural beauty of 
real wood in over thirty computer- 


Please refer to ad code: 4799 


savy designs priced from $559. 
We deliver and set up in your 
home or office. See all our col¬ 
lections online or call today for 
your free catalog. 


1-904-565-1163 • www.cf-direct.com 


















First Aid 


THE BEST 


If you’ve seen the 1972 movie Deliver¬ 
ance and you’re still interested in sign¬ 
ing up for one of those white-water 
rafting or canoeing trips, you should at 
least pay a visit to WATER SAFETY & FIRST 
AID, an excellent page of links compiled 
by MiningCo.com. The useful infor¬ 
mation you’ll find here 
may not save you from 
the locals, but it could 
help prevent other 
injuries and mishaps. 

Learn how to recognize 
and avoid various water 
hazards, what to do in 
the middle of a light¬ 
ning storm, how to per- 
form white-water 
rescues, and how to 
construct a wilderness 
and white-water sur- 
vival/first-aid kit. 

Check the Internation¬ 
al Scale of River Diffi¬ 
culty before you sign up 
for the wrong trip— 
you don’t want to wind up as a statis¬ 
tic in the U.S. Whitewater Accident 
Database (also linked on this page), 
which details all recent injuries and 
fatalities that have occurred on U.S. 
rivers. So take a break from the banjo 
practice to visit this enlightening site 
before you embark on a Class VI river 
(extreme danger). 

canoe.miningco.com/msubl .htm ★★★★ 


right, vinegar (also known as 5 percent 
acetic acid), which may come in handy: 
It is very effective in neutralizing most 
marine stings, such as those of the jelly¬ 
fish, sea wasp, stingray, and even the 
dreaded Portuguese man-of-war. Of 
course, you would have already known 
this if you had visited LifeWell’s 
SUMMER SURVIVAL GUIDE. This excellent 
all-around resource covers many other 



THE REST 


On your way to the beach? Along with 
the sunscreen, towels, and volleyball, 
don’t forget to pack the vinegar. That’s 


seasonal hazards, from heat waves to 
hurricanes, and devotes entire sections 
to camping and fireworks safety tips. 
But Bites and Stings makes the liveli¬ 
est reading, with info on insect, animal, 
and human bites (which are among the 
most likely to cause infection), as well 
as venomous snakes. Here you’ll 
learn how the simple phrase “red 
on black, good for Jack; red oj 
yellow kills a fellow” will help 
you avoid the deadly coral 
snake, which belongs to one of 
the two poisonous reptile families 
that inhabit the United States. 
www.lifewell.com/events/summerguide/ 
firstaid/facts 


Are tanning beds really a safer way to 
get a tan? How can you recognize skin 
cancer? Is poison ivy “catching,” and 
does it spread by scratching? You can 
find answers to these and other per¬ 
plexing questions at ASK NOAH ABOUT: 
DERMATOLOGY, which provides an excel¬ 
lent index of skin-related sites arranged 
according to category. Browse through 
pictures of poison ivy, oak, and sumac 
to help you avoid these plants during 
hikes—and access advice on how to 
treat the associated rash should you be 
so unlucky as to come in contact with 
them. Especially useful is the daily 
UV (ultraviolet) index for various 
U.S. regions and cities, found in the 
Tanning Sun Exposure section. Con¬ 
sulting these pages will tell you how 
much exposure to the sun 
is likely to result in skin 
damage that can lead to 
wrinkles or cancer. 
www.noah.cuny.edu/ 
dermatology/derm.html 
•kirkk 

Plan to go camping this 
summer? Even if you’re 
just taking a day trip into 
the woods, you may want 
to consult the HEALTH & 
SAFETY section of the 
Adventure Network 
before heading out. This 
well-equipped site pro- 
11 vides a broad array of use¬ 
ful advice that could even 
save your life, from how to build a good 
emergency survival kit to a step-by-step 
guide to cleaning, closing, and dressing 
a wound. The menu includes special tips 
for kids and pregnant women, along with 
good general guidelines for outdoor 
fitness, such as how to choose the 
best water filter and treat all kinds 
of bites and stings. And if your 

r m roughing-it skills date 
back to your backyard¬ 
camping days, you can 
e-mail Adventure Net- 
world’s experts for answers to your ten¬ 
derfoot questions. 

renetwork.com/HEALTHTemp.html 


*★**- 


—C.C. 
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Yeeeehaaaaw! It’s what you’ll say when you sign up with or switch to Interland® web 
hosting. Prices from as little as $19.95 a month. Dual DS-3 connections for extra speed. 
A whopping eighty megabytes of disc space. Guaranteed 99.9% uptime. 24x7 toll-free 
support for the wee hours. And pricing with absolutely no hidden charges. You’ll be 
happy, we guarantee it! 

Check out our website and discover why more and more people worldwide are 
trusting their websites to Interland. Whether you’re a computer veteran or just getting 
started, you’ll receive the best service, support and technology the industry has to offer. 
At a price that’s right for you. Not to mention a great reseller program. Give us a call 
today, and let Interland bring you the world. 


—, Speed. Reliability. Support.' 

Interim* 

Web Hosting 

www.interland.net 



HE'S GOT 

A WEBSI1E. 

DO YOU? 


E-Commerce Resellers, We Refer 30 Day Money Back 

Enabled Design Work Guarantee 


Pricing From 
$19.95 per 
Month 


• www.anynameyouwant.com 


• Free domain registration 


• 99.9% guaranteed uptime 


• Unlimited e-mail accounts for your 
website (POP3, aliases, auto 
responders, and fonvarding) 


• Microsoft FrontPage" support 


• SQL server support for 
UNIX and NT 


• Free website statistics and 
reporting tool (WebTrends'") 


• Realtime logs (including 
referring URLs) 


• UNIX and NT based web servers 


• Easy web based configuration 
of your website 


NetShoW" ColdFusion'," 
Cybercash’" and more 


• Co-located and dedicated servers 


• Support for leading e-commerce 


solutions (including Open Market '," 
Mercantec'"Miva Merchant" 

Hot Metal Application Server " 
and more) 


Call Today 

1 - 800 - 323-3322 

(404)586-9999 


The Best Support and Pricing in the Industry. 






EVENTS 


THE BEST 


Itching to play hooky from your office 
cubicle? Grab your sandals, your sense of 
adventure, and your wallet, and then go 
hit the festival circuit, which peaks dur¬ 
ing summertime. If you think that the 
only fests out there are filled with pierced 
teens, aging hippies, and the lethal com¬ 
bination of too much sun and too much 
beer, it’s time to expand your horizons. 
You’ll find an event that’s right for you at 
FESTIVALS.COM, where the merriment pos¬ 
sibilities range from Native American 
powwows to food-and-wine fiestas to 
monster-truck extravaganzas. Feature sto¬ 
ries, a quick-search Festival Finder, links 
to travel options, and more parties than 
one person could attend in a lifetime make 
this site No. 1. Never again will you utter 
the words “There’s nothing to do.” 
www.festivals.com ★★★★ 

Wine and cheese on a blanket with 
Bach—or beer and burgers on the beach 
with the Beastie Boys? FESTIVALFINDER 
offers one-stop shopping for more than 
1,500 musical events throughout North 
America. Click on your favorite genre 
and get complete listings of events, with 
detailed descriptions and answers to 
such FAQs as “Are dogs allowed?” and 
“Should we bring the kids?” Whether 
you’re backpacking through the Rock¬ 
ies or driving cross-country on the 
interstate, this site will ensure you don’t 
miss a thing that does have that swing. 
www.festivalfinder.com ★★★★ 


THE REST 


Proving that corporate sponsorship and 
big-name talent have not completely 
taken over the good old-fashioned coun¬ 


try fair, FAIRS NET celebrates the com¬ 
munity spirit that launched three-legged 
races and pie-eating contests. Here 
you’ll find a searchable calendar filled 
with quirky local happenings that pro- 
vide amusing 



seed-spitting 
contests were 
inventions of the 
American South, 
where the locals 
throw a unique 
kind of country 
party. SOUTHERN 
FESTIVALS is the 
best place to find 
festivals cele¬ 
brating the oys¬ 
ter, the pickle, 
and the catfish. 

More than the 
answer to a pregnant woman’s cravings, 
this site captures the individual spirit and 
diverse tastes found below the Mason- 
Dixon line. 

www.southfest.com ★★★☆ 

Love ’em or hate ’em, Renaissance 
revivals (known as Renfests to insiders) 
are second only to music festivals in 
popularity. These traveling re-creations 
of medieval times are a refuge for 


people who want to escape the 20th 
century—with the exception of the 
Web, which they actively embrace. 
RENAISSANCE FAIRE invites lords and 
ladies to enter a magical world where 
knights joust and fairies play. Click on 
your home state for local info, check out 
crafts from retro-artisans, reach others 
through the town crier, and find links 
to all the Renfest characters, from 
jesters to period manicurists. 
www.renaissance-faire.com ★★★☆ 

For those who just want the skinny on big- 
is-better events, 
E! Online has 
narrowed a vast 
field down with 
SHAKIN’ ALL OVER: 
YOUR INTERAC¬ 
TIVE GUIDE TO 
AMERICA’S 50 
BEST MUSIC 
FESTS. Searching 
by genre, region, 
or month is 
quick and effi¬ 
cient. But with 
such industry 
confabs as North 
by Northwest 
peppering the 
list, this site is 
clearly geared 
toward those for 
whom music is 
much more than 
a hobby. 
www.eonline.com/ 
Hot/Features/ 
Festivals 


From romantic Renaissance Faires to catfish wrestling 
at Southern Festivals, the Web invites you to the party. 


One-hundred- 
degree heat and 
100 percent humidity will keep any fes¬ 
tival enthusiast locked inside with the air 
conditioner on high. Luckily for us, it’s 
always a cool and sunny 75 degrees in 
cyberspace—and the virtual tents at WEB- 
HIPPIE: THE STREET FAIR are always open. 
At this online street fair, you can listen 
to Radio Free Berkeley while you browse 
the concourse of crafts. 
www.webhippie.com/streetfr.html 
•kirtri? — C.E. 
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THE BEST 


“Life’s a beach!” doesn’t sound quite so 
corny and cliched this time of year. From 
the moneyed shores ofMartha’s Vineyard 
to SoCal’s Baywatch turf of buff bods and 
sub-bikinis, folks are crowding every spare 
inch of sand. But which strand rules? Dr. 
Stephen Leatherman, director of Florida 
International University’s International 
Hurricane Center, ranks the BEST BEACH¬ 
ES IN THE USA, based on 50 criteria rang¬ 
ing from sand softness to lifeguard 
protection. For those with frequent-flier 
miles handy, 1998’s No. 1 surf’n’ sun par¬ 
adise was Kailua Beach Park in Hawaii. 
www.petrix.com/beaches ★★★★ 

The world is your oyster at OCEANBLUE, 
which touts the best beaches around the 
globe and offers resources for sea sports 
from windsurfing to bodyboarding. But 
dude, this site is so laid-back, we suggest 
vou have a cun of strong coffee before 


that there are some secluded shores where 
they can toast their buns without fear of 
arrest. This clever, well-written site offers 
capsule descriptions of the beaches with 
detailed driving directions. The home 
page does warn off minors, but there real¬ 
ly is nothing here to offend any regular 
viewer of cable TV 
nudebeachguide.com ★★★<? 

When we came across THE INTERNET CEN¬ 
TER FOR SAND, it seemed a likely candidate 
for A Link Too Far. But after giving it the 
once-over, we found it to be a great site 
that covers both the scientific and artis¬ 
tic aspects of the substance that makes a 
beach a beach. A don’t-miss for aspiring 
sculptors: How to Make Sand Castles. 
www.netaxs.com/people/sparky/sand.html 
irkirk 


The first American lighthouse 
beamed its light across Boston 
Harbor in 1716. Since then, many 
neonle.have.heen seduced hv these 


based in Provincetown, Massachusetts, 
has rescued more than 40 whales since 
its inception in 1984. Its attractive WHALE 
RESCUE page describes the art of saving 
these seafaring mammals. 
www.coastalstudies.org/rescue irkirk 

Thanks to Quentin Tarantino’s Pulp Fic¬ 
tion, a new generation of ears has heard 
the oceanic roar of Dick Dale’s reverb- 
heavy guitar. DICK DALE’S OFFICIAL WORLD 
WIDE WEBSITE honors this American orig¬ 
inal. While those populist icons known 
as the Beach Boys rarely went near the 
water, Dale was justly dubbed “King of 
the Surf Guitar” by his fellow surfers. 
www.dickdale.com irkirk 

For decades, Brooklyn’s Coney Island 
was the most famous beach resort in the 
world. At the turn of the century, Luna 
Park, one of Coney Island’s three amuse¬ 
ment parks, was adorned with 500,000 
lights and was visible to ships miles out 
in the Atlantic. CONEY ISLAND: THE CITY OF 
FIRE uses a series of old postcards to doc¬ 
ument the glorious history of this now 
rather squalid stretch of shore. 

members.xoom.com/LONNOL/ 
coneyisle.htm ★★★☆ 
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■VjjjHOOf Web Surfer Discount Card 

• Internet Life ■ ■■■ —^ 


“internet Life 

Return this card now to qualify for special 
Discount Rates on YAHOO! Internet Life. Along with 
saving up to 63% off the cover price, you also 
get TWO FREE CD-ROMs loaded with browser boosters, 
HTML resources, supercharged Internet utilities, 
multimedia applications, and more — FREE! 

□ One year/12 issues $19.97 — SAVE 58% 

□ Two years/24 issues $34.97 — SAVE 63% 


$47.88 


BEACHES links you to dozens 
of local Web sites for seaside 
merras around the world, 
>flexing precincts 
b to the fishing vil- 
>mwall, England. 
ieweb.com/infoctrs/ 
3aches.html ★★★☆ 

-J.L. 


Regular 

Subscription Price: 


$24.97 


$19.97 



□ Payment enclosed. □ Bill me. 

ual newsstand price $47.88. Non-U.S. add US$16 per year; Canadian GST included, 
r FREE software will be shipped upon payment. 
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THE BEST 


Itching to play hooky from your office 
cubicle? Grab your sandals, your sense of 
adventure, and your wallet, and then go 
hit the festival circuit, which peaks dur¬ 
ing summertime. If you think that the 
only fests out there are filled with pierced 
teens, aging hippies, and the lethal com¬ 
bination of too much sun and too much 
beer, it’s time to expand your horizons. 
You’ll find an event that’s right for you at 
FESTIVALS.COM, where the merriment pos¬ 
sibilities range from Native American 
powwows to food-and-wine fiestas to 
monster-truck extravaganzas. Feature sto¬ 
ries, a quick-search Festival Finder, links 
to travel options, and more parties than 
one person could attend in a lifetime make 
this site No. 1. Never again will you utter 
the words “There’s nothing to do.” 
www.festivals.com ★★★★ 
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offers one-stop sh 
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try fair, FAIRS NET celebrates the com¬ 
munity spirit that launched three-legged 
races and pie-eating contests. Here 
you’ll find a searchable calendar filled 
with quirky local happenings that pro- 
vide amusing 
alternatives 
Woodstock 30. 
www.fairsnet.org 
★★★ir 

Fairs Net traces 
community fests 
back to Persia in 
the fifth century 
B.C. Butyou can 
bet a Confeder¬ 
ate dollar that 
tobacco- and 
watermelon 
seed-spitting 
contests were 
inventions of the 
American South, 


BOB 



Check us out on the Web — 

http://www.yil.com 


people who want to escape the 20th 
century—with the exception of the 
Web, which they actively embrace. 
RENAISSANCE FAIRE invites lords and 
ladies to enter a magical world where 
knights joust and fairies play. Click on 
your home state for local info, check out 
crafts from retro-artisans, reach others 
through the town crier, and find links 
to all the Renfest characters, from 
jesters to period manicurists. 
www.renaissance-faire.com ★★★☆ 

For those who just want the skinny on big- 
is-better events, 
E! Online has 
narrowed a vast 
field down with 
SHAKIN’ ALL OVER: 
YOUR INTERAC¬ 
TIVE GUIDE TO 
AMERICA’S 50 
BEST MUSIC 
FESTS. Searching 
by genre, region, 
or month is 
quick and effi¬ 
cient. But with 
such industry 
confabs as North 
by Northwest 
peppering the 
list, this site is 
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OUTDOOR 


THE BEST 

“Life’s a beach!” doesn’t sound quite so 
corny and cliched this time of year. From 
the moneyed shores of Martha’s Vineyard 
to SoCal’s Baywatch turf of buff bods and 
sub-bikinis, folks are crowding every spare 
inch of sand. But which strand rules? Dr. 
Stephen Leatherman, director of Florida 
International University’s International 
Hurricane Center, ranks the BEST BEACH¬ 
ES IN THE USA, based on 50 criteria rang¬ 
ing from sand softness to lifeguard 
protection. For those with frequent-flier 
miles handy, 1998’sNo. 1 surf’n’sun par¬ 
adise was Kailua Beach Park in Hawaii. 
www.petrix.com/beaches ★★★★ 

The world is your oyster at OCEANBLUE, 
which touts the best beaches around the 
globe and offers resources for sea sports 
from windsurfing to bodyboarding. But 
dude, this site is so laid-back, we suggest 
you have a cup of strong coffee before 
logging on. 

www.oceanblue.com ★★★★ 

THE REST :Z3 

The Web’s contribution to beach culture 
is the surfcam—a fixed digital camera 
that usually updates its image every 10 
minutes. The WORLD SURF CAMERAS site 
links to dozens of surfcams perched on 
beaches around the globe. Who knows? 
Maybe these devices help people make it 
through the summer in such landlocked 
states as Nebraska. 
goan.com/surfcam.html irkirk 

Although nude beaches are usually asso¬ 
ciated with the more liberated West 
Coast, NUDE BEACHES OF THE NORTHEAST 

assures naturists of the Eastern Seaboard 



based in Provincetown, Massachusetts, 
has rescued more than 40 whales since 
its inception in 1984. Its attractive WHALE 
RESCUE page describes the art of saving 
these seafaring mammals. 
www.coastalstudies.org/rescue •kirk'k 


that there are some secluded shores where 
they can toast their buns without fear of 
arrest. This clever, well-written site offers 
capsule descriptions of the beaches with 
detailed driving directions. The home 
page does warn off minors, but there real¬ 
ly is nothing here to offend any regular 
viewer of cable TV 
nudebeachguide.com k-kirk 


Thanks to Quentin Tarantino’s Pulp Fic¬ 
tion, a new generation of ears has heard 
the oceanic roar of Dick Dale’s reverb- 
heavy guitar. DICK DALE’S OFFICIAL WORLD 
WIDE WEBSITE honors this American orig¬ 
inal. While those populist icons known 
as the Beach Boys rarely went near the 
water, Dale was justly dubbed “King of 
the Surf Guitar” by his fellow surfers. 
www.dickdale.com kkkk 



When we came across THE INTERNET CEN¬ 
TER FOR SAND, it seemed a likely candidate 
for A Link Too Far. But after giving it the 
once-over, we found it to be a great site 
that covers both the scientific and artis¬ 
tic aspects of the substance that makes a 
beach a beach. A don’t-miss for aspiring 
sculptors: How to Make Sand Castles. 
www.netaxs.com/people/sparky/sand.html 
kkkk 

The first American lighthouse 
beamed its light across Boston 
Harbor in 1716. Since then, many 
people have been seduced by these 
fascinating structures—a passion 
that has transferred to the Web. 
LEGENDARY LIGHTHOUSES, 
created as an adjunct 
to the PBS televi¬ 
sion special of 
the same 
name, 
explores 
the lore of 
these seaside 
beacons with 
crisp photos and 
informative i 
www.pbs.org/ 

legendarylighthouses kkkk 

A popular activity at many 
shore areas is the whale¬ 
watching cruise. The Cen¬ 
ter for Coastal Studies, 


For decades, Brooklyn’s Coney Island 
was the most famous beach resort in the 
world. At the turn of the century, Luna 
Park, one of Coney Island’s three amuse¬ 
ment parks, was adorned with 500,000 
lights and was visible to ships miles out 
in the Atlantic. CONEY ISLAND: THE CITY OF 
FIRE uses a series of old postcards to doc¬ 
ument the glorious history of this now 
rather squalid stretch of shore. 

members.xoom.com/LONNOL/ 
coneyisle.htm kkkk 

BEACHES links you to dozens 
of local Web sites for seaside 
meccas around the world, 
from the pec-flexing precincts 
ofVenice Beach to the fishing vil¬ 
lages of Cornwall, England. 
www.oneweb.com/infoctrs/ 
beaches.html kkkk 
-J.L. 























Horseback 

Riding 


THE BEST 

Once bitten by the equestrian bug— 
whether it’s the classy English strain or the 
more egalitarian Western 
variety—people seem to fall 
victim to the virus for life. 

Those of us exposed at a ten¬ 
der age know the frustration 
of being forced to setde for 
makeshift park paths when 
our heart’s desire was a full- 
out gallop across a wind¬ 
swept plain. Such dream out¬ 
ings are the stock-in-trade of 
EQUITOUR WORLDWIDE RIDING 
HOLIDAYS, an organization 
that has been orchestrating 
equine escapades on six con¬ 
tinents for 20 years. The 
handy Clickable World Map at its Web 
site helps you access complete agendas for 
tours in such countries as Kenya, Jordan, 


and Belize, at surprisingly reasonable rates: 
An 11-day horseback safari (nine days of 
riding) in Botswana, Africa, runs just over 
$3,000. Participants saddle up for these 
expeditions in traditional English style— 


a delicious prospect for any equestrian 
who grew up posting in penned-up rings. 
www.ridingtours.com ★★★★ 


THEREST ZZ3 

Based in the U.K., NEW RIDER is devoted 
to English riding (natch), and takes you 
step-by-step through all that 
the equestrian life entails, from learning 
the basic paces to grooming the horse to 
wearing the proper gear. For anyone con¬ 
sidering riding for the first time (and, 
especially, older virgin riders), this online 
resource is indispensable. It gets you thor¬ 
oughly acquainted with the sport and 
puts the beginner at ease by explaining 
how and why horses behave 
the way they do. 
www.newrider.com ★★★<? 

Is your copy of City Slick¬ 
ers so worn that Billy Crys¬ 
tal is just a ghostly blur? 
Then you may want to visit 
the ALL ’ROUND RANCH, 
located on the Blue Moun¬ 
tain Plateau adjacent to 
Dinosaur National Monu¬ 
ment, on the Colorado- 
Utah border. Check the 
Greenhorn’s Guide to 
Cowboy Adventures and 
find out if you have what it takes to sit 
tall in the saddle, then sign up for a six- 
day cowpunching adventure ($1,150), 
which includes such activities as culling 
strays, branding calves, and riding herd 
to get these “not-so-little dogies where 
you want them.” 
www.allroundranch.com ★★★■£ 


your work environment sounds more like A 


You can improve concentration and productivity with 

earsaver’ 

^ ^ virtual nmblent soundbcape player 

Try it today E3] 


If becoming a working cowboy isn’t your 
idea of a good time, you’ll find more laid- 
back recreation at BALD EAGLE RANCH in 
Bandera, Texas. Here, the saddle is mere¬ 
ly the best seat from which to enjoy the 
expansive horizon, and a hot tub and 
swimming pool await you at trail’s end. 
True horse folks who have bred and shown 
Arabians since 1974, the ranch owners 
offer down-home hospitality—several 
scenes of which you can view in the site’s 
slide show. Need more proof that you’re 
heading for real-deal Texas? You’re 
advised to BYOB, because Bald Eagle is 
located in one of the state’s dry counties. 
www.baldeagleranch.com ★★★☆ — K.S. 























If you've seen any of these children, please call the NCMEC hotline at 1-800’THE-L0ST. 


Every day, more than 2,200 children disappear. A staggering statistic. But there is good cause for hope. Working closely with law 
enforcement agencies across the country, the National Center for Missing and Exploited Children (NCMEC) has achieved 
substantial success in finding children. Canon is proud to join the effort by donating state-of-the-art equipment to help disseminate 
photos and information about missing children faster. We urge you to look at these children and see if you recognize any of 
them. Then take current photos of your own children just in case of an emergency. Because photos are the best way to help find 
missing children. For more information about this program, visit our Web site at www.picturethemhome.com. 




All Canon 



















with Kids 


THE BEST 


Are we there yet? Using the Net to plan 
a family vacation may not answer that 
classic question, but it can help make 
your trip more fun. Get off to a run¬ 
ning start at Disney’s FAMILY.COM: 
TRAVEL, which offers far more than just 
a passport to the Magic Kingdom. Read 
practical advice on how to cre¬ 
ate Itineraries That Really 
Work, or browse suggestions 
for such offbeat destinations as 
a factory tour or a New Eng¬ 
land farm resort. Check what 
other families have done in 
Road-Tested Vacations, or use 
the Travel Planner to locate 
intriguing day trips, bargain 
deals, overseas excursions, fam¬ 
ily-friendly cruises, and a 
plethora of theme parks that 
range well beyond the Disney 
franchise. The Local Resources 
section is a boon for any U.S. 
road trip, as is the page on car 
games and stories to distract 
young ones from asking you- 
know-what. 

family.go.com/Categories/Travel giggj 
★★★★ 

Headed for the great outdoors? Don’t 
leave home without logging on to GORP— 
GREAT OUTDOOR RECREATION PAGES: FAMI¬ 
LY. This site has loads of helpful advice 
on everything from backpacking and 
climbing with kids to stress-free travel 
with tots. Outdoor activities like hiking, 
birding, hang gliding, and caving are 
organized by region, and the Attractions 
section provides important information 
about national forests and parks, includ¬ 
ing how to make reservations and which 
facilities are offered at each destination. 


Best of all is the wide-ranging Trav¬ 
el/Tours area, where you can find a 
family bike trip in Vermont, a dude ranch 
in Montana, or an ecotour in Belize. To 
round it all out, the Gear section offers 
sound advice on properly outfitting your 
family, and well-chosen links to sites that 
sell outdoor equipment. 
www.gorp.com/gorp/eclectic/family.htm 
★★★★ 


THE REST 


za 


Becoming a member of FAMILY TRAVEL 
FORUM lets you access excellent articles 
on such subjects as Best Family Resorts 
for Golfers and entitles you to travel 
discounts that make the subscription 
fee worthwhile. (The fee is $2.95 a 
month, or $28 a year, for online only; 
$48 a year includes a bimonthly print 
magazine.) But even nonmembers will 
find plenty to browse through here: an 



outstanding index of family-travel links 
and family-centered travel agents, open 
forums in which to trade tips and share 
travel nightmares, and links to great 
deals on package trips. 
www.familytravelforum.com ★★★■£ 

Car camping can be a fun and econom¬ 
ical way to see the country. CAMP-A-R00: 
CAMPING WITH KIDS helps you prepare 
with a great packing checklist and a 
Think on It section that discusses out¬ 
door etiquette and campground rules. 
Family Issues covers such specific sub¬ 
jects as single-parent camping and what 
to do about missing school. Tips and 
Tricks offers advice about how to camp 
with different age groups, from infants 
(easy) and toddlers (challenging) all the 
way up to teens (ditto). Despite 
a few technical glitches, strong 
content on such topics as camp¬ 
fire safety, first aid, and high- 
altitude camping makes this an 
informative stop along the trail. 
www.geocities.com/Yosemite/ 
Trails/2400 ★★★☆ 

MSN EXPEDIA FAMILY FORUM is 

the place to connect with other 
families on the move via bul¬ 
letin boards and chat rooms. 
Children will enjoy the Kids 
Only board, and parents can 
choose from an intriguing 
menu of chats. Past topics 
include Houseboating 101, 
| Adventure Travel, and Making 
| Family Trips Fun. 

1 expedia.msn.com/forums/family 
| ★★★☆ 

If you need a siren call to lure you on 
the road, you’ll find plenty of inspira¬ 
tion at W0RLDH0P, which documents the 
adventures of the Mason-filaughter 
family during a yearlong tour of 18 
countries. In-depth travelogues cover 
every place they visited from the view¬ 
point of each family member, and 
include recipes, stories, games, links, 
and hundreds of pictures. Honest and 
heartfelt, this vast site is also great for 
kids to read and Explore. 
www.worldhop.com ★★★☆ — L.K. 
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ONLINE 

MUSIC 

AWARDS 


MONDAY, JULY 19TH 9:00 PM 
STUDIO 54 IN N.Y.C. 

WEBCAST LIVE ON BROADCAST.COM 
AND WWW.YILMUSIGAWARDS.COM 


Yahoo: internet ufe s 1999 online music awards 

will celebrate the world of wired music and recognize its leaders. With 
celebrity guests and performances from the Net's most influential bands, 
the Online Music Awards will celebrate how far the revolution has come... 
and look on how far it still has to go. 

And now YOU can join the revolution. Check out www.yilmusicawards.com 
to cast your vote for the first ever Talkway People s Choice Award, which will 
be presented at the July 19 awards ceremony in New York City. And while 
you're there, enter to win an all expenses paid trip for you and a guest to 
attend in person. 


&TDK 


© -tMA'T-©E 

TalkwaY? 


VtCil 


J ZD TV 


ZDNet Drivers wanted. ( 
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Thrillers 


THE BEST 

First things first: COMING ATTRACTIONS BY 
CORONA: EYES WIDE SHUT docs not have any 
sexy 90-second clips of 'Iom Cruise and 
Nicole Kidman making out in the buff. 
What it does have is the Internet’s most 
comprehensive collection of rumors and 
confirmed news about arguably the most 
secretive production of all time, from the 
late director of A Clockwork Orange, 2001, 
and other cinematic paradigm shifts. 
Check out spy photos of the set, and read 
all sorts of gossip about the movie, from 
the film stock used to the sexual fantasies 
it explores to its debt to Ovid’s Metamor¬ 
phoses. Why was Jennifer Jason Leigh 


replaced with Marie Richardson? How 
does the movie end? Many of these 
issues will be resolved come July 16, 
when the movie opens, but some questions 
may never be answered completely. 
www.corona.bc.ca/films/details/ 
eyeswideshut.html ★★★★ 

Blue Velvet, Wild at Heart, Lost Highway — 
David Lynch has been making the jaws 
of both critics and admirers drop for some 


time now. The somewhat less controver¬ 
sial LYNCHNET: THE DAVID LYNCH RESOURCE 

offers an entertaining ride through this 
odd filmmaker’s life and career, with stills, 
clips, scripts, and interviews. Find out 
about the director’s upcoming film, The 
Straight Story, chat with other Lynch 
fanatics, and download clips of homages 
to Lynch from The Simpsons. 
www.mikedunn.com/lynch ★★★★ 

THE REST □ 

Somewhere between erotic and repellent, 
David Cronenberg’s Crash —with its 
depiction of characters sexually aroused by 
car accidents—provoked a lot of backlash 
upon its release. The official CRASH 
site mimics the film’s dark, sinister 
tone while offering surprisingly in- 
depth interviews with Cronenberg 
(in which he tackles such subjects 
as “the mortification of the flesh”) 
and author J.G. Ballard. For a look 
at the latest from the director who 
wowed and outraged audiences 
with such films as Videodrome, Dead 
Ringers, and Naked Lunch, visit 
Cronenberg’s EXISTENZ, which pro¬ 
vides loads of images from his vis¬ 
ceral deconstruction ofvirtual real¬ 
ity and human sexuality. Leave the 
kids at home! 
www.flf.com/crash ★★★•<? 
www.existenz.com ★★★■& 

Last year’s lamebrain shot-for-shot 
remake notwithstanding, Alfred Hitch¬ 
cock’s Psycho is still a pretty scary movie. 
Back in 1960, Hitch pushed the envelope 
by hinting at nudity and premarital sex and 
by showing— gasp! —an actual toilet flush¬ 
ing. The ALFRED HITCHCOCK’S PSYCHO site 
pays tribute to his masterpiece with film 
clips and stills from each angle of the infa- 


KUBRICK 
TRIBUTE SITES 


THE KUBRICK SITE provides an ocean of 
critical essays, news articles, and interviews 
with the director and his collaborators—mak¬ 
ing it the first stop for anyone seeking to 
understand his films. For bounteous images 
and sounds, visit the elegantly designed 
KUBRICK MULTIMEDIA FILM GUIDE. Choice 
Kubrick arcana, such as a clip of his accep¬ 
tance speech for the D.W. Griffith Award, can 
be found on the STANLEY KUBRICK site. Part 
of the official Eyes Wide Shut site, CHRIS- 
TIANE KUBRICK’S WEBSITE was set up by 
his wife of 41 years to “confirm the truths” 
and “correct the inaccuracies.” Keep your 
eyes wide open for further revelations. 
amk.atc.dmacc.cc.ia.us 
www.lehigh.edu/~pjl2/kubrick 
www.aiwass.freeserve.co.uk 
www.eyeswideshut.com/ck.html 



mous shower sequence, as well as some 
intriguing trivia. 
www.nightprods.com/psycho ★★★☆ 


When you ask most people who were 
around in the early 70s about sex in the 
cinema, the first words out of their mouths 
are usually Last Tango in Paris. Film pro¬ 
fessor Todd Stabley’s LAST TANGO IN PARIS 
page explores Bernardo Bertolucci’s 
shocking psychodrama with clips, stills, 
and a cogent analysis of the use of Fran¬ 
cis Bacon’s paintings in the film (though 
it fails to deconstruct that stick of butter), 
metalab.unc.edu/stabley/ltl .html ★★★☆ 

Filmsite’s SEXUAL OR EROTIC FILMS, which 
provides a brief history of sexuality in film 
(dating back to the early silents) and a list 
of relevant movies, is a good place to start 
looking for carnality in the cineplex. 
www.filmsite.org/sexualfilms.html 
★★★☆ —B.E. 



Stanley Kubrick’s sizzling swan song: Eyes Wide Shut 
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ments like “THE BEST SCARLET 
FIRE EVER” dare you not to download 
every show. Among the sonic gems you 
can snag here are 53 live Phish perfor¬ 
mances and kickin’ shows from such 
jammer faves as Widespread Panic and 
Dave Matthews Band. 
www.deadabase.com 


Jam 

Bands 


JrHEBEST j 

Free-form grooves and free-flowing atti¬ 
tudes are the essence of the jam band scene. 
Although there have been times in music 
history when such lucky groups as Blues 
Traveler have managed to seep into main¬ 
stream consciousness, for the most part the 
bands and their fiercely loyal fens live a 
nomadic existence in clubs, stadiums, and 
parking lots around the world. Now they 
can congregate at JAMBANDS.COM, a 
monthly e-zine that is quickly becoming 
their bible. Well-written features and CD 
reviews, as well as a list of “Jam Band Radio 
Shows” online and tour dates galore, 


PASSING THE TORCH 


The granddaddy of the play-all-night, tour- 
all-year-and-they-will-come philosophy is, 
of course, The Grateful Dead. The official 
DEAD.NET captures the magic of a band 
that comes along once in a millennium— 
and it’s one of the most beautifully 
designed sites we’ve ever seen. With Dead 
lyricist Robert Hunter as Webmaster, you 
have access to precious bits of history like 
handwritten drafts of classic songs. There’s 
so much to browse through, you might 
need a set break. But the torch has been 
passed, and Phish now rules the tie-dyed 
kingdom. With thousands of virtual Phish¬ 
ing holes, you’re bound to snag your line. 
We recommend the official PHISH.COM, 
which may not offer the eye candy of 
Dead.net but does provide reliable infor¬ 
mation about the past and the future of the 
band (a rarity among Phish sites). The best 
of the fan sites is THE PHISH .NET, the pre¬ 
mier spot to connect with other people 
devoted to marine music. 
www.dead.net 
www.phish.com 
www.phish.net 


make this site the first destination for 
those in search of the ultimate groove. 
www.jambands.com ★★★★ 

Many jam band junkies claim to have had 
an out-of-body experience, but the fact 
remains that they can be in only one 
place at a time. To find out what was hap¬ 
pening while they 
were off recording 
Phish at the Garden 
(or perhaps before 
they were born), 
folks log on to 
PAUSE/RECORD, 
which houses an ex¬ 
haustive list of links 
to all the best taper 
and set-list sites. 

Pause/Record also 
makes sure that no 
matter where you 
five, the jam is with 
you: EventFinder 
offers links to local 
clubs, organized by 
state. You can also 
browse current arti¬ 
cles about the scene 
or join an ongoing 
debate about the best live show of all ti 
www.pauserecord.com ★★★★ 


THE HOMEGROWN MUSIC NETWORK is a col¬ 
lective of bands that are doing it their own 
way, and their Web site is the place to find 
tomorrow’s stars. Listen to Homegrown 
Radio tunes 24/7, or go old school and call 
Buzz A Band to hear music and info on 
such current favorites as the Disco Biscuits 
and Ominous Seapods. New to the scene? 



THEREST 


— « 


Tapers are much like the White House 
press corps: They follow their subjects 
around the globe, making sure that each 
te is documented, logged, and saved 
for posterity. ASTR0JAMS shares the 
fruits of the tapers’ labor and welcomes 
you to join the MP3 revolution. Its col¬ 
lection of free MP3 files spanning four 
decades of sonic surprises is virtual nir¬ 
vana to fans whose enthusiastic com- 


What a long, strange trip it’s been: The Gratetul Dead (shown here 
circa 1969) spawned a new generation of jam bands. 


Order one of Homegrown’s compilation 
CDs, and you’ll be twirling or doing the 
hippie shuffle in no time. 
versanet.com/homegrown ★★★☆ 

Perhaps the only thing the jam band 
scene has in common with the corpo¬ 
rate culture it rejects is male domina¬ 
tion. Now, thanks to the Web, CHICKS 
WITH TAPE DECKS are knocking on the 
glass ceiling. This much-needed site 
helps female enthusiasts get in touch 
with one another and encourages them 
to get started in the taping world. You 
go, girl. 

syrup.org/women-tapers — C.E. 
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",The most up-to-date interactive celebration of live 
music in New York City clubs and on the Internet." 
-New York Post 



-Daily News 


JULY 20-23,1999 

FORMERLY THE INTEL NEW YORK MUSIC FESTIVAL 


The world’s LARGEST online music event 


► 25 CLUBS 

► OVER 350 BANGS 

► LIVE WEBCASTS FROM 
AROUND THE WORLB 

► NEW MUSIC 


► NEW TECHNOLOGY 
www.digitalclulilest.com 


REGISTRATION FOR A 
PASS TO ATTEND THE 
NYC CLUBS WILL 
BEGIN JUNE 14TH. 

Check online at 
WWW.DIGIIflLCLUBFEST.COM 
or call the Festival Hotline for 
details: 212.677.3530 


Stay tuned for the 

launch of the Questions? Send us an email: 

Digital Club Network DCFinfOadigitalclubfest.com 


hosted by i>*NSS«S» eSfufti :t:towe<~ CBGB» 
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[THEBEST 


Most astrologers have a predilection for 
The Twilight Zone, but logging on to an 
astrology site shouldn’t make you feel as 
if you’re Lost in Space. ASTROLOGY MATRIX 
presents a well-ordered universe of infor¬ 
mation. For instant gratification, stop 
by Oracles and Other Fun Stuff, where 
you can ask yes-or-no questions, have 
your future foretold by tarot cards or 
runes, and even crack open a fortune 
cookie. Feel the urge to dig deeper? Read 
about the history of stargazing, link to 
other astrological organizations, and 
learn how to set up your own soothsay¬ 
ing business. 
thenewage.com ★★★★ 

On those days when anything that could 
go wrong seems to go wrong, you have 
to stop and wonder, “Is Mercury going 
retrograde?” Worry no more with ROB 
BREZSNY’S REAL ASTROLOGY at your fin¬ 
gertips. Brezsny describes himself as a 
funky, pagan Tantric poet, and his week¬ 
ly readings are a surefire way to realign 
those skewed planets. In fact, he avers 
that his horoscopes “are guaranteed to 
drive you absolutely sane.” 
www.realastrology.com ★★★★ 


IN OUR OWN HOUSE... 


Sure, we're prejudiced. But Your Yas- 
trologer at our own yil.com really is 
unique. Besides providing a daily horo¬ 
scope, it matches the personality traits of 
each sign with appropriate Web sites, a 
selection that is updated regularly. For 
instance, those airy Aquarians should feel 
right at home in the Museum of Flight, or 
exploring the home bases of other movers, 
shakers, and thinkers. 
www.yastrologer.com 


Horoscopes are great, but when you 
want to scratch below the surface ofyour 
zany personality, you will need to deter¬ 
mine just where 
the celestial bod¬ 
ies stood at the 
moment you en¬ 
tered this world. 

ASTROLOGYSOURCE 
offers a free inter¬ 
active chart that 
will identify your 
sun, moon, and 
rising signs, as 
well as the plane¬ 
tary relationships 
in all 12 houses. 

Plug in your date, 
time, and place of 
birth and voila! A 
full-blown read¬ 
ing will confirm 
everything you 
ever suspected 
about your dark 
side—and more. 

For “problems logic can’t handle,” 
enter the compelling Ask the Oracle 
for an I Ching toss over a soothing, 
animated pool. 
www.astrology.ca ★★★★ 




Now that you better understand what 
makes you tick, take advantage of ASTROL¬ 
OGY ZONE BY SUSAN MILLER to manage your 
little quirks and foibles. You say you’re a 
Cancer? On Miller’s Fitness by Sign page, 
found in the Life & Love section, you will 
discover that stress often manifests itself 
in your belly. So relax with the recom¬ 
mended swim, little Crab, and you’ll feel 
much better. 

www.astrologyzone.go.com ★★★■*• 



Love and marriage, love and mar¬ 
riage...need we say more? Test your 
compatibility with your lover or partner 
at ASTR0NET, a page geared toward 
women. And if it appears that Cupid has 
been playing tricks on you, lighten up 
with other options such as CareerScopes 
or HumorScopes. Or surf over to iVil- 
lage’s ASTR0L0GY.NET and see what the 
Chinese stars foretell—though you may 
discover that your Rabbit is still better 
off with a Goat than a Snake. 

www.astronet.com 
★★★* 

www.astrology.net 

If it’s money that 
keeps you warm at 
night, visit NET- 
STR0L0GY to learn 
the most auspicious 
moment to buy and 
sell. You can even 
get birth data on 
your favorite ex¬ 
change. For in¬ 
stance, the New 
York Stock Ex¬ 
change was bom on 
May 17, 1792, at 
10:10 a.m., which 
1 makes it a gambler 
| and dreamer con- 
standy at odds with 
its practical, conservative side. 
www.techweb.com/infoseek/horoscope 
★★★☆ 

Sometimes, off the beaten track is the best 
place to meet a sage. If a dry British wit 
is to your liking, Jonathan Cainer’s YOUR 
DAILY ZODIAC FORECAST should add the nec¬ 
essary snap, crackle, and pop to your day. 
Or for a little backcountry wisdom, drop 
in at Kramer Wetzel’s trailer in Austin, 
Texas. This former motorcycle mechan¬ 
ic considers Shakespeare his soul mate. He 
also reveres the King, so after you’ve 
reeled in his quirky FISHING GUIDE TO THE 
STARS, drop a line into his Elvis & Me sec¬ 
tion and view a rather fishy photo of 
Kramer standing alongside a young Elvis. 
stars.metawire.com ★★★☆ 
www.astrofish.net ★★★ —A.F. 


138 JUL 1999 YAHOO! INTERNET LIFE 




























You 'll find the lowest term life rates in 
America at Quotesmith.com or we'll 
overnight you $500. Other pleasant 
surprises now include instant auto , life 
and medical insurance quotes from 375 
large , safe & well-known companies. 


$250,000 Term Life Sampler 

Guaranteed Annual Premiums/Guaranteed Level Term Period 

Female Premiums Male Premiums 



" Quotesmith provides a list of all insurance 
companies & plans that match specific needs . 

The first to make available this new custom 

-search service ." - Nation's Business 

" Quotesmith saved us time and money . 

I shopped from mv own office and found the 

best deal available . I was impressed ." 

- Linda Picazio, Ft. Lauderdale, Florida 

" Get quotes on the spot . New source for best 
buys in insurance. One wav to get to know 

the market ." - Kiplinger's Personal Finance 

" Quotesmith ranked more than 250 policies 
for Forbes . The premiums vary wildly ." - Forbes 


" Quotesmith keeps a database of about 350 

insurance companies ." - Good Housekeeping 

" Quotesmith offers particularly thorough searches ." 

- Los Angeles Times 

" Researching insurance companies can be confusing 

and tedious . To simplify the task, call Quotesmith ." 

- SmartMoney 

" Quotesmith will scan the insurers and provide a list 

of different policies suited to vour needs ." -Money 

" Enter the virtual agent. This solution has value for 

those who value immediacy and privacy ." 

- U.S. News & World Report 


Quotesmith.com is the only Internet site on earth where you can get instant 
auto, iife sc medical insurance quotes from 375 top-rated companies. 

It's lightning fast, easy, informative, unbiased, private and FREE! 

We give you detailed information - including underwriting requirements - and the latest claims ratings from A.M. Best, Duff 
^® & Phelps, Moody's, Standard & Poor's and Weiss Ratings, Inc. on every term life quote. 

And when you're ready, you can request an application from the company of your choice 
online, without having to talk to any insurance salesmen! Avoid buying mistakes and bad 
advice. Use the Quotesmith high speed insurance price comparison service before you buy 
or renew any insurance policy. 

Quotesmith. com AD CODE: YAHOO 7/99 


Quotesmith.com 



Final premiums and coverage availability will vary depending upon age, sex. state availability, hazardous activities, personal and family health history. The non-tobacco use premiums 
shown above may include: Banner Life Ins. Co.. Rockville, MD, form RT-97; Federal Kemper Life. Long Grove. IL. form S-4007; First Penn-Pacific Life. Hoffman Estates, IL. form BT- 

1002AA(2-96). Control #B98-198(3/98); General Life. Edwardsville. IL . form 70006; Old Line Life. Milwaukee. Wl. form 80-RCT 79D; Old Republic Life Ins. Co.. Chicago. IL. foi . 

PHL Variable Life Ins. Co.. Hartford. CT. form T604; Security-Connecticut Life, Avon, CT, form 11420; Valley Forge/CNA. Chicago, IL, form A "— ! -*— 

not applicable to residents of FL. NJ & NV. Policy forms vary by state. $500 lowest price guarantee not available in SD. CA #0827712. S< 
policies and/or term-like universal life policies. Premium rates always escalate after initial rate guarantee period. 
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With the abundance of auto-related 
information traveling along the super 
highway, it’s easy to get lost in all the 
traffic. Unless you have a guide. 

onlin carguide om 

is a comprehensive, automotive 
resource site designed to guide 
drivers through the maze of 
auto-related information on the 
web. You will find valuable 
information on vehicle research, 
financing, auto insurance, car 
care, travel planning, and more. 

Visit today and you can also register 
to receive a free, two-week trial 
subscription to ZD University online. 
Brought to you by Ford and Ziff-Davis. 


Junk 

Food 


THE BEST 

Anyone who ever haunted penny-candy 
counters as a kid may end up cursing 
CANDY DIRECT. This online mart lets you 
order store-size boxes of the kind of 
gums, taffies, and lollipops that were 
once available for a nickel. The novel¬ 
ties section alone features hundreds of 
sources of empty calories, ranging from 
the classic Candy Cigarettes and Pixy 
Stix to Spice Girls Crazy Dips. Don’t say 
we didn’t warn you. 
www.candydirect.com ★★★★ 

THE REST ~2 

Though it’s never been proved in a lab or 
a court of law, legend has it that Hostess 
Twinkies stay fresh for eight years. You’d 
think someone would address such things 
at PLANET TWINKIE, the official Web site, 
but no. Instead, there are games, includ¬ 
ing Twinkie ESP (think Concentration 
with snack cakes), Twinkie e-postcards, 
and recipes for such Twinkie-enhanced 
creations as Tropical Twinkie Lasagna. 
Be extra careful when you type the URL, 
though: Twinkie.com (singular) will land 
you in the Dominion of Shattered Souls. 
Just desserts? 
www.twinkies.com ★★★■& 

BUTTERFINGER doesn’t try to convince 
you of anything. Instead, this animated 
and funky-looking site (reminiscent of 
’60s jazz albums) has games and other 
fun stuff, including Butterfinger Rescue 
Mission, in which spokesboy Bart Simp¬ 
son chases Sideshow Bob. 
www.butterfinger.com ★★★■& 

Set up like a TV station, the M&M’s NET¬ 
WORK has a schedule of programs, includ¬ 



ing a sports show with info about its 
sponsored race car, and a baking channel 
with sinful recipes. The site also treats the 
little candies as if they’re human TV stars, 
with tours of the trailers of Blue, Red, Yel¬ 
low, and Green (whose shoe collection 
rivals that of Imelda Marcos). 
www.m-ms.com 

Working more like a music site than 
one promoting chips, DORITOS 99 pre¬ 
sents live chats with such pop stars as 
Dishwalla as well as a radio station that 
claims to have the loudest music around. 
Which isn’t to say that it’s all about the 
tunes, baby. The page also features a 
chat with the Doritos girl, Ali Landry, 
and even has a photo gallery of this 
crunchy spokesmodel. 
www.doritos.com ★★★☆ — P.S. 


A LINK TOO FAR... 


Forthose who wouldn’t dream of eating arti¬ 
ficially flavored junk, MACROBIOTICS 
ONLINE offers instructions for making such 
disgustingly wholesome fare as Mock Banana 
Pudding with Parsnips. 
www.macrobiotics.org/ 
KitchenDessertPudding.html 



























JUNE 15 - 18 , 1999 
MOSCONE CENTER 
SAN FRANCISCO 

Attend JavaOne SM , Sun’s 1999 
Worldwide Java Developer Conference™ 

Immerse yourself for four days of cutting-edge technical 
information and emerge with powerful skills and key industry 
contacts, loin |ava software developers from around the globe 
as they converge on San Francisco for the |avaOne s " conference. 

Now in its fourth year, the javaOne conference has established 
itself as the cornerstone for network computing innovation. It is 
the must-attend event for those who develop and deploy powerful 
|ava applications. Technology creators, leading software and tools 
vendors, and today’s most innovative users gather to teach and 
learn at the javaOne conference. 

Capitalize on the unlimited opportunities created by the inter¬ 
connection of people, devices and software. Leverage the power 
of |ava technology to streamline, extend and innovate your 
enterprise; tap the potential of the network, cross-connect hetero¬ 
geneous systems and create portal-based application systems. 
Hear significant advancements from industry leaders. Exchange 
real-world success stories with your colleagues. And evaluate the 
newest java technologies-|ava™ 2 and Jini™—in action. 

lava 1 " technology is your advantage. 

The lavaOne conference is your world. Register today. 





JAVA" TECHNOLOGY 





Go to http://java.sun.com/javaone/ 
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WEB AT WAR 

continued from page 104 

of the Net does not mean that it is free 
or unmonitored. One of the best exam¬ 
ples of how the Milosevic regime is 
prepared to deal with independent re¬ 
porting, and of how this is reflected on 
the Net, is the case of Radio B92 
[www.b92.net]. Since the early ’90s, the 
Belgrade station and its Web site had 
been major sources of independent news 
within Yugoslavia. Its online department, 
using special network technology, pro¬ 
vided a channel for uncensored e-mail. 

In December 1996, when Milosevic 
closed down the station’s transmitter (in 
response to public outcry over his an¬ 
nulment of unfavorable election results), 
B92 sent its signal to Amsterdam over an 
Internet connection—which had been 
installed on the very day that the trans¬ 
mitter was turned off. From Amsterdam, 
the BBC picked up the signal and broad¬ 
cast B92 to Yugoslavia and the rest of the 
world. This year, a few hours after the 
NATO bombing began, B92 was banned 
again, and much of its transmission 
equipment was confiscated. For 10 days, 
it continued to broadcast over the Web, 
but on April 2 the entire operation was 
finally shuttered. Even then, officials 
were slightly confused by the technolo¬ 
gy. “They sealed off the premises,” says 
Pantic, who ran the station’s Internet op¬ 
erations, “but they let the machines run. 
After a few hours, they realized this was 
not working.” Eventually, B92’s Web 
broadcasts were shut down as well. 

Veran Mafic, B92’s editor in chief, says 
that the station’s closing did not stop the 
online flow. “This was a huge area 
beyond the regime’s control, so they 
decided to close down the radio,” says 
Mafic. “Now we are communicating by 
means of our private computers from 
our homes with our representatives in 
Amsterdam, where the Help B92 Web 
site was set up. They are helping us to 
facilitate the Internet communication 
and increase the capacity of this infor¬ 
mation channel. This online communi¬ 
cation suits the regime, since thus we are 
able to launch more-serious actions and 
campaigns against the bombardment.” 

OFFERING PROTECTIVE COVER 

As the B92 case made clear, electronic 
communication can be paralyzed by gov¬ 


ernments willing to crack down on free ac¬ 
cess. “There is no way now that any mail 
can go unnoticed if you don’t encrypt it,” 
Pantic says. Responding to this situation, 
a number of organizations have come to 
the aid of users seeking unmonitored 
access to the Web. Two days after NATO 
bombs began to fall, the La Mesa, Cali¬ 
fornia-based Anonymizer.com launched 
its Kosovo Privacy Project [info.anonymizer.com/ 
kosovo.shtml], which allows users to log on 
to its Web site and send unmonitored 
e-mail or surf the Web anonymously. 

“We can see messages sent through our 
system popping up in discussion rooms 
with firsthand reports from the ground,” 
says Anonymizer President Lance 
Cottrell, adding that there have been plen¬ 
ty of responses supporting both sides of 
the conflict. “We’ve seen e-mails coming 
out of Serbia criticizing the Serbian gov¬ 
ernment and talking about repression, and 
then you also have voices coming out of 
Serbia criticizing NATO and denying the 
stories of the situation in Kosovo.” 

But Cottrell strikes a more pessimistic 
note when he mentions that use of the 
Anonymizer peaked in the first week of 
the bombing and then began to decrease: 
“As the ethnic cleansing has advanced, 
the number of people in a position to 
access the Net has gone down rapidly.” 

There is a ray of light, though. The 
decrease in visitors has been counter- 
weighted by increased traffic to another 
sector of the Net: human-rights sites. 
“First, we got the visibility,” says Jagdish 
Parikh, the online associate for Human 
Rights Watch. “Now the visitors are com¬ 
ing. So we’re trying to help them cultivate 
an interest in more general human-rights 
issues. That level of outreach, which 
remains a continuous process, wasn’t hap¬ 
pening earlier. For us, it’s a big break.” 

John Emerson, the Web coordinator 
for Amnesty International USA [www.amnestyusa. 
org], agrees. “The old paradigm is that peo¬ 
ple sat in their living rooms and watched 
the news,” he says. “The Net is much 
more interactive; it’s not just a passive feed. 
Even though people can still feel helpless, 
they’re sending more donations and let¬ 
ters, and becoming more involved, thanks 
to the interactivity of the Web.” 

‘A REGIME THAT DOES NOT EMBARRASS’ 

As the first wired war rages on, observers 
and participants alike continue to use 
the Net for political, humanitarian, and 


even military purposes. “There’s no 
question that the Internet is a very 
important part of the way the war is 
being experienced,” says Robert Leavitt, 
associate director of New York Uni¬ 
versity’s Center for War, Peace, and the 
News Media. “For people around the 
world, we are able to get some kind of 
information and communication with 
people inside Serbia. And for people 
within Serbia, it can be a lifeline.” But 
Leavitt warns against summary judg¬ 
ments about the effects of the Net on a 
chaotic, unresolved conflict. “It’s too 
early to tell,” he says, adding that “none 
of this substitutes for the fact that the 
center of the war is in Kosovo. The 
Internet is not changing that.” 

Other observers feel that it’s impor¬ 
tant to stress the Net’s shortcomings 
alongside its successes. Jeffrey Cooper, 
director of the Center for Information 
Strategy and Policy [www.cisp.org], a 
Washington, D.C.-area think tank de¬ 
voted to information issues, argues that, 
as a preventive device, the Net was 
something of a failure in Yugoslavia: 
“For Internet connectivity to work, you 
need to have an opponent who can be 
embarrassed. When you have govern¬ 
ments where outside pressure can be ap¬ 
plied, because of entanglements that are 
political or economic with the outside 
world, the Internet can serve as a useful 
pressure mechanism.” The Milosevic 
regime, Cooper contends, has proved 
to be “a regime that does not embarrass.” 

Perhaps the most significant and 
effective use of the Internet may come 
after the conflict in Kosovo ends, when 
it’s time to start rebuilding shattered 
communities in the Balkans. Though 
ADI’s searchable database is a step in 
that direction, John West believes that 
the online medium may become espe¬ 
cially useful in connecting the frag¬ 
mented Albanian diaspora. “The big 
relief organizations, including the Red 
Cross and the UNHCR, are thinking of 
introducing limited online access to 
refugee centers, wherever they are,” he 
says. “When you think that online access 
is a luxury, you’ve got to set it against 
what people may get out of it. Surely no 
one’s going to go Internet surfing to see 
what books they want to buy on 
Amazon.com. But if it means they can 
contact someone from their village, then 
this could truly be revolutionary.” Q 
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DIRECTV drives the most sports action your way. Get easy access to an unbeatable lineup of pro and college 
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The f ellah Whose Big Toe Could 
Predict Earthquakes 


www.paclficcoast.net/~rick 
When Rick’s toe started itching, he thought it 
was just a minor annoyance. When it stopped 
itching, there was a huge earthquake in 
Japan. Then his toe started itching again, 
and this time when it stopped it was 
Colombia’s turn to quake, rattle, and roll. 

This left him convinced that he was “bio- 
mechanically attuned to the geo-magnetic phe¬ 
nomenon associated with faultlines.” That is, his 
big toe was causing (or at least predicting) earth 
quakes around the globe. 


The Lipstick Librarian! 



www. teleport. com/~petlin/liplib 
Out on the glamorous end of 
the Dewey Decimal System, 
where beauty tips and bibli¬ 
ographies collide, you’ll find 
the Lipstick Librarian. Em¬ 
bodying all that’s stylish in 
the stacks, she offers advice 
on using highlighter pens as 
inexpensive eye shadow, 
and the perfect way for 
librarians to work spandex 
and fishnet stockings into their wardrobes. 
Writing research papers may never be the same. 


PX: Direct 

www.pxdirect.com 

With all the nasty stuff on the Web, and all the surfing you do, 
you’re bound to go to prison sometime. Why not be prepared? 
Here you’ll find all the leg shackles, ball-and-chain sets, and 
orange jumpsuits you’ll need to get fully acclimatized. You can 
even order an entire jail cell for installation in your home; make 
sure you browse the Used Cell Equipment section to find the 
real deals. 

Stuck Price - 



HT!k| Elephant 

www.mflkyelephant.com i 
Mumbleboy’s world is populated 
by superheroes, angels, psychedelic 
beach balls, and, yes, Shavy Baby. In it, gigantic 
robot-men roam the Earth, searching for symbols 
and receiving obsessive-compulsive visions from 
ravenous office furniture. It looks like the fever dream 
you’d have after bingeing on anime comics and Mr. 
Rogers. In other words, it’s our kind of town. 




Heyldlot* com 

www.heyidiot.com 
Finally, 
there’s a 
foolproof 
method for 
investing in the 
Internet with¬ 


out all that messy risk. The concept is simple: Buy 
into a company whose sole business objective is 
raising the price of its stock. How is that possi¬ 
ble? By requiring that all stock purchases be made 
at successively higher prices. They call it a “cash 
portal.” We call it pure economic genius. 


Cravi 


Craving strange? Get your daily fix at www.prettystrange.com. 


The Bunnies Strike Back 

marks.networktei.net 

After they had been double-crossed by the evil Marsh¬ 
mallow Peeps Syndicate and turned over to scientists 
for hideous “experiments,” the future looked grim for the 
i/iarshmallow Bunnies. So they did what any oppressed 
candy treats would do: They doubled the scientists’ pay 
and had them perform similar experiments on the 
Peeps. The results are chillingly detailed, includ¬ 
ing the infamous “projectile absorption,” “batter 
up,” and “deep freeze” tests. See what provoked 
this at Bunny Survival Tests Home Page 
[ www.pcola.gulf.net/~irving/bunnies]. 
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SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 
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